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EDITORIAL1

• Disseminating and promoting research good practice and innovation 
in all aspects of tourism to its prime audience which includes 
academics, practitioners, educators, researchers, postgraduate 
students, policy makers and industry practitioners. 

 
 
TOURISMOS is a new international multidisciplinary journal aiming in 
the promotion of research in all fields of tourism, including travel, 
hospitality and leisure. In an era that tourism is becoming a crucial factor 
in the development and policy of most countries of the world, a scientific 
journal like TOURISMOS aims in contributing new knowledge from 
researchers, academics and practitioners in any tourism segment. Our 
intention is to provide yet another platform among the many international 
scientific journals existing all over the world, for the debate and 
dissemination of research findings, new research approaches and 
techniques, theoretical contribution, conceptual developments and articles 
with practical application to the tourism field. 
 
The main aims of TOURISMOS are: 

• Encouraging international scientific cooperation. 
• Understanding and enhancing multidisciplinary research across all 

tourism sectors. 
• Promoting the work and research of young academics and 

practitioners. 
 
I wish you to enjoy reading this inaugural issue of TOURISMOS! 
 
Paris Tsartas 
Editor-in-Chief 
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SIGNIFYING PRACTICES AND THE CO-TOURIST 
 
 

 Daina Cheyenne Harvey1

 
Within the paradigm of tourist studies there has recently been an acceptance of 
the democratization of tourism and consumption. Missing from the notion of the 
democratization of tourism is the role of status building through the creation of 
cultural capital enhancing experiences. While tourist spaces may be becoming 
democratized, the relationships between tourists within those spaces are not. 
Increasingly tourists are relying on the performance and presence of other 
tourists who have similar interests and motives, what we call the role of the co-
tourist, to facilitate the tourist experience. This paper addresses the importance of 
recognizing status and consumption for the study of tourism, posits the notion of a 
co-tourist, and ends with some reflections on the co-tourist in Santa Barbara, 
California. 

 
Rutgers University 

Janet Lorenzen 
Rutgers University 

 

 
Keywords: co-tourist; signifying; consumption; democratization; post-tourist 
 
 
INTRODUCTION 
 

This article expands on Crouch, Aronsson and Wahlström’s (2001) 
examination of ‘doing tourism’ by focusing on tourist interaction. We 
take it that central to what it means to be a tourist is the act of shared 
consumption experiences. And although Crouch, Aronsson and 
Wahlström (2001), Edensor (2001), and MacCannell (2001) have all 
focused on the reflexivity of tourists, or how tourists reproduce 
themselves, with a few exceptions1 there has been an absence of work on 
the enabling of tourists by others, especially other tourists.  Thus we focus 
on shared acts of consumption, or interactional consumption practices. To 
this end we have developed the notion of the co-tourist. The conception of 
the co-tourist is modeled on the post-tourist (Feifer, 1986; Torres, 2002) 
and the collective gaze (Urry, 1990) but with an emphasis on 
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differentiating acts of consumption for the purposes of accruing cultural 
capital and the increasingly interactional dimension of tourism required 
for the consumption of places. We begin by exploring the relationship 
between tourism and the production of status through consumption. A 
comparison of tourist typologies follows, as well as our addition to it. We 
offer a case study of the co-tourist in the tourist space of Santa Barbara 
wine country. This case study elaborates on our expectations of the 
importance of common practices, consumption patterns, and interactional 
accord for the boundaries of the co-tourist.     

Status production is deeply referential, depending on the shared 
values tied to specific networks. Status production depends on patterns of 
interaction, and these patterns not only include objects and spaces, but 
also other people or co-tourists. Cultural capital not only determines our 
status but also determines the extent to which we are able to enhance our 
cultural affluence (Bourdieu, 1984). Additionally, it allows individuals to 
appraise the cultural worth of others, ultimately aiding them in 
determining the in or out-group status of the other. Recently it has been 
suggested by Holt (1995, 1997a, 1997b, 1998) that the ability of 
positional goods to convey status has eroded and more nuanced, 
contextual practices and patterns have arisen (see also Bourdieu, 1984). 
Holt’s emphasis on analyzing patterns and practices rather than objects is 
reminiscent of Lefebvre’s (1991) call to analyze the practices and 
relations within space, rather than the space itself. Tourist studies has not 
followed this trend toward contextual interaction, continuing to 
emphasize the objectification of space and place.  

Urry (1995, 2000) has noted great ubiquity in the consumption of 
places, which has lead him and others (Peterson, 1997) to claim an 
omnivorous and cosmopolitan dimension to the consumption of space. 
Not only can anyone consume any space, but we are all constantly 
engaged in some form of consumption. With the rise of travel and access, 
Urry (2000) and Ritzer (2004) contend that space has become 
democratized. While some of this standardization is explained by time-
space distanciation (Giddens, 1990, 1991), the end of distance 
(Cairncross, 1997), liquid modernity (Bauman, 2000), the globalization of 
the tourist gaze (Urry, 2000), the McDonalidizaton (Ritzer 1998, 1999, 
2004) or the Disneyfication (Ritzer and Liska, 1997) of place, much of it 
is simply taken for granted.  Also, the tourist’s consumption of their 
destination has often eclipsed tourist interaction or strategic consumption 
during their visit.    

More recent tourist studies focus on the specificities and 
multiplicities of tourist goals and experiences yet treat each tourist like a 
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discrete, rational actor. Milne (1998) has noted the rise of post-Fordist 
tourists who seek to distance themselves from mass tourism, while others 
(Ioannides and Debbage, 1998; Williams and Shaw, 1998) have noted the 
prolificacy of the neo-tourist who simultaneously seek authenticity yet 
enjoy consuming the staged non-authentic.  While valuable, most studies 
of new types of tourists fail to consider the interactional dimension of 
tourists within space2. These new patterns are not divorceable from 
subjectivity. 

Even theorists who have taken tourist studies to task for 
differentiating tourism from everyday activities have neglected to focus 
on the quotidian acts of consumption and interaction. Of the two theorists 
who come closest, Rojek (2000) focuses on performative structures and 
patterns and Edensor (2001) focuses on the performative roles of tourists, 
but neither combines the social work done by consumerism with the 
interactional milieus of tourism. 
 
 
CONSUMPTION AND TOURISM 
 

Historically one hallmark of travel and tourism has been the creation 
of social hierarchies between those capable of non-essential travel and 
those who are not. Travel and leisure have often been equated with 
freedom, mobility, independence from work, expending financial capital, 
individuality, and self-determination. In fact the consumption of 
historically unique, canonical, authentic places, like the Grand Tour, was 
once used as a rite of passage for the upper class. Simply gazing on a 
specific place was enough to accrue status. The accumulation of 
knowledge or class specific practices was encouraged and seeing far off 
places was sufficient to mark these distinctions. One did not necessarily 
have to learn or demonstrate skills acquired during the trip, simple social 
refinement was evidence enough of success. As such it was easy to 
maintain social hierarchies simply through the experience of travel.    

When travel became accessible to the middle-class, social hierarchies 
were maintained by the use of consumer objects. Many theorists insist 
that elites intentionally define a certain set of consumer objects that have 
the power to signify elite status (Veblen, 1994 originally 1899; Warner, 
1949; Simmel, 1957; Holt, 1997a, b). This allows elites to express their 
status and secure their position. These consumer objects are generally 
defined by elite consensus due to unique properties of scarcity or 
authenticity of production, and ultimately represent a high level of 
connoisseurship (Holt, 1997a). Within tourism this status differentiation 
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through consumer objects has been maintained through souvenirs and 
photographs. With the de-differentiation of tourism and travel, however, 
the consumption of objects or landscapes for the purposes of maintaining 
status has been rendered problematic.  

According to this argument (Rojek and Urry, 1997; Urry, 2000) with 
the increasing mobility and flow of images, currency, and people, popular 
and elite culture meet up. Mobility allows for the de-differentiation of 
consumption and tourism, making cultural distinctions useless as 
everyone and anyone can consume anytime and anyplace; boundaries 
once maintained by the consumption of objects have become permeable. 
Thus, recent arguments move beyond the subject of cultural and 
economic elites to argue that a consumer culture has been largely adopted 
by all Americans and has even begun to promulgate a global consumer 
culture (Schor, 1998; Ritzer, 1999; Conca, 2002).    
 
 
THE EVOLUTION OF CONSUMPTION 
 

The place of tourism in the production of status has been modified by 
our increasing commitment to work. Baudrillard argues that, “leisure 
activities, as they develop, increasingly sink into competitiveness and the 
disciplinary ethic” (1998:156-7). As a result individuals attempt to accrue 
cultural capital in order to create or maintain a particular status. 
Historically most of leisure was characterized by the unproductive 
consumption of time and less frequently, the active creation of value 
through the “potlatch” of consuming time and goods in a nonproductive 
manner (Baudrillard, 1998:157). Part of that competition, he argues is that 
work is now being consumed in the interest of status and the burden of 
work is part of the cachet (Baudrillard, 1998). If we bring together the 
competition in work and the competition in leisure we find a resolutionary 
amalgamation of the two. Bringing a minimum amount of work into 
leisure has become a mark of status for some, as is the inability to take 
time off from work. In this and many other ways the contemporary tourist 
is distinguished from Veblen’s leisure class where sophistication was 
associated with pure leisure (1994, originally 1899). Yet, Veblen 
predicted that leisure for itself would become stigmatized, opening it up 
to the influence of work and echoing the Protestant Ethic (1994).   

Tourists can no longer consume free time as a status marker, because 
the ability for free time to connote value has been compromised. While 
many people still define their leisure through watching television or going 
to the movies, Meethan (2001) defines leisure as the consumption of 
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space. Yet, displaying value requires an approach beyond the gaze. The 
consumption of objects or vistas has been transcended by the 
differentiation of consumption practices. Value is no longer conferred on 
those who can display leisure time, but rather the way that leisure time is 
shaped by cultural practices and knowledge.   

Adding ideas of distribution, Ritzer argues that the democratization 
of consumption has transformed conspicuous consumption into 
inconspicuous consumption (1999:210). The proliferation of chain stores 
and restaurants means that more and more people are consuming the same 
products at virtually the same places while experiencing standardized 
service (Ritzer, 1999). This expansion has two impacts on consumption. 
First, the leisure class or elites are similarly subject to this increase in 
inconspicuous consumption. And second, elite chains (jewelry, clothing, 
accessories) are also expanding their market presence making them more 
accessible, if not more affordable.  Consequently, Ritzer argues that 
perpetuating stratification through consumption is increasingly difficult 
(1999). 

However, due to the proliferation of consumption and the 
fragmentation of meaning in postmodernity, objects are becoming 
increasingly difficult to read, making the conversion of objects into status 
problematic (Holt, 1997a, b, 1998). Previously, a painting hung in a home 
indicated the cultural knowledge needed to consume it, today objects have 
been distanced from consumption practices. In addition, Doorne explains 
that objects in “cultural communication” become “distorted, reconstituted, 
and reinterpreted” (2003:139).  And Martin’s “bricolage” assures us that 
there are no longer status boundaries determined by objects (Urry 
1990:90). As a result, objects no longer accurately embody cultural 
capital—which is not to say that the importance of cultural capital has 
diminished but rather that it requires a different path to do the work of 
social differentiation (Holt 1997a). Holt extends Bourdieu’s theory that 
signifying objects have been replaced by signifying practices (1997a: 
101). In other words, the uncertainty of object-signs has been supplanted 
by patterns and activities which Holt describes as “consumption patterns 
[that] are conceived as regularities in consumer behaviors, operationalized 
as the consumption of particular categories of goods and participation 
categories of leisure activities” (1997b:327). In this system, meaning is 
created intertextually, through relational distinctions between patterns 
(Holt 1997b). The intelligibility of status is not universal, meaning is 
contextual and individuals experience meaning within multiple contexts. 
There is no universal status designating practice and no practice that 
defines the essence of status. Status and significance are consequently 
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determined by the relation one pattern has to another and the “symbolic 
boundaries” of subsequent lifestyles (1997a, b, 1998).    

As lifestyles are collective phenomenon with dynamic socio-
historical compositions it makes sense to suggest that everyday taken for 
granted distinctions in lifestyles would follow us into our leisure activities 
and be reproduced in our role as tourists.  While the democratization of 
tourism and consumption has seemingly negated this taken for granted 
assumption, there exists nonetheless a tradition within the paradigm of 
differentiating types of tourists.  
 
 
A TYPOLOGY OF TOURISTS 
 

Cohen’s (1972, 2004) typology of tourists (Table 1) is based on the 
institutional setting of the tour. There are thus two types of tourists, 
institutional and non-institutional. Within each type there are two 
variants. Thus for Cohen all tourists can be arranged under four types. 
Urry (2000) likewise has conceived of types of tourists, associated with 
different gazes. The romantic gaze, the collective gaze, and the 
spectatorial gaze (Urry, 1995) differentiate tourists by how they look at 
objects. Although Urry claims to have based his typology on “different 
socialities” (2000:150), both Urry and Cohen’s typologies lack an 
emphasis on the social dynamics of the tourist role; favoring, as do most 
perspectives on tourists, a solitary or co-present social orientation. The 
eschewing of a social emphasis stems from a number of trends within the 
analysis of tourism. 

As Franklin and Crang point out, tourism studies have long suffered 
by being oriented to “industry led priorities and perspectives”(2001:5). 
This focus, while important, has resulted in the paradigm being 
dominated by issues of economic impact, supply and demand, and cost 
benefit analysis. Studies that emphasize this perspective have succeeded 
in equating tourists with industry-wide economic tendencies. Thus in 
addition to Cohen’s typology we also have tourist types constructed 
around mass marketing (Urry, 1990; Williams and Shaw, 1998), post-
Fordist production (Ioannides and Debbage, 1998), and niche marketing 
(Milne and Ateljevic, 2001). The most recent manifestation of this 
perspective has resulted in the explosion of studies that concentrate on 
economic redevelopment and regeneration through tourism (Byrne, 2001; 
Eisinger, 2000, 2003; Evans, 2001; Law 2002; Wöber, 2002; Hiernaux-
Nicolas, 2003; Judd, 2003).       
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A second trend is the dominance of the gaze. The gaze, as established 
by Urry (1990, 1992) reduces the tourist to a passive construct. The 
tourist is constantly gazing, and hence not producing or being agentive. 
Although Urry and others have recognized the limits of the gaze, such 
critiques have not criticized the use of the gaze for either its visual 
determinism or its discontinuity (Franklin and Crang, 2001; MacCannell, 
2001; Meethan, 2001; Sherlock, 2001). Under the aegis of the gaze, 
tourism has been theorized as a traditional cataloging of visual tourist 
spectacles rather than the accumulation of experiences—a tourist 
experience of seeing, not doing—where the tourist’s consumption role is 
confined to the aesthetic, familiar, or iconic,   

 
Table 1. Tourist typologies 

 

 
 

A third trend, though long present, has been the quest for the 
authentic or real. MacCannell’s (1973, 1976) original conception of the 
tourist was centered on the search for authenticity.  Rather than stress the 

 
PERSPECTIVE LABEL   SOCIAL ORIENTATION & 
     CONSUMPTION ROLE  
 
Place    Organized Mass Tourist co-presence, the iconic 
 Institutional  Individual Mass Tourist solitary, the iconic 
 Non-Institutional The Explorer   solitary, the unfamiliar 
    The Drifter   solitary, anti-consumption 
(Cohen 1972, 2004) 
Socialities   Romantic Gaze  solitary, the aesthetic  

Collective Gaze co-presence, the familiar  
    Spectatorial Gaze  co-presence, the iconic 
 (Urry, 1990, 1995:191) 
Marketing   Fordist    co-presence, 
        Disneyified 

Post-Fordist    solitary, status markers— 
    (through de-differentation) 

    Neo-Fordism   co-presence, kitsch 
 (Urry, 1995:151; Torres, 2002:90) 
Environmental/  Untourist   solitary, the local 
Intellectual       personal style 
 (Huie, 1994 in Corrigan, 1997) 
Postmodern   Post-Tourist    solitary, kitsch and  
         the iconic  
 (Feifer, 1986;  Torres, 2002) 
Interaction    Co-Tourist   interaction, status markers 
 (Harvey and Lorenzen) 
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role of the tourist, this trend resulted in focusing on objects of 
consumption (Featherstone, 1987; Tomlinson, 1990; Rojek, 1995; 
Appadurai, 1986). In other words, the products and spaces of tourist 
activity, rather than the activities themselves. This has resulted, as pointed 
out by Olsen, in positing “intimacy and closeness in relations” as beyond 
the tourist role (2002:176). Although there has been a call to go beyond 
authenticity (Lacy and Douglass, 2002), most work that calls authenticity 
into question remains mired in an examination of the tourist object and 
not the tourist subject—the object consumed and not the tourist herself. 

A final trend has been the predominance of geography within the 
tourist paradigm. This dominance has resulted in orienting tourist theory 
and case studies to a geographical perspective and away from an 
examination of the complex social behavior of tourists. While the 
geographical perspective has been the main contributor to tourist studies, 
this reliance on a single perspective has resulted in the paradigm being 
oriented towards an examination of the proliferation of glocalization, that 
is, the global overtaking or integrating the local. The degree to which this 
has happened as been largely exaggerated. The tendency to focus on the 
global and local has also resulted in a spatial determinism for tourist 
studies. Thus rather than study tourist practices from a symbolic 
interactionist perspective, the current perspective reifies space and 
situates tourist roles as essentially being the product of certain spaces and 
places.   

These trends, as Franklin and Crang (2001) suggest of other trends, 
have resulted in analyzing both tourists and tourism with a theoretical 
template. The result is that all tourist activities have to fit within a 
narrowly delimited range of acts or performances. Rather than overstate 
the complexity of the tourist role, as the progenitors of most typologies 
insist, these trends and their resulting typologies have tended to understate 
the complex nature of social relations inherent to tourism. One of the few 
exceptions to this trend of agentive underdevelopment has been Feifer’s 
(1986) post-tourist, from which we draw our notion of the co-tourist. 
 
The post-tourist 
 

The post-tourist represents a type of tourist, but in many ways is a 
bricolage of previous typologies and the result of a reaction to some of the 
trends discussed in the previous section. The post-tourist has the cultural 
capital to realize that tourist activities are staged and yet still reveal in the 
inauthenticity and kitsch offered by the performances (MacCannell, 
2001). The post-tourist while not constantly gazing, falls in and out of 
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gazes (Urry, 1992).  Rather than having the ability or even the desire to go 
anywhere and do anything, the post-tourist knows all and sees all. She 
moves from one tourist role/performance to another. The space of 
Djurgården in Stockholm offers a prime example to further the 
description of the post-tourist.  

On the island of Djurgården a tourist can go from imbibing the 
history of cultural artifacts at the Vasamusset to purchasing replicas of 
pottery found on the Wasa in the museum shop. From there the tourist can 
go to Skansen, the first open air museum, where original Lapp dwellings 
and a fifteenth century store sit amidst a recreated traditional village, 
where glass blowing demonstrations occur. The post-tourist has her 
choice of visiting the Rosendal Castle or going to Grönalaund, a modern 
amusement park, or doing both. However, the post-tourist realizes that 
what she is seeing has been arranged for her enjoyment. While the Wasa 
is the original ship, brought up from the bottom of Stockholm Bay after 
333 years, the colors the Wasa has been repainted in come from what was 
known about other ships during that time, and hence are not entirely 
accurate. Also, Skansen encompasses a wildlife sanctuary for animals 
indigenous to the area, a zoo for animals from Africa and other parts of 
Europe, as well as an impressive architectural museum, and one of the 
best places to gaze out over the rest of Stockholm. The post-tourist 
realizes that tourism is staged (MacCannell, 1973, 2001; Urry, 1990; 
Edensor, 2001) and a game (Urry, 1990), but enjoys those spaces 
nonetheless.  

The emergence of the post-tourist represents an important shift in the 
paradigm of tourist studies. The post-tourist is not the normal tourist 
whose temporal, spatial, and material consumption is a break from their 
daily habitus. The post-tourist carries her routine roles over to the role of 
tourist. More importantly there is no single role for the post-tourist to 
play. The post-tourist occupies herself with boundary play (Nippert-Eng, 
2005). At times she plays the role of the bemused tourist or cultural 
interloper, and at other times engages in the role of the intellectual. 
Lacking from the concept of the post-tourist, however, is the role that 
other tourists play in enabling one to perform the role of tourist. Absent is 
an emphasis on the social interaction among tourists.     
 
 
ORIGINS OF THE CO-TOURIST  
 

The co-tourist finds its origins in Urry’s (1990:140) notion of the 
collective gaze. However, our conception of the co-tourist goes beyond 
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the gaze (see Table 2). Urry notes that “the character of the ‘collective’ 
gaze and the role of others like oneself in constituting the attraction of 
certain places” yet he neglects to follow up on the need for the tourist role 
to include “the social composition of fellow tourists” (1990:140). Thus 
for Urry the collectivity in tourism is limited to gazing at an object or 
performance with other tourists. While he recognizes that social groups 
can differ in who they find appropriate to engage with in tourist activities, 
“…different expectations are held by different social groups about who 
are appropriate others to gaze at oneself”, he believes that “these 
preferences cannot be reduced solely to issues of social class” (1990:141). 
 

Table 2. Comparison: Tourist Typifications 
 

 
 

While preferences alone cannot always be reduced to social class, 
economic class, and more appropriately, class specific capital, these often 
configure the parameters of the tourist role. What Urry ignores is the 
social symbolism of shared consumption (Hogg et al., 2000) and the 
social interaction that increasingly configures the role of the tourist. 
While tourism itself should not be reduced to the gaze, neither can the 
collectivity of tourism be reduced to the collective gaze. Here we wish to 
differentiate the co-presence of other tourists as participants in mass 
forms of tourist activities, what Urry is referring to, and the co-tourist.  

Having other tourists present does not necessarily result in social 
interaction nor is it always essential for the completion of the tourist role. 
Tourists who go on cruises are certain to be surrounded by other tourists, 
but it is not necessary to engage in interaction with them, nor does the 
successful completion of the cruise depend on their shared consumption. 
Of course it might be an odd experience if no other tourists were on board 
the ship, but one could still go about being a tourist. Likewise it is 
unlikely that you will ever experience the Eiffel Tower in solitude. There 
will always be other tourists present, but this does not necessitate that one 

TRADITIONAL TOURIST POST-TOURIST CO-TOURIST 
 
Sun and Fun   The Quotidian   Social Capital  
Grand Tour/Authenticity (Staged)Authenticity Authenticity(Staged) 
Collective   Individual   Dyadic    
Iconic Spaces Kitsch Spaces  Relational Spaces 
Relevant   Realistic  Relational 
The Gaze   The Theater  The Game 
Seeing          Doing   Interacting 
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have a social experience while climbing up the Tower to gaze out over the 
city.  

The role of the co-tourist, however, necessitates shared experiences 
and interaction. The role of the tourist cannot be accomplished without 
the other, the co-tourist. In addition to being co-present the co-tourist not 
only shares in the consumption ritual of the tourist activity, but interacts. 
If the co-tourist is not present and there is an absence of interaction, then 
the tourist can not accomplish her role. The metaphor of the game helps to 
explain the concept of co-tourism.  

In order to play a game other players must not only be present, but 
there must be substantial interaction among the players in order for the 
game to occur. If a player refuses to follow the game appropriate script, 
then the game breaks down. The failure of one player to fulfill her role in 
the game prevents other players from assuming their roles. All of the 
players have a similar interest in keeping the game going and a similar 
goal, namely the end of the game. In addition to knowing how to play the 
game—the script or the rules—players must be at or about the same level 
in skill for the game to proceed. Having professional baseball players take 
the field against little leaguers might be interesting (for a few minutes), 
but would not result in facilitating the goal, the end of the game.  

The co-tourist thus differs from the traditional tourist who is typified 
by the gaze and the post-tourist who can be understood in the context of 
the theater (not through interaction with other social actors, but in the role 
of a member of the audience—as in ‘doing’ the theater). The co-tourist 
also differs from the traditional tourist in the search for authenticity as 
well as the post-tourist who revels in staged authenticity. Since the co-
tourist is configured around interaction with other tourists—forming 
tourist dyads—she can be found in both authentic and staged spaces 
(Table 2). It is not the space that characterizes the tourist (although the 
space cannot impede the formation of relationships), but what happens 
within that space.  
 
The co-tourist 
 

Theorists within the paradigm have long argued for the 
democratization of tourism (Urry, 1990; Shaw and Williams, 1994; 
Williams and Shaw, 1998) Such that tourism and leisure are now seen as 
a right. Even those theorists who have expanded on the niche 
segmentation of the tourist market, now claim that those niches are 
becoming democratized (Ioannides and Debbage, 1998; Torres, 2002) 
While the advantage of this work is that it considers both production and 
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consumption, it lacks an interactional approach to consumption and has 
surprisingly disregarded the act of status differentiation inherent to 
consumption.     

The markers (MacCannell, 1976) that tourists have traditionally used 
to provide evidence of their ability to occupy the role of tourist no longer 
signify conspicuous consumption. In an age marked by the flow of media 
images and the omnipresent internet, the proof that one has been there, 
done that, seeks a higher authority. Thus evidence of conspicuous 
consumption and status are more easily achieved by the practices and 
patterns inherent to the tourist role. The public nature of tourism makes 
the tourist role a highly visible one and as such easily marked from 
everyday behavior (which becomes unmarked)3. Part of this marking is 
the classificatory nature of cultural practices and patterns (Lamont and 
Lareau, 1988) which signifies status. While it is our contention that the 
consumption of goods no longer easily signifies status, we agree with 
Lamont and Lareau (1988) who believe that it is likely that cultural 
exclusion (and by corollary inclusion) frequently occurs and that status 
boundaries are still important. That tourist practices as an extension of 
everyday practices, which include status differentiation or tourist roles as 
marked and hence different from the unmarked everyday role, would not 
reproduce status boundaries seems improbable.  

Increasingly tourist spaces are being developed where the co-
presence of other tourists is necessary to fulfill the role of the tourist. In 
these spaces other tourists, co-tourists, either provide cultural scripts or 
simply participate in the interactional milieux that facilitate the role. The 
ability to participate in the milieux or provide the correct script is inherent 
to the possession of cultural capital. Insufficient stocks of capital result in 
the inability for members of the group to continue in the tourist role and 
consequently a break in tourism. However, because of the cultural capital 
necessary to interact with other tourists and fulfill the role of the co-
tourist, boundary play rarely occurs. Boundary play occurs when tourists 
with contrasting levels of cultural capital can interact with one another so 
that a tourist with a low level of cultural capital can go back and forth 
between tourist spaces that require little or a lot of cultural capital. The 
absence of this mobility is evidence for co-tourism. 

The rebuilding of historical sailing vessels at Hardanger 
Fartoyvernester (Olsen, 2002) is a good example of co-tourism. Without 
tourists working together the vessels could never be built. Also, The 
Sierra Club allows tourists to work in groups under their National Outings 
program to help rebuild tourist sites. You volunteer ahead of time with 
friends and rebuild camp sites or hiking trails. Other examples involve 
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multi-day trekking and hiking packages where you are responsible for the 
well being of other tourists (climbing Machu Picchu with groups of 
tourists arranged by a tour company). Here tourists trade responsibilities 
such as cooking, setting up camp, or even guiding. In addition the Nation 
magazine promotes an annual cruise for its subscribers in order to 
facilitate interaction among individuals with a shared ideology. Yet the 
paradigmatic example of co-tourism is where a boundary is negotiated 
between groups with similar levels of cultural capital. 
 
Co-tourism and sideways 
 

Lamont and Laurea (1998) believe that the crossing of status 
boundaries often occurs and as such the hierarchy of signals used to 
demonstrate status is constantly negotiated. The (re)negotiation of these 
signals can be observed by examining practices surrounding class 
boundaries. A good example of a recent boundary within co-tourism has 
been the affect of the film Sideways on Santa Barbara wine country.  

Santa Barbara has long been a tourist and leisure destination for 
oenophiles. For many years it has served as an alternative space to Napa. 
Santa Barbara was wine country for those who wanted to travel the back 
roads and go on self-guided trails. While Napa served as the landscape for 
tourists wanting to consume the iconic and traditional landscape of 
Californian wineries, Santa Barbara was the space for those who wanted a 
non-traditional trip to the wine country. Santa Barbara was toured by 
those who enjoyed speaking with the vintner and learning directly about 
the wine. It was where tourists who had tourist capital when it came to 
wine tasting also had the same cultural capital as other tourists and as 
such enjoyed meeting up with one another and talking about wine or 
similar vacations and experiences in Piedmont or the Southern Rhône. 
One could enjoy the space in solitude, but the real experience was in 
occupying the role of the co-tourist. Consuming and sharing the 
consumption ritual with other tourists with the same levels of cultural 
capital. In the last year, however, that has all changed. 

Since its release in October 2004, the independent film Sideways has 
drastically changed the landscape of Santa Barbara’s wine country. 
Oenophiles have been replaced at the Fess Parker Winery by tourists who 
gesture to the ominous spit bucket that played a prominent role in the film 
and mimic other scenes and discourse from the film. Wineries appearing 
in the film have had their entire stock sell out and to date 42,000 copies of 
“Sideways, the Map” have been handed to tourists so they can take in the 
wine country like Miles and Jack, the main characters in the film. A visit 
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to the site santabarbaraca.com details other attractions for tourists to 
Santa Barbara, but accessing the link quickly reveals that Sideways is 
Santa Barbara wine country and that Santa Barbara is Sideways. The 
terms have become synonymous. Thus, while a boon for the Santa 
Barbara tourist industry, especially the wine and restaurant sectors 
(several local restaurants were featured prominently in the film), tourists 
long familiar with Santa Barbara lament that their secret has been 
divulged.  

The routinization of interaction within the space of Santa Barbara, 
including long lines at wineries, the popularization of Sideways maps, and 
recreating Sideways dialogue may be viewed as constraining the cultural 
capital of the original co-tourists, those who relied on the interaction to 
sustain their wine country experience. The routinization of space may 
attract some tourists (for different reasons) and repel others because a 
heavily routinized space is less agentive, it is no longer a space of soft-
control. Thus what is interesting about Santa Barbara wine country is 
while it now repels the original co-tourists, it simultaneously promotes a 
new type of co-tourism.  

In order to recapture the interactions once encountered in Santa 
Barbara wine country, original Santa Barbara co-tourists now go to San 
Luis Obispo or Arroyo Grande. However, other co-tourists, Lynes (1954) 
and Peterson and Kern’s (1996) Middlebrow consumers, use Santa 
Barbara as a space of performance, as a game where they can act out the 
fantasy role of being in a film.  
 
 
CONCLUSION 
 
What we are witnessing today is not the democratization of tourism. 
Theorists who argue for the democratization of tourism supplant the 
increasing ability to travel with what is done while traveling. And perhaps 
more importantly, obfuscate the primary reasons for occupying the role of 
the tourist. Absent from this discussion of democratization has been the 
continuing importance of consumption for tourist studies and the 
differentiating act of consumption for status.  
Tourists still activate and increase cultural capital, but today do so 
through interactions with other tourists who have the same lifestyle 
patterns and practices. Holt notes that LCCs (people with low levels of 
cultural capital) participate in consumption rituals that are in most cases 
collective in nature, “positioning one within an idioculture of [an]other” 
(1998:14). It is our contention that this occurs at all class levels and is 
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especially noticeable in the tourist role. The signifying act of shared 
consumption (Hogg et al., 2000) and the interaction ritual (Goffman, 
1982) of co-tourism distinguishes it as a unique form of tourism. It is not 
simply the co-presence of other tourists that marks co-tourism and co-
tourists as different, but the social interaction of their tourist performances 
and practices. 
 While it is not our contention that the co-tourist is an emergent 
type of tourist, we do wish to emphasize the increasing popularity of the 
role of the co-tourist. Spaces that promote co-tourism, such as Santa 
Barbara, are becoming increasingly more visible in the tourist landscape. 
The policy implications resulting from individuals desiring to foster social 
capital through the role of the tourist will move the industry further from 
any recognizable position on the Fordist spectrum (Torres, 2002) and 
closer to an interactionist perspective. The social interaction among 
tourists has been a neglected point of study within the paradigm. It is our 
hope that in acknowledging the rise of co-tourism and the influence of the 
co-tourist we can begin to rectify this deficiency.  
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The paper traces the emergence of the tourism market by using instead of 
statistics or quantitative data, which are very rare for the period, alternative 
sources. It traces the transition from travel writers to travel guide-books by 
focusing on the rich literature about Greek travel. It points to the process of 
commodification of poetry and literature of the 1800’s as information sources and 
tools of creating the tourist ‘gaze’, on the one hand, and to the appearance of the 
main patterns of the mass tourist market, on the other. By referring to and 
analysing the most widely used travel books of the period (the John Murray and 
Baedecker Handbooks for Travel) it contrasts them with earlier forms of travel 
writing. It points to the process of appropriation of the latter by the new genre; 
the passage from a more personal, romantic, literary and direct style of individual 
travellers during the early 19th century to a detached, authoritative and 
descriptive style at the end of the period. Hypotheses are formulated about how 
new institutions and businesses contributed to creating and propagating the 
special tourist gaze about Greece, as well as about the main patterns of mass 
travel which characterized visits to Greece during the second half of the 19th 
century and early 20th century. By comparing handbooks the paper also draws 
hypotheses about the diversification of the market. 
 
Keywords: travel writers, guide-books, the tourist gaze, 19th century Greece 
 
 
INTRODUCTION 
 

Travellers’ accounts of modern Greece have traditionally interested 
Greek philologists and historians in as much as they could be used as 
proof of the intellectual rediscovery of Greece (geographically, culturally 
and nationally) by the rest of Europe, and in as much as they showed the 
influence that ancient Greek writers had on European thought and 
literature. Analysis of these texts has generally focused either on their 
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merit as literary texts or on distinguishing their ‘philhellenic’ side and 
contribution in legitimating the identity of the newly born Hellenic 
Kingdom. Their value as precursors for modern travel literature and 
guidebooks has only very recently began to interest social scientists and 
historians. 

In what follows, the links of traditional travel writing with the 
phenomenon of tourism will be explored, particularly how it has been 
used by publishers of early travel books on Greece. The relation between 
travel narrative and guide-books, on the one hand illuminates the way in 
which individual travel was replaced by mass/group travel in the 
nineteenth century. On the other, it reveals the way in which tourism 
appropriated travel accounts as a series of commodities for mass 
consumption. The transition occurred along with other major 
transformations in Europe in the wake of the great revolutions, i.e. the 
industrial revolution, on the one hand, and the French revolution, on the 
other. The process had been gradual and was marked by the evolution of 
the ‘Grand Tour’ as it expanded eastward. At that time new nation-states, 
among them Greece, aroused increased interest not only for their relief 
that made up the identity of the places visited, but for their historical and 
ethnographic characteristics. This development, in its turn, induced 
innovations such as the establishment of specialized institutions whose 
task was to organize travel on a large scale. Travel books and travel 
agencies eventually proliferated creating and preserving a growing market 
for tourism. Within this market fairly standardized versions of what to see 
and visit became popular. As will be shown such institutions have 
energetically shaped demand by giving it particular content and by 
creating a particular tourist product and destination.  

The new genre of travel book writing was in sharp contrast to 
personal accounts and narratives of travelers and instead of the ‘enlarged 
thought’ induced by the earlier form of exploration travel, tourists were 
taught how and what to see and what to expect. The pattern, which 
emerged contributed to the shaping of a tourist identity, at least for 
particular groups, vis a vis the host country lasting for more than a 
century (until the 1960’s). Travel writing contributed to forging it by 
teaching1 leisure travellers to consume natural and cultural products. 
Traditional means through which travelers and potential travelers 
appreciated the world - literature, poetry, sketching and painting - were 
quickly and inexorably absorbed by a less colourful detached style of 
writing adopted by travel books. Out of these changes also emerged the 
tourist object as such, the popular tourist attraction and the cultural 
stereotype.2  
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Travel and guidebooks were in this sense one of the important 
innovations of the 19th century which shaped the institutionalization of the 
new phenomenon of tourism and its economy. Until today, although they 
have not ceased to diversify their content and scope, their target group of 
readers/users, their appropriation of new techniques, they have maintained 
their fundamental features: a particular outlook and a special perception 
of travel.  

 
 

GREECE AND TRAVEL WRITING 
 
Greece is one of the areas, which caught the interest of travelers 

fairly early, because of her geographic location between Europe and Asia 
and thanks to its cultural importance for the construction of the European 
identity over several centuries. Most parts of it had been the object of 
detailed descriptions for at least two centuries before the appearance of 
the first travel handbook in the late 1830s.3 Most travel accounts were 
written during the eighteenth and earlier part of the nineteenth centuries 
either as personal impressions by more or less affluent intellectuals (poets 
very frequently, among whom Lord Byron is probably the most 
illustrious). These individuals, on the one hand, fled from the horrors of 
industrialization, or from the stifling atmosphere of a rigidly stratified 
society, or simply imitated others. On the other hand, some were inspired 
by the ideas of the Enlightenment and by Human Rights,4 while 
romanticism has had a particularly strong influence on them.5 Another 
important portion of travel accounts were compiled by traveling 
diplomats who had their attention turned to the foreign policy of their 
countries vis a vis the Ottoman Empire and/or the aspiring Greek nation. 
Some were stricter scientific or technical descriptions of the topography, 
architecture and natural resources of the countries in the East visited by 
scientific missions sponsored by heads of States and government 
agencies.6 All of these accounts usually addressed either a limited number 
of special recipients, or, in the case of literary accounts, no one particular 
group of readers; furthermore, there was no special purpose attached to 
them. They were rather unsystematic personal reminiscences and 
impressions. If there was any system attached to them, this was the result 
of externalities such as the itinerary, for instance, imposed by transport 
conditions of the period, or of particular events (war in Europe during and 
after the French revolution) or of the purpose of the missions. Many of 
those accounts when not expressed in verses, adopted the form of diaries, 
or letters to friends and relatives.7   
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Travel books came later and were a new type of publication.8 They 
have received no attention at all in Greek literature nor have they been 
analysed in any other discipline. One of the reasons for the neglect might 
be that they formed then, as they do now, a type of literature, difficult to 
categorize. Furthermore, they were (are) fairly circumscribed, they have 
been assumed to appeal to a particular group of readers and they were 
scorned because of their commercialized features. Unlike literary texts, 
they had an instrumental character and were used for special purposes. 
Another reason might be the frequent aversion of literary critics to deal 
with anything appealing to mass audiences. Besides, anything related to 
tourism had fairly early in the process, generally, acquired a derogatory 
aspect, in Greece and in the rest of Europe.9 More popular have been 
serious novels, written by established foreign authors. Examples readily 
coming to mind are Arthur Miller’s The Colossus of Maroussi;  Laurence 
Durrell’s Clea, of the Alexandrian Quartet, a novel staged on the island of 
Rhodes, or Durrell’s writings about Corfu; works by Patrick Lee 
Fermour, which best evoke the ‘spirit of Greece’, or more recently still, 
Barry Unsworth’s Paschalis Island and Louis De Bernier’s Captain 
Corelli’s Mandolin, and many others, several of which have been 
translated into Greek and received prizes, or have been dramatized for 
television or the cinema. They have contributed considerably to Greek 
tourism by raising the value of the places, which are central in the 
plot/story.10 Finally, the general absence until now of any interest for the 
history of tourism has also been, to a large measure, responsible for the 
neglect.  

 
 

HANDBOOKS FOR TRAVELLERS  
 

Even a cursory reading reveals very quickly that there is a gradual 
transformation of handbooks from something resembling personal travel 
accounts at the initial phase of their development, to a more standardized 
detached form of writing combining many types of works, towards the 
end of the nineteenth century. Every new edition brought new adjustment 
as the number of readers/travelers grew, while competition among 
publishers also soared. They battled for larger readerships and time saving 
in the publishing process led to churning out functional, portable books. 
The new products should be popular and recognizable by as many tourists 
as possible. Under the concern for higher accuracy in the information 
provided, and better coordination in the planning of a journey, (which 
were also real problems then), ‘personalized’ comments tended to 
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disappear. On the other hand, editors of travel books drew legitimacy 
from the old idea that whoever wrote a handbook should have personal 
experience of the country concerned. The experience was then adjusted to 
the presumed demand of the average traveller exercising authoritative 
power over those travellers who chose the books. During the second half 
of the century, competition for larger audiences, greater accuracy and 
quality of information, led to more changes which pulled the writing even 
further away from traditional literature. Academics and specialists were 
invited to supply their ‘scientific’ appreciation and opinion on Greek Art, 
History, Archaeology, Ethnology. Just as banks and factories and trade 
unions and a host of other institutions shaped the business landscape in 
industry and commerce, so too, publishers through their handbooks, were 
shaping demand for tourism and thereby also influencing the supply side. 
Other shrewd entrepreneurs also intervened to shape the supply. 
Admittedly the most influential for a long time was Thomas Cook who 
cooperated with travel agents, hoteliers, and other suppliers in Greece.  

Just like with the industrial revolution, so too with tourism, England 
was the origin of outgoing tourists, the place where for at least half a 
century, handbooks for travellers proliferated, while issues in other 
European cities appeared only much later. On the continent, Germany was 
the most important. Two institutions dominated the scene, the publisher 
John Murray, of Albermarle St, London, and later, Karl Baedeker in 
Leipzig, who survived into the twentieth century as the undisputed 
authority on travel books. The Murray handbooks, nevertheless, were the 
earliest fairly standardized texts of that type which began to be published 
from the 1830s onwards. Earlier attempts at writing handbooks for the 
Continent existed but were not as systematic as those by Murray. 
Furthermore, they addressed only small privileged audiences.11 When J. 
Murray III made his first trip to the Continent in 1829, found very few 
works ‘deserving the name’ of Guide. Among those, however, which 
served as a model for subsequent standardization were Mariana Starke’s 
works, rather hybrid texts which combined literary features and other 
more objective observations about the places examined. They took the 
form of letters, or were written with a journalistic slant.12 Murray’s 
innovation was that he gave handbooks a recognizable form - slim, 
portable, structured in chapters, containing practical information about 
modes of transport and itineraries, about servants, moneys, dragomans, 
hotels, food etc. and about recommended routes for tourists. At the same 
time Murray capitalized on the long tradition connecting poetry with 
travel. Through this schema, Murray and his successors, gradually 
transformed the earlier rich discourse of travelling poets and other 



Margarita Dritsas 

 32 

intellectuals into standard suggestions (recipes) of appreciation. One of 
the motives, no doubt being higher profit, recycling older literature led to 
widening the readership and thus created a new market and new 
consumers for new products. 

The integration of Greece as a destination for modern visitors 
followed that of other continental countries. Italy and France (Germany to 
a far lesser extent) had preceded as destinations or stops on the basic route 
for Grand Tourists of the eighteenth century. Integration of new countries 
further South and to the East, seemed to follow the pattern of trade 
expansion and changes in the balance of power in the region. An 
indication of the period is provided by the publication of the earliest 
handbook on Greece published by John Murray in 1840.13 It was entitled 
‘A Handbook for Travellers in the Ionian Islands, Greece, Turkey, Asia 
Minor and Constantinople; being a guide to the Principal Routes in those 
countries including a description of Malta; with Maxims and Hints for 
Travellers in the East, With Index maps and plans. Parts of Greece were 
also included in the section entitled Turkey which was divided into two 
subparts, one being Turkey in Europe, or Albania, Thessaly and 
Macedonia.  

It is no coincidence, that John Murray was also Byron’s publisher. 
Byron, above all other romantic poets, has had a profound influence on 
travel, and it was Byron’s works which, before the appearance of 
handbooks, but subsequently, too, were carried by visitors as ‘guides to 
the sentiments of the tour’.14 Byron by drawing freely from history and 
interweaving incidents and myths with personal feelings and impressions, 
related them to the places he (and other contemporary and future tourists) 
visited on the Continent, especially in Italy, Switzerland and Greece.15 
Byron has been, in fact, credited, with creating modern tourism. For 
Greece, he has certainly been a most influential herald. Impressions from 
his first travel in 1809 must have made a special impact, his experience 
surpassing his wildest imagination since he was traversing some of the 
wildest and most dangerous country in Europe through Albania and 
Western Greece south to Patras and then to Delphi (‘wandering slow by 
Delphi’s sacred side’) and finally to Athens. In the fashion of romantic 
poets, he ‘...had achieved to make the picturesque stride come out of its 
frame and to life.’16. Byron’s contemporary critic and poet, S.T. 
Coleridge, called him, rather insultingly, a ‘picturesque tourist’ and it is 
true that Byron all his life embodied the early tourist by settling easily 
into an unaccustomed way of life.17 Childe Harold’s verses, written on his 
first visit to Greece, expressed succinctly Byron’s expectations and 
attitude:  ‘Peril he sought not/ but ne’ver shrank to meet/The scene was 
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savage/ but the scene was new/ This made the ceaseless toil of travel 
sweet/ Beat back keen winter’s blast/ and welcom’d summer’s 
heat’(Canto II, stanza XLII). As J. Buzard has put it, ‘...it was the general 
Byronic aura that most significantly altered tourist conventions. For the 
tourist who could evoke it, the ‘Byronic’ held out the promise of making 
Continental experience ‘live’, of saturating it anew with poetical 
evocations, pathos, and even the frisson of a sexual daring not for 
domestic consumption’.18 One of the poems that best evoked such feeling 
was the one Byron wrote in 1810 after leaving Athens and the lodgings of 
Mrs. Tassia Macri. Under the Acropolis, he had fallen in love with one of 
her daughters and hence, for every male tourist of the nineteenth century, 
Greece held the promise of exotic, sublime, juvenile love to be found in 
Athens on the way to Constantinople: “Maid of Athens, ere we Part”/ 
“...Maid of Athens! I am gone:/Think of me, sweet! When alone./Though 
I fly to Istambol,/Athens holds my heart and soul:/Can I cease to love 
thee? No!/Ζώη μου, σας αγαπώ.//.  

Canto II of Childe Harold, on the other hand, must have sounded like 
a hymn about Greece with its many allusions to mythology and to Greek 
history, to the ‘Old [is the] heart of Greece’ (stanza XV), which with the 
help of Athina, Peleus, Arion, Hecate Calypso, Penelope guided Byron’s 
spirits, his exhilaration and communion with Nature: ‘To sit on rocks, to 
muse o’ver flood and fell, to slowly trace the forest’s shady scene...This is 
no solitude; ‘tis but to hold Converse with Nature’s charms, and see her 
stores unroll’d.’. Whole stanzas were devoted to the wilderness and 
beauty of Pindus and Parnassus, to Epirus, Leucada, Acarnania, Aetolia, 
and Delphi. Impressions from other spots, e.g. Sunion, Marathon, and so 
on, were incorporated in many other poems of his. It is a shame that the 
recent campaign launched by the Ministry of Tourism has not 
incorporated some of these powerful myths and legends.   

Murray was quick to capture the importance of the ‘Byronic’ 
potential and, soon after publishing the first travel books, produced a 
pocket-sized Lord Byron’s Poetry, which travellers could carry with their 
other handbooks.19 On the other hand, whole Stanzas and isolated verses 
by Byron found regularly their way into the handbooks descriptions.  

 
The Murray Handbooks and early conditions of traveling 

 
For the first time, therefore a systematic synthesis of practical hints 

and literature was produced. In the Preface of the 1840 Handbook to 
Greece, the importance of improved means of transport and 
communication was acknowledged and so was the ‘consequent increase 
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of travellers in scenes of such deep and varied interest’. According to the 
publisher’s note, the handbook was compiled by comparing, extracting 
and compressing earlier, even ancient, works and notices of routes, and 
information of ethnographical and historical character. The information 
provided was the result of selection of only ‘such portions as might secure 
to the genius of each locality its appropriate share of interest’. Greece was 
inserted in a Handbook for the East, a reminder perhaps that demand for 
Orientalism was strong then. It followed the publication of different other 
guides for Germany, Switzerland and other parts of Europe. Personal 
experience was ensured by a Mr. Levinge who had lived in the Levant for 
two years and various authors/travellers, were consulted, (e.g. Tournefort, 
Clarke, Leake, Pashley,Wordsworth, Hamilton, Walsh, Fellows etc.). The 
handbook also included the necessary updated accounts about regulations 
of steam-navigation and quarantines in England, Austria, France, Turkey 
and Greece. Warnings were not excluded that ‘the desolating wars and 
infernal convulsions of recent years have...defaced in so many instances 
the vestiges of ancient grandeur, that the traveller may sometimes find the 
description of local objects not entirely borne out by the relics that 
remain...’20 Efforts were made so that the texts be completely devoid of 
any political allusions and indeed, the editor in the Preface was 
categorical. ‘In excluding all political matter or disquisitions as 
inappropriate in a work like the present, it has been the object of the 
Editor to render it acceptable and accessible to the reader of every foreign 
country’. Despite that, this early handbook was imbued with the ideology 
and attitude of the British Colonial upper and middle classes (and 
protestants) about an orthodox country and a people on the frontier of 
orientalism.  

The handbook indeed addressed the affluent, educated bourgeois or 
professional people and their families who lived in larger and smaller 
towns, not only in Britain but elsewhere in Europe too, who, secure in 
their wealth and colonial certainties could read English, possibly some 
Greek and Latin too. The influence of classical education was obvious as 
was also the impact of archaeology which had around that time started to 
gain prestige. Written in English, the text included citations and passages 
from Homer, Xenofon, Thucidides, Pausanias etc. (mostly in translation). 
Members of the reading public were increasingly going on holidays 
abroad and were embracing the new ethic of scientific discovery and 
observation, of exactitude and, obviously, respect of time, without, at the 
same time, relinquishing their deeply rooted protestantism and relative 
scorn of the ‘orthodox’ orient. The Murray handbook reflected its public 
when it inserted Greece in the East.21 In 1840, therefore, the process of 
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guiding the ‘tourist gaze’22 had definitely been set in motion. The East 
was undeveloped, its mysteries ready to be revealed; and in the absence of 
modern transport, travelling on horseback was recommended not simply 
as a necessity, but also because, although hard, affords ‘...every 
circumstance of scenery, and climate becomes of interest and value, and 
the minutest incident of country, or of local habits cannot escape 
observation.... You are constantly in the full enjoyment of the open air of 
a heavenly climate, its serenity sinks into the mind’. Furthermore, this 
escape from the industrialized North and West into pure nature in the 
South and East could ‘only be done in comfort and advantage if [one 
travels]...according to the rule and custom of the country’.23 Travellers 
were, nevertheless,  advised to bring with them English saddles and 
bridles for more comfort, and bedding (a strange sort of sleeping 
bag/individual tent-and- mosquito and vermin protector) and a canteen.24  

Since one of the great impediments of travelling in these parts was 
the lack of knowledge of foreign (‘remote’) languages, the Handbook 
circumvented the problem by suggesting to travellers/readers to learn the 
basics before the journey commenced (‘rather difficult’) or, (more 
common) to employ a proficient servant. Such servants, interpreters, 
guides, dragomans, commissionnaires, all qualified and adaptable people 
were often migrant, members of a new fluid small world, who also 
contributed to shaping culture around modern tourism. They were indeed 
a central pillar of nineteenth century travelling and Greece emulatd the 
pattern developed a little earlier by Italy. It appeared that Italian was used 
more or less as a ‘lingua franca’ of tourists travelling to the Mediterranean 
on their way to the East. Although the author of the guidebook stressed 
that a servant had to be acquainted with the language of most of the 
countries through which the route lay, he consented that... ‘Next to 
[Greek], Italian will be found the most useful language both in Greece 
and Turkey’. The Handbook also indicated that ‘Servants, capable of 
acting as interpreters, were difficult to find in England’, and provided 
certain names as references. In fact, a warning against English servants, 
was included, since [they] ‘are in general incumbrances... usually little 
disposed to adapt themselves to new customs....more annoyed by 
hardships than their masters’. Travellers were also warned that ‘...honesty 
was a qualification rarely to be met amongst the professional dragomans, 
who consider the English as fair game, and endeavour to make as much 
money of them as possible’. Among the various other warnings of the 
Handbook, a particular one makes reference once more to the enormous 
influence of Byron, this time in shaping a career: Thus, ‘Most of the 
Greek servants take care to inform travellers that they were in the service 
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of Lord Byron, and from our experience I should say it would be a rarity 
to find one who had not been in his lordship’s suite according to his own 
account.’25  

Byronic descriptions were not only romantic. Byron had preceded 
Murray in describing port conditions and facilities in his poems and 
reading the guidebook’s objective accounts of customs houses, boat 
conditions etc. one cannot help comparing them to Byron’s own 
humorous verses. In his Lines to Mr. Hodgson (written onboard the 
Lisbon Packet in 1809) on his way to ‘Turkey”, Byron humourously 
described the hustle and bustle of the port, the laziness of the servants, (he 
travelled with three servants, Fletcher, Murray and Bob), the sickness of 
his fellow passengers and their disappointment over the facilities offered 
onboard.26 The influence of Byron also reappeared in the text when 
Murray recommended different routes, often with citations from the 
poet’s verses.27 One of those had to do with the Acropolis and in the 
relevant passage, Murray joined Byron in lamenting and protesting about 
the removal of the Parthenon marbles. The Murray Handbook may have, 
indeed, been among the earliest (if not the earliest) protest against Lord 
Elgin’s atrocity.28 Murray may have been a philhellene, however, his 
outrage must have undoubtedly also been the result of his realization that 
if all the antiquities were to be removed from their original setting, there 
would be precious little left for tourists to visit and for his Handbook to 
advertise. In the same volume, where the Parthenon and the other temples 
of the Acropolis were described (probably by someone other than J. 
Murray), a matter-of-fact tone contradicted the earlier anger and reference 
was made to the British Museum collection and the purchase of Lord 
Elgin’s collection by the Parliament.  

If admiration was shown for ancient glory and grandeur, travellers, 
nevertheless, were warned to show caution about immigrants: ‘Settlers are 
often of the worst character, caution is needed if hiring an attendant’. It 
was recommended that travellers remained in touch with British 
authorities, among other reasons, to obtain information about the state of 
the roads, the health and security of the country in the different routes. 

Murray of course did not limit the scope of the Handbook to Byron. 
Nine pages were devoted to the antiquities of Athens and the Acropolis 
alone. The description of the Parthenon was taken from Christopher 
Wordsworth’29 as was the description of the Temple of Thesseus, the 
fountain of Clepsydra and the Tower of the Winds, whereas the part 
referring to the road to Pentelicus from Calandra was chosen from 
Blewitt, and the general impression about Athens and its surroundings, 
from Holland30 for whom ’...a certain genius of the place... unites and 
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gives a character and colouring to the whole; ...this genius loci is one 
which strikingly connects the modern Athens with the city of former 
days...’ Murray also used passages from Dodwell and to describe the 
naval battle of Naupaktos, he used Hobhouse’s (Byron’s friend) words.31   

In part I dealing with the Ionian Islands and especially with Corfu, 
Murray inserted whole passages in translation from Homer. He also urged 
‘gentlemen’ to visit the High Commissioner, or leave their names and 
address at the Palace. Their stay in town was planned for them and there 
were many suggestions for social outings and making acquaintances.32 
They could go to the theatre, where they could enjoy performances of 
Italian Operas and comedies. As for knowledge about the local 
population, ‘the acquaintance of any of the professors of the University 
founded by Lord Guildford [which] will enable him [the traveller] to form 
his own opinion of the general education of the Ionian population. Indeed, 
this was an exercise in constructing the ‘tourist gaze’ but a gaze much 
more sophisticated than what the average tourist gets today. Yet, 
sophistication did not include progressive or tolerant thinking and the 
Orthodox East was presented as next to barbaric. Tourists were instructed 
to see it in the same light during St. Spyridon’s day in which ‘the 
mummy-like face of the saint, a most disgusting object’. The procession 
of 15th April, was described from the vantage point of a British colonial 
protestant as ‘an absurd affectation of compliance with the prejudices of 
the people, which occasions much annoyance to both officers and men, 
[and] has been adopted with a view to conciliate the affection of the 
natives. Recommended places to visit were of course the esplanade, the 
main street where good shops were located and ‘the noble palace built by 
Sir T. Maitland (first Lord High Commissioner) and the Governor’s villa 
built by Sir Frederick Adam.33 Antiquities, which had not yet assumed 
universal recognition were relegated to lower status as ‘in the rear of it 
[the palace] are the ruins of Old Corcyra, which are uninteresting and 
undefined’.34  

Part II of the handbook dealt with Greece, proper. Great emphasis 
was put on communications - passenger and mail shipping.35 For the rest, 
Murray recommended travelling on horseback, since few roads existed,36 
in diligences and other carriages for Athens or by omnibus which run on 
the Athens-Piraeus road every day, or, finally by hiring a carriage. 
According to the Handbook, attendants were useful, not only as guides, 
but in procuring lodgings in private houses in the villages where the 
traveller halted. An alternative recommended way of visiting a great part 
of the country and the islands was by boats which could be hired at most 
sea-ports. Apparently hiring boats was open to abuse and Murray 
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recommended hiring from people known to the Consul, or to some 
respectable resident merchant. He also mentioned that piracy might still 
occur. 

Accommodation, naturally, occupied a special part in the Handbook 
and the introduction contained valuable information about different types 
of hotels, rates and conditions of accessibility. A hierarchy was 
constructed: There were, on the one hand, khans established throughout 
the country and repaired after Independence, which were run by poor 
Greek families, and where simple food and refreshments were served. On 
the other hand, there were some hotels founded in the 1830s by Italians, 
Germans, French and other foreigners at Patras, Corinth, Athens, Nauplia, 
Navarino and Modon. Other useful details about the first phase of tourist 
development emerge between the lines. For example, apart from 
established hotels, ‘hospitality of the natives’ -  hiring rooms in private 
houses - was just as important, whilst keepers of cofee-houses also lodged 
travellers either around the room with twenty or so other guests or ‘on 
billiard tables’, which must have been much more comfortable than the 
floor. Finally, in small villages, peasants sometimes offered lodging in 
their cottages, which were extremely ‘uncomfortable’. Bargaining was 
recommended before occupying rooms in a private house. Finally, the 
Handbook ascertained visitors that since Independence, although the 
situation around the country was characterized as ‘uncertain’, it was 
better, and safe to sleep in tents.  

Increased travelling, after Independence, and intense diplomatic and 
economic activity, created a momentum for organizing facilities for 
longer-stays of visitors in main towns. The Handbook, naturally, recorded 
the changes. Thus, ‘furnished apartments have been fitted at Nauplia and 
Athens for the accommodation of travellers but...they are very dear... At 
Athens, a very good boarding and lodging-house is kept by Madame 
Vitalis, where, we learn, a banker’s introduction was necessary. The 
profile of the visitor of Athens who chose to reside in such 
accommodation was that of an affluent bourgeois who for leisure or 
business, planned an extensive stay in the Greek capital in order to 
establish a bank or an industry, or to negotiate with the government 
concessions for business transactions. Visitors were also diplomats - 
transient or resident - archaeologists and/or scientists who planned to 
travel around in search of antiquities or as members of special 
delegations. 

Handbooks for travellers provided an abundance of information on 
climate and dietary conditions but what was new and important for 
tourism was the sort of details about the people of the country which 
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contributed to the construction of stereotypes. In the chapter entitled 
Manners and Customs of the Greeks, the Murray Handbook called the 
attention of the tourists to the ‘manners of Greeks (which) have an air of 
obsequiousness and insincerity. They are attentive and perform the rites 
of hospitality with good humour and politeness but it is uncertain that the 
speech will not terminate in the horrors of a petition.’ The scene is 
guaranteed as authentic by mentioning the traveller who provided such 
information, none other than Byron’s life-long friend, John Cam 
Hobhouse. Fake authenticity and stereotyping needed a mix of objective 
criteria and prejudice, but also revealed the strength of the market. The 
attempt was particularly successful when it referred to the economic 
motives and professional activity of the people: ‘The love of money is the 
prevailing passion of the Greek. He would sell any of his possessions. 
The first commendation bestowed by a Greek on his neighbour or other 
person is that he is rich... The Greeks are all more or less traders, even the 
Princes of the Fanar, from whose families the Hospodars of Wallachia 
and Moldavia are chosen are engaged in merchandise. Though the Greeks 
are avaricious they are not miserly, but are not only fond of show but 
profuse and generous...’.37 Eastern stereotypes were, on the other hand, 
strengthened by the evocation of physical traits, and a certain concealed 
idealized eroticism (not to say homosexuality), thus male Greeks were 
resembled with their ancient ancestors, whereas a certain misogyny was 
not altogether absent. ‘A national likeness is observable in all the Greeks. 
Islanders are darker and of a stronger make. Men are remarkably 
handsome; their features are the same as those, which served for models 
to the ancient sculptors; their eyes are large and black with arched 
eyebrows and their complexion brown but clear. The women are very 
inferior both in face and figure to the men, and when they attain the age of 
25-30 become fat and unwieldy. And in another part: ‘The women at 
Athens are in general by no means celebrated for their beauty’. As for 
Byron’s authentic experience of love the ‘ “Maid of Athens” is now Mrs. 
Black, and one of her sisters is the wife of M. Pittakys, keeper of the 
museum and author of an interesting account of the antiquities.’ 
Orientalism once more creeps in when ‘Both men and women are in the 
highest degree superstitious believing all the absurd dogmas and 
superstitions of their church. They have a great dread of the Evil Eye’.38  

Other general points were made in the Handbook with regard to 
conforming to formalities related with a journey to Greece. A lot may be 
learned about money circulation (notes of Herries, Hammersley and 
Coutts, negotiable in the Ionian Islands, Greece and Constantinople). and 
their equivalent value in English currency. Passport regulations were also 



Margarita Dritsas 

 40 

important and care was taken by the publisher to provide correct 
guidelines. By the time Murray began to address his tourists, regulations 
in Europe were normalized and the British influence on Greek affairs was 
fully deployed. Assuming that most of Murray’s readers were British 
travellers, they had relatively fewer problems compared with other 
nationalities, given that the gate to Greece - the Ionian Islands - was then 
on British soil. They were, therefore, advised that on arriving in the 
Ionian Islands or in Greece, they should have their passports vise’d by the 
British authorities previous to travelling in the interior and thus they 
would be able to minimize any unwanted hassle. Preparation of a journey 
also included carrying an impressive list of provisions and other requisites 
for travelling. Their purpose was to increase the autonomy of travellers 
but at the same time facilitate their contact with the locals. Such items 
included:  tents, oilcloth hammocks, carpets, a mattress, a canteen and a 
lantern, certain foodstuff difficult to find locally (e.g. arrowroot, rice, tea, 
brandy, biscuits, maccaroni, cheese, Harvey sauce, mustard, preserved 
meats, hams and so on), a gimblet (a sort of peg), protection from vermin, 
a structure for sleeping in the open air with canes, calico sheets and a 
muslin canopy,39 an English saddle, the indispensable umbrella, a wide 
brimmed straw hat, a green veil or blue spectacles, a basin of block tin, a 
looking glass, sheets and towels, a thermometer, a case of mathematical 
instruments, a telescope, drawing paper, pencils, rubber, measuring tape 
and pedometer, a gun for shooting game.40 

Travelling for the British was also a way to widen their social (and 
business) circle and make new acquaintances. Organizers were, therefore, 
eager to make travellers feel at home in foreign lands. They advised them 
not to lose their connection with the British (colonial) authorities and 
carry along presents for those who would offer them hospitality in 
Greece. Knives, pistols, needles, telescopes, pencils, toys for children, 
ladies’ ornaments for the people, as well as Prints of the Queen and 
ministers for the consular agents and new periodicals, caricatures and 
Greek books for their families and other hosts were suggested.  

In subsequent editions of the Handbook for Travellers important 
changes were brought about reflecting both the differentiation in the 
readership and political changes in the region. Greece was by then a 
consolidated nation-state and Europe looked back favourably at the 
Independence movement and the Greek Revolution. Tourists had 
increased in number and had diversified, as evidenced by the circulation 
of Murray Handbooks, which had risen to 15,000 annually. In 1872, the 
revised 4th edition contained 505 pages and some important innovations. 
Texts on ancient Art were written by professional, architects and 
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archaeologists, including for the first time Mr. Roussopoulos, a Greek a 
Professor of Archaeology in the University of Athens. An American 
Traveller, Mr. Keep, revised the other texts after exploring nearly all parts 
of the country for two years. Greece had gained prestige among European 
nations and was considered a much safer place for travel, especially after 
the ascent to the Throne of King George I and the annexation of the 
Ionian Islands and public opinion in Britain was positive. Murray was 
naturally keen to exploit the good climate by trying, on the one hand, to 
widen the readership - and the travelling public - and, on the other, to add 
weight to the idea of using handbooks. Although advertising was not yet 
sufficiently developed, Murray used press reports as a form of 
advertisement.41 Thus, a traveller/politician ‘may contemplate the 
condition and progress of a people of illustrious origin ....  (and as)...the 
struggles of Greece must command the sympathy of all thoughtful 
minds... we cannot but look upon the recovery of the Christian nationality 
of Greece as one of the most important of modern events...’ Apart from 
politicians artists were present too in the author’s - and Murray’s - mind, 
but the classical scholars - or public school educated middle classes – still 
had obviously first choice, since ‘...in all parts of the country the traveller 
is, as it were, left alone with antiquity...’41 Murray also tried to convince 
his readers and future tourists that he was the only authority able to 
diffuse the necessary information and knowledge about the new areas to 
be visited. Extracts from a letter were also included, referring to several 
categories of visitors - classical and literary travellers, naval and military 
personnel, young people, book writers and ‘disappointed jobbers or 
would-be-settlers42 - and he insisted that ‘few travellers can give a decent 
account of Greece or any other country from personal knowledge...’ He 
was happy to do it for them by dedicating a special chapter to modern 
Greek history, while information was also given about the economic 
activities of Greeks (commercial activities, especially with regard to corn 
trade) in Greece and abroad (diaspora) before concluding in a true British 
business fashion that …‘we shall indeed be proud and happy if any 
labours of ours, now or hereafter, can prove of service to any part of the 
Greek race, by diffusing in England accurate information as to their 
present condition and character. They have been much misrepresented, 
partly through ignorance, partly through prejudice...’43 The portrait of 
Greeks painted in the 1872 edition was, indeed, much more favourable 
and gentle than the one in 1840. No doubt it recorded important changes 
which had meanwhile occurred in Greece, but it also reflected the new 
direction of British foreign policy towards the country and the increased 
economic interest shown by British business. A European profile at least 
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of the middle classes was an important parameter of the new political 
reality and kept many new promises for modern travel and 
communication. ‘The manners and customs of the higher and best 
educated classes among the Greeks now differ but little from those of 
Western Europe...44  

The link with Byron was also still present in the 1872 edition45 of the 
Handbook, Furthermore, specific reference was made to the usefulness of 
‘Byron’s poems pocket companion’ (published by Murray) for every 
English traveller in Greece.   

In comparison with the first Handbook, the 4th revised edition was 
more rationally structured containing chapters about Hellenic 
Architecture, an outline of Modern Greek History, Observations on the 
modern Greek language, on the Character, manners and customs of the 
inhabitants of the Greek Provinces of Turkey. Warnings against 
brigandage and modes of protection were more forcefully put across than 
in previous editions, since the recollection of the Pikermi massacre of 
1870 was still raw. Ethnographic references were more frequent than in 
the early text regarding Albanians, Wallachs, or Slavs. In constrast to 
earlier editions, there was a matter-of-fact and rather respectful tone about 
traditions, customs and superstitions. Characteristically, the passage about 
St. Spyridon’s day in Corfu was in 1872 radically different from the 
earlier (1840) version as emphasis was put on the ‘...most remarkable 
church of St. Spyridon of Corfu’; reference to the mummy had 
disappeared and instead the Saint’s ‘body is preserved in a richly 
ornamented case’. The social content had changed. ‘Three times a year 
the body of the Saint is carried in solemn procession around the 
esplanade, followed by the Greek clergy and all the native authorities. 
The sick are sometimes brought out and laid where the Saint may be 
carried over them.’ Natives were not only miraculously replaced by the 
clergy and the authorities but also by ‘a noble corfiote family to whom the 
church belongs’. Furthermore, it was deemed more important to mention 
that ‘the annual offerings at this shrine amount to a considerable sum’.46 
New information included suggestions for walks through Plaka and other 
quarters in Athens and details about shopping.  

 
Baedeker’s Handbook 

 
The new style of the Handbook conformed to the need of curbing 

competition from other publishers, who were no longer only British. In 
fact, there was considerable resemblance with the first German handbook 
for Greece published by Karl Baedeker. It was also entitled Handbook for 
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Travellers with a Panorama of Athens, 6 maps and 14 plans and appeared 
in Leipsig and London in 1889, in English.  

Considerable changes had occurred by the end of the century to 
Europe and the Balkans and the degree of European integration was 
higher. On the other hand, modern railways and steamers had brought 
Athens within four days from London, the establishment of the telegraph 
since 1836 made coordination much easier and the adventure of the 
journey was now more focused. Tourism was acquiring momentum and 
much of it was cultural tourism. The Baedeker Handbooks were published 
with the purpose of covering the new needs, but Byron’s verses  
(“Where’er we tread ‘tis haunted, holy ground/ ‘No earth of thine is lost 
in vulgar mould”) were placed ‘en exergue’ acknowledging the 
importance of the English romantic poet on tourism. The editor’s note 
outlined the scope of the book: ‘To supply the traveller with the most 
necessary information regarding the history and culture of the people he is 
about to visit, to render him as independent as possible of the services of 
couriers and guides, and commissionnaires, to protect him against 
extortion, and in every way to aid him in deriving enjoyment and 
instruction from his tour in one of the most profoundly interesting 
countries in the world’. The triptyche culture, education, leisure, defined 
the essence of tourism at the end of the 19th century as the new authority 
on travel books, Karl Baedeker, understood it. The concept was quite 
close to the tradition of searching for the folkgeist, which had dominated 
intellectual circles in Germany during the 19th century. Education and 
instruction was, on the other hand, in the core of the process of unification 
and the subsequent remarkable progress of modern Germany. Admiration 
for the beauty of nature, although present, was in a way less central than 
comprehension of historical achievement and acculturation processes. 
“Even the shortest sojourn in the country itself will yield the richest 
rewards and contribute more than long years of study towards a thorough 
comprehension of a civilisation, from which modern life has still much to 
learn’.47 Enjoyment seemed devoid of all sense of pleasure - and/or 
communion with nature; it was understood rather as intellectual 
satisfaction derived from travelling back in history and civilization with 
the help of modern technology and good organization.  

With regard to the practical side, like Murray’s and Baedeker’s other 
handbooks, the one on Greece was also based on personal experience and 
knowledge of the places described. ‘The nucleus of the guide was 
prepared by Dr. Lolling of Athens, who had resided in Greece for many 
years and had made several special journeys in the interests of the 
Handbook’. Concern for science, accuracy, combination of theory and 
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practice (experience) was obvious since descriptions of archaeological 
sites were furnished by professional scholars and archaeologists who 
supervised excavations in the country (e.g. the account of Olympia 
supplied by Dr. Dorpfeld and Dr. Karl Purgold). Karl Baedeker, himself, 
had visited Greece and added hints. The introductory sketch of Greek Art 
was prepared by Professor Reinhard Kekule, while other scholars had 
assisted with the Greek language, metrical versions of the epigrams and 
revision of the bibliography, which was impressive in its detail, and 
comprehensiveness.48 In the well known German fashion, great pain was 
taken to ensure accuracy, as maps and plans were prepared from the latest 
material, the map of Greece (kingdom of Hellas) being based on the map 
of the Imperial Geographical Institute of Vienna with modifications and 
additions. Other maps came from the German Archaeological Institute 
and the French Scientific Mission. Maps of Greek shores and islands were 
based on those from the English Admiralty. 

The archaeological digs which had started in Athens in 1834-36 by 
foreigners and the Hellenic Archaeological Society had already yielded 
important finds, and naturally the emphasis of travel books at the end of 
the century was put on these discoveries. The German government had 
began to dig in Olympia in 1874, and by the time the handbook was 
written, small independent museums had sprung up in main towns and 
large public collections were established in Athens. 

The handbook was better structured than all the previous ones and 
established the standard pattern of modern travel books which remained 
the same for a long time: A long Introduction was divided into several 
chapters dealing with practical hints, keys about modern Greek as a 
language (vocabulary, simple grammar and useful phrases), information 
about the administrative/geographic divisions of the country and a general 
sketch of the Economy. There was a description of the Greek people, a 
chronological survey of Greek History, and a special chapter on Greek 
Art (from the prehistoric stages through the classical period down to 
Roman times), as well as notes on books and maps. Then followed the 
part dedicated to the different routes from Europe to Athens, itineraries 
for walks in Athens with sites and museums to be visited, and suggestions 
about excursions in Attica, Aegina and Syra. Separate chapters were 
included on Central Greece, Thessaly, the Peloponnesus. A matter-of-fact 
tone was adopted throughout, although in the chapter on the Greek 
People, it was easy to detect political views. German preoccupations 
about the ethnic and racial constitution of the Balkans, after the redrawing 
of national frontiers in the area by the Congress of Berlin in 1878, could 
be easily discerned, the relevant propaganda being epitomized by the use 
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of Fallmerayer’s assumptions of the ‘impurity of Greeks’, the importance 
of the Slav element and the presence of Albanians and Wallachians. In 
contrast, Jews, Turks, Francs and Gipsies, according to the Handbook, 
were so few in number, that their presence ‘has no ethnographical 
bearing’.49 The ‘tourist gaze’ of the end of the 19th century imparted by 
the Baedeker handbook was politically correct. The tourists were guided 
to learn about – and observe - Greek political behaviour as well as 
educational achievements. Despite similarities with Murray’s Handbook, 
on the whole, the Baedeker companion was imbued with a different spirit, 
more profound, more authoritative, more rational and definitely more 
detached. Whereas, for instance, Murray only talked about the great 
educational achievements of Greeks, describing a School in Athens which 
was founded by an American couple, (The Hill School), Baedeker 
preferred to give statistics about schools and higher education institutions, 
and at the same time, criticise the ‘superfluous Greeks who qualify for 
medicine, law and the other liberal professions and then are compelled to 
make a living by extra-professional activity ...which sometimes takes a 
disagreeable form’. There were also the usual warnings about dishonesty 
of the natives,50 which, however, were attenuated by praising the 
patriotism of Greeks, their cheerful and lively character, their friendliness 
towards foreigners, and their simple lifestyle. The search of the ‘innocent 
savage’ of the East was shaping the perception of the author and 
publisher. 

Competition among publishers had given handbooks a particular 
style which was reflected on their target readership. New destinations and 
new ideas about traveling have not ceased to proliferate. By 1880, 
Murray’s Foreign Handbooks amounted to 31, including a ‘Travel Talk, 
and a phrase book, in English, French, German and Italian. Two 
handbooks had been published on Germany, one on Switzerland, one for 
the Continent. Three had been devoted to France and Paris, six to Italy, 
one on Spain, Algeria, Portugal, Greece, Belgium and Holland, two on 
India, and again another one on Egypt, Greece, Turkey in Asia, and one 
each on Denmark, Sweden and Norway, Russia and the Holy Land. Since 
tourism to Italy was particularly oriented towards culture, especially 
painting, there was now a special Handbook on Italian Painting,  

After fifty years of guiding tourists to all accessible destinations 
using mainly railways and steamers, a new excitement was now offered to 
them. In 1881, the field was further innovated when Murray published the 
Handbook to the Mediterranean, its cities, coasts, islands for the use of 
travellers and yachtsmen. To see the shores of the Mediterranean in 
yachts and sea-steamers sailing ‘to that great inland basin on whose 
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shores rose all the mighty Empires of the world...’ was the new adventure. 
Athens was one of the cities briefly outlined in this new Handbook since 
many yachtsmen would go on inland excursions from the ports. As for the 
rest of the Greek coasts, the discovery of Mount Athos and its treasures 
by the West absorbed 8 pages and there were descriptions of most of the 
Monasteries. The Greek Archipelago (Sporades, North-East Aegean 
islands, the Dodecanese complex, the Cyclades and Crete) were all 
included as well as the coasts of Euboea, Central Greece, Attica, the 
Saronic and Corinthian Gulfs, the route round Peloponnesus, western 
Greece and the Ionian islands.     

The proliferation of Handbooks and the constant desire and effort of 
publishers to innovate led to further perfecting the ‘tourist gaze’ and 
standardising history and culture, thereby contributing to the emergence 
of the tourism market. At the same time, these pioneers of the market, 
integrated not only Europe but most of the world into a cohesive network 
bringing travelers (today the equivalent would be the internet travel web) 
with similar needs, tastes, expectations closer and linking them with other 
points on the network. If during the 19th century the identity of a tourist to 
Greece was shaped to a certain extent by a Murray handbook, by the early 
twentieth century, the identity of a tourist revolved around a Baedeker 
book. The new style obviously fitted better the new societies and the new 
travellers/tourists. Apart from Handbooks many other publications were 
used like the Murray’s Handbook Advertiser, which contained 
advertisements of hotels and various other tourist establishments in places 
included in the handbooks.51  

 
 

CONCLUSION 
 
If the advent of tourism was determined by the transport revolution, 

by the conclusion of peace in Europe after the Napoleonic Wars, by 
political and diplomatic mobility and by increased trade relations, the role 
of new institutions was of no less importance. Alongside hotels and travel 
agencies, publishing houses had played a crucial role in diffusing 
information and knowledge, in shaping the ‘tourist gaze’ in giving life to 
a new social figure ‘the tourist’. The tools of such action were the various 
handbooks for travelers, which saw the day from the 1830s onwards. 
Reference was made in this paper to the most representative ones for 
Greece, on the one hand, J. Murray’s Handbook for Travelers of 1840 and 
1872, and K. Baedeker’s Travel book, published in 1889, on the other. 
Both publishers drew largely on the previous tradition of literary works 
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about travel, which they succeeded to commercialize. At the same time 
they adjusted to the rising demand for travel towards the East and South 
by tourists from the West and North of Europe. The outcome of this 
activity was the shaping of a growing market and demand of modern 
travellers, for exotic and authentic experiences. The whole world was 
eventually integrated into a system linking consumers with similar taste, 
identities and expectations to the suppliers of natural and cultural products 
and experiences. Although there were differences between the English 
and the German Handbooks, at least as regards Greece, within the 
dominant pattern of cultural tourism of the 19th century, both models 
responded to the rise of archaeology and ethnography two of the 
disciplines, which also shaped modern tourism until the mid 20th century. 
They also recorded changes, which had occurred in Greece and gave 
expression to the perceptions of their readers about the region. Handbooks 
also reflected the movement of literature from a more personal, romantic, 
literary style in the early 19th century to a detached, authoritative and 
closer to science style at the end of the period. Each style corresponded to 
a different national tradition and history but both came out of the 
transformation of a rural society into an industrial one and remained 
attached to the belief that the market and science would automatically 
organize all societies.  
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ENDNOTES 
 
1. The exception of course being the enablement inherent in the host/guest 

relationship (see Smith, 1977; more recently, Sherlock, 2001) and the 
development of the tourist infrastructure (see Seaton, 1994; more recently, 
Eisinger, 2000, 2003) 

2. Many works deal with the construction of the tourist identity. Most of them 
stress the antithesis of tourism and anti-tourism in travelling, which is still 
obvious today. For a satisfactory analysis, cf.  Buzard, J. (1993), the Beaten 
Track: Clarendon Press. p. 80-154. 

3. The word ‘tourist’ appeared first in English in late 18th century (Oxford 
English Dictionary). It was a synonym for ‘traveller’. Gradually ‘tourist’ was 
used with a negative connotation. According to OED, this occurred by the 
middle of the 19th century. Cf. Buzard 1993), Introduction, p. 1.  

4. The list of travellers is very long and works go back to the early 17th century, 
Since the latter part of the century, there is a proliferation of travellers which 
will not cease until the end of the 19th century. 

5. Progressive thinking most probably was a result of their travels, as is obvious 
from the case of Lord Byron’s travels to Greece. When he sailed, a young 
man, for the first time in 1809, he had little idea of the Greek struggle. His 
meeting with A. Londos in Acarnania, initiated him, in a way, to the Greek 
cause, while his adventures were a liberating experience. The poem which 
best illustrates this movement is ‘Childe Harold’s Pilgrimage’ which was 
written in Greece and contains useful notes of a ethnographic character 
too.cf. G.G. Byron, Lord, (1812). Childe Harold’s Pilgrimage: j. Murray. 

6. Apart from the well known poetical works of Byron and his letters, Cf. also 
Ch. Wordsworth (1839) Greece, pictorial, descriptive and historical: 
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William S. Orr; P.E. Laurent,(1829) A Classical Tour through Greece, 
Turkey and Italy, 2 vol. 

7. One such body was The ‘Mission Archaeologique Francaise en Orient’ 
which in the 1670s and 1680s explored the islands. Between 1719 and 1730 
scientists had also visited Morea and Attica, as part of the wider 
archaeological missions to the East, and during the Napoleonic wars and 
later, French missions also explored several other parts of Greece. Pictorial 
works, poetry and prose and topographical accounts were the result of such 
visits. 

8. It should be taken into consideration, however, that very often verses and 
whole poems were included in letters. In Lord Byron’s works there are 
numerous instances of such mingling of poetry and correspondence. Keeping 
a diary was a particularly common, tradition and long-dated habit of 
explorers and/or scientists. Cf. for instance, Trant, Captain Abercrombie 
(1830) Narrative of a Journey through Greece, London . 

9. Early guidebooks for Europe go back to the 18th century, e.g. T. Nugent 
(1749) The Grand Tour containing an exact description of most of the Cities, 
4 vols.; or Fleming, J. (1722), the Gentleman’s Pocket Companion for 
Travelling into Foreign Parts; or Mariana Starke’s (1802) Travels in Italy. 

10. Although renowned  contemporary authors such as Karkavitsas or 
Kazantzakis, or Karagatsis wrote extensively about travel, they have never 
been analyzed against the reality of tourism. Any interest shown in this side 
of literature is very recent and remains scanty. For a recent attempt to deal 
with writings on tourism by Greek authors cf. Dritsas, M.(1999) Ο Μ. 
Καραγάτσης και ο Ελληνικός Τουρισμός, (Karagatsis and Greek Tourism): 
Επιλογή 6/99, 56-57. Hardly any attention was shown by specialists. Cf. A. 
Karkavitsas, (1998), Ταξιδιωτικά (Essays on Travel) introduction-Anthology 
by Elias Ch. Papademetrakopoulos: Nefeli  p.23-31  

11. With regard to Greek novelists with an international appeal, perhaps the most 
famous has been Nicos Kazantzakis who staged most of his novels in his 
home area, Crete and who made Crete known abroad. The Film Zorba the 
Greek, with an international cast, is perhaps the best illustration of such a 
process. 

12. T. Nugent, (1749); Fleming (1722); Mariana Starke (1802) etc. The latter 
also broadened her scope with another book Travels on the Continent, first 
published in 1820; by 1829 it had made seven editions. After the end of the 
Napoleonic Wars and the conclusion of Peace, there was a boom in travel 
literature by English publishers, although not conforming to the handbook 
type. 

13. For details J. Buzard, (1993), p.65-70.  
14. Murray, J. (1840) Handbook for Travellers in Greece: J. Murray . The 

Murrary Handbook for Travellers on the Continent was published earlier in 
1836, while the Handbook on France came after the one on Greece (1843) 
and the Handbook for Travellers in Turkey followed only in 1854. In-
between, Travel Talk was published in 1847. Apart from Athens, the other 
big city of the East, Constantinople had to wait until 1871, before it received 
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attention in the special publication Handbook for Travellers in 
Constantinople. 

15. J. Buzard,(1993), p.118. 
16. E.g. G.G. Byron, The Lament of Tasso, Childe Harold’s Pilgrimage, The 

Prisoner of Chillon. 
A. Massie, Byron’s Travels, London (1988), p. 47. 
A. Massie (1988), p. 55 
17. Buzard (1993) p. 117. 
18. Buzard (1993)p.119 
19. Murray (1840), p.iv. 
20. The Handbook opened with verses from Urquhart’s Spirit of the East 

introducing the traveller to the mystical oriental world. 
21. J. Urry (1990) The Tourist Gaze: Leisure and Travel in Contemporary 

Societies: Sage. Urry suggests that the ‘tourist gaze was constructed by 
institutions such as Thomas Cook, Murray, Baedeker etc. 

22. Murray (1840), Introduction, p. I-XVII 
23. Interestingly, Byron and Hobhouse travelling in 1810 in Greece, carried 4 

leather trunks and 3 smaller ones, a canteen which was considered 
‘indispensable’ , 3 beds with bedding and 2 light wooden bedsteads and large 
sacks. 

24. Murray (1840), Part I, p. 2. The author refers to Blewitt. 
25. Moore, Th. Esq. (1832) The Works of Lord Byron, Vol. VII, p. 305. This 

reference to Lord Byron’s servants by John Murray is interesting. It helps 
clarify the meaning of ‘servant’ for travelling. From other sources it is known 
that Byron’s physician Fletcher also accompanied him to Missolonghi.. 
Besides, there is an uncanny likeness of Murray, the companion, with 
Murray the publisher who, in his handbooks, confirms that he had travelled 
to most parts he included in the books. It would, therefore, be legitimate to 
define ‘servant’ in the sense of companion and friend, rather than as a person 
of inferior class receiving orders to do menial jobs. Byron had a boy-servant, 
Robert Rushton, and was accompanied by his life-long friend John Cam 
Hobhouse. Hobhouse was, himself an assiduous writer of travel books and 
sketches.  

26. E.g. Route from Zante to Patras. Describing the route from Patras to Athens - 
by Delphi and Corinth, mention is made of the ‘remarkable’ siege of 
Missolonghi and about the death of Byron. Byron dominated the introduction 
about Athens and his ‘Maid of Athens ere we part’ is included. 

27. J.Murray (1840), Part II, p.43. The approach to Athens from Megara by 
Eleusis, culminates with Byron’s poem ‘Athens’ to highlight the possible 
disappointment of a traveller by harsh Greek reality. ...Goddess of Wisdom! 
Here thy temple was,/And is, despite of war and asting fire,/And years, that 
bade thy worship to expire:/ But worse than steel, and flame, and ages slow,/ 
Is the dread sceptre and dominion dire/ Of men who never felt the sacred 
glow/ That thoughts of thee and thine on polish’d/ breasts bestow.....Is that a 
temple where a God may dwell?/ Why ev’n the worm at last disdains her 
shatter’d cell!.....Dull is the eye that will not weep to see/ Thy walls defaced, 
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thy mouldering shrines removed/ By British hands, which it had best 
behoved/ To guard those relics ne’er to be restored./ Curst be the hour when 
from their isle they roved,/ And once again they hapless bosom gored, and 
snatch’d thy shrinking Gods to northern/ climes abhorr’d! 

28. Wordsworth (1839) Greece. Pictorial, Descriptive and Historical, London. 
29. W. Holland (1812), Travels in the Ionian Isles, Thessaly, Macedonia etc., 

London  
30. Dodwell, E. (1819), Classical and Topographical Tour, 2 vols. London; 

Murray (1840), Part II, p. 29 
31. For instance, a Club was recommended ‘established as the rendez-vous of the 

military, naval and civil officers, and an excellent garrison library, where the 
traveller may obtain the best works of travels, history and science respecting 
the Septinsular Republic’. 

32. Sir F. Adam was one of the heroes of the battle of Waterloo and Lord High 
Commissioner of the Ionian Islands between 1824-1831. 

33. Murray (1840), Part I, p.5. 
34. Starting in 1835 by the French government between Marseilles and Athens, a 

steam vessel touched at several intervening stations. There was also a 
Falmouth packet to Patras (mail and passenger) and Corfu, an Austrian steam 
packet and an English steam packet. 

35. From Nauplia to Mycenae and Argos; from Nauplia to Tripolizza; to Athens 
extending for 8-10 miles in three directions. 

36. Murray (1840), Part II, p.22 
37. Murray (1840), Part II, p. 23 
38. This structure was invented by Mr. Levinge, who not only had resided for a 

long time in the region but on whose observations many of the texts of the 
Handbook were based. It could be found in a shop in Athens. 

39. All the information is drawn from the Handbook for Travellers, 1840 edition. 
40. For instance, at the beginning of the Introduction of the 4th edition an extract 

from the Quarterly Review was included, to provide identification of the 
Handbook with the average reader. It described  a journey in Greece as  ‘full 
of interest for a traveller of every character except indeed for a mere idler or 
man of pleasure’. 

41. Handbook for Travellers to Greece, London, 4th edition, 1872 (p.2). 
42. Allusion was made to possibilities of successful settling in Greece in the 

hotel and trade business, but also in other areas, e.g. banking, etc.  
43. Murray must have been influenced by the earlier philhellenic tradition, 

especially by Byron’s passion about Greece. As a true 19th century 
Englishman, however, he also saw only good intentions and a civilizing role 
in British policy, which had since 1830 been on occasion quite brutal towards 
Greece.  

44. Ibid. p.43. 
45. especially in Childe Harold’s verses but also through Byron’s notes on 

Albanians and their danses which were copied by Murray. 
46. ibid. p.63 
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47. K. Baedeker (1889), Greece, Handbook for Travellers, Leipsig, London. 
Introduction, p.xi. 

48. Unlike the Murray publications, Baedeker bibliography followed a 
chronology starting in 1437 and included works about the antiquities, about 
topography, history, ethnography, as well as other travel books, and works on 
modern Greece. 

49. Baedeker (1889) p.lii 
50. ibid. p.  
51. No advertisement was included for Athens for a long time by Murray. In 

1872, nevertheless, Hotel des Etrangers in Athens was listed as well as two 
hotels in Corfu 
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TRANSPORT CAPITAL AS A DETERMINANT OF 
TOURISM DEVELOPMENT: A TIME SERIES 

APPROACH 
 
 

 Seetanah Boopen1

 
Little serious research has been undertaken into the significance of transport as a 
factor in destination development despite being acknowledged by many writers. 
The paper aims at identifying and quantifying the factors that made Mauritius 
attractive to tourists and also to more importantly to investigate the importance 
transportation capital in the overall destination’s attractiveness. The novelty of 
this paper is that is extends a classical demand for international tourism function 
to include a proxy of public capital stock which has been decoupled into transport 
and non-transport  infrastructure, and also uses co-integration analysis to model 
the determinants of tourism for a small island economy case. Results from the 
analysis show that transport capital stock of the country has been contributing 
positively of the number of tourist arrival in both short and long run.  Tourism 
infrastructure is reported to be a more important ingredient than transport in the 
tourism equation. Non transport infrastructure, though having a positive sign, 
was however found to be insignificant. The study thus highlights the importance of 
transport capital in adding to the value of service and experience received by 
tourism. 

 
Mauritius University of Technology 

 

 
Keywords: Co-integration, Error Correction Model, Small Island Economy 
 
 
INTRODUCTION 
 

Tourism is one the world’s largest and fastest growing industry and 
accounts for more than 1/10 of global GDP, employment and capital 
formation (WTTC 2003). It plays an important role in (a) contributing to 
the growth of domestic industries that supply the tourism industry (e.g. 
transportation, agriculture, food processing, commercial fishing, 
construction among others), (b) the economic and technological 
development of nations by stimulating the development of basic 
infrastructure, (c) attracting foreign investment (especially in hotels) and 
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facilitating transfer of technology. The comprehensive survey of literature 
from Sinclair (1998) confirms the positive and significant effect of 
tourism on a destination’s economy.  

Following the advent of sugar sector and the declining trends of the 
manufacturing sector, government has spare no efforts in promoting 
tourism to the second pillar of the economy in Mauritius during the past 
decade. It has surpassed Mauritius traditional exports and there has been a 
significant increase in the number of tourist arrivals and receipts are 
shown in table A1 in Appendix 1. Its increasing contribution to the Gross 
Domestic Product is also shown in the table.  

It is often believed and cited (Robinson ,1976; Chew, 1987; Gunn, 
1988; Inskeep, 1991; Martin & Witt, 1988; Naudee and Saayman, 2004 
among others) that the infrastructure base of a country may be a 
determinant of the attractiveness of a tourism destination. In particular, 
transport infrastructure which provides the vital base for transportation 
services is believed to be an important element in this respect. Prideaux 
argued that should the ability of tourists to travel to preferred destinations 
is inhibited by inefficiencies in the transport system (including the 
internal transportation system), there is some likelihood that they might 
seek alternative destinations. Kaul (1985) also recognises the role of 
transport system as an essential component of successful tourism 
development. He stated that ‘transport plays an important role in the 
successful creation and development of new attractions as well as the 
healthy growth of existing ones. Provision of suitable transport has 
transformed dead centers of tourist interest into active and prosperous 
places attracting multitudes of people’.  

Although many writers acknowledge the need for efficient transport 
as an overall element in a successful program of tourism development, yet 
a scarce amount research has been undertaken into the significance of 
transport as a factor in destination development.  

Given the importance of this sector to the economic growth of the 
country (see Durbarry 2002, 2004), the objective of the study is, in the 
first instance, to identify and quantify the factors that made the Mauritius 
attractive to tourists and also in the second instance to investigate the 
importance of transportation capital in the overall destination’s 
attractiveness. The novelty of this paper is that is extends a classical 
demand for international tourism function to include transport and non 
transport public infrastructure and also uses co-integration and error 
correction model (ECM) to analyse tourist determinants.  

The rest of the paper is as follows: section II deals with the 
theoretical underpinnings of the role of transport in a destination’s 
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attractiveness and also with a brief literature review of major studies in 
the area, Section III explains the model specification, data collection and 
discusses the empirical results. Section IV concludes and deals with some 
policy implications. 
 
 
THEORETICAL UNDERPINNINGS 
 

Gunn (1988) denotes the tourism product as a complex consumptive 
experience that results from a process where tourists use multiple of 
services (information, relative prices, transportation, accommodation, and 
attraction services) during the course of their visit.  Other economic and 
political conditions and structural features are also important factor 
shaping many tourist experiences and contribute to the nature of the 
destination product. Murphy et al (2000) related this type of product to 
supply and a demand analysis and described how various components of 
the destination interact with travelers during their trip.  

 
Figure 1. The tourist destination experience (Ritchie & Crouch, 

2000) 
 

 
 
Smith (1994) was among the first to acknowledge the role of service 

infrastructure in creating a product experience. He argued that ‘service 
infrastructure is housed within the larger macro-environment or physical 
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plant of the destination’. He stressed on the fact that the level, use, or lack 
of infrastructure and technology in a destination (for example 
transportation in general, water and power supply, use of computer 
technology and communications among others) are also visible and 
determining features that can enhanced the visitors' trip experience. Other 
authors subsequently supported his views (Choy 1992; Buharis 2000; 
Ritchie and Crouch 2000). They posited that tourists’ overall impression 
develops their image of a destination after their visitation and that 
infrastructure may play an important role in that respect.  

Crouch and Ritchie (2000) interestingly summarised (refer to figure 1 
below) the various factors that together make a tourist destination 
experience attractive. They highlighted the importance the service 
infrastructure layer, which includes transport services, in tourist 
destination experience.   

The tourist destination product is also better understood in the 
context of comparative and competitive advantage. Refer to figure 2, 
which is adapted from Crouch and Ritchie (1999), depicts a global picture 
of the determinants of a destination’s competitiveness. The authors argued 
that factor conditions are important determinants of attractiveness as 
tourists travel to a destination to receive the destination experience. Every 
element has been categorised under core attraction and supporting 
elements. 

We focus on the supporting factors and resources component. The 
destination’s general infrastructure services in this category in fact 
represent one of the most important factors. The tourism phenomenon 
relies heavily on public utilities and infrastructural support. Tourism 
planning and development would not be possible without roads, airports, 
harbors, electricity, sewage, and potable water. The infrastructural 
dimension is thus a necessary element for tourism development and the 
above factors are all basic elements for attracting visitors to a destination. 
Generally, infrastructure has not been included in empirical works as they 
are expected to be available at a destination and has not promoted as an 
attraction factor. 
 
The role of transport systems in destination development 
 

Prideaux (2000) defined the transport system relevant to tourism “as 
the operation of, and interaction between, transport modes, ways and 
terminals that support tourists into and out of destinations and also the 
provision of transport services within the destination”. A good and 
attractive transportation system rests to a large extent on quality and 
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availability of transportation infrastructures. These can be seen as 
comprising of international/domestic air services and 
international/domestic airport, land transport systems and routes and 
water transport infrastructures as well. 

Transport plays a big part of the tourist equation. In fact the transport 
system is responsible for connecting tourism generating regions to 
tourism destination regions and providing transport within the tourism 
destination (to attraction, hotels, shopping etc). A destination should be 
easy to get to and easy to get around, particularly if the country is 
geographically dispersed.  
 
Figure 2. Destination competitiveness and sustainability (adapted 

from Crouch & Ritchie, 1999) 
 

 
 

Moreover, improved transport infrastructure, particularly for the case 
of road and land transport, lead to reduced price of transport. In fact road 
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capacity improvements such as more lanes and higher speed, improved 
reliability or via higher quality road surfacing causing less strain on 
vehicles parts, improved access to new destinations and attractions, 
improved safety (more overtaking lanes, wider road shoulders and 
improved signage) results in fuel economy and reduced wear and tear and 
reduced transit time of traffic in general. So these hard transport 
infrastructure investments will impact the price and quality of tourism 
travel experiences. In turn these improvements to the price and quality of 
using hard transport infrastructure can influence the choice of destination 
and travel mode. 

Furthermore inhabitants of developed countries (which constitute the 
major part of tourist) are used to modern transport infrastructure that 
enables high quality service. These tourists prefer to maintain essentially 
the same comforts as home while traveling (Cohen, 1972; Mo, Howard 
and Havitz,1 1993). If the ability of tourists to travel to preferred 
destinations is inhibited by inefficiencies in the transport system such as 
uncompetitive prices or lengthy and uncomfortable journey, there is 
likelihood that they will seek alternative destinations.  

Tourism resort has often been cited to be an important attractor of 
tourism, especially the high class segment of it. The best and renowned 
resorts definitely appeal to tourist and may prompt them to choose a 
destination in favour of a competitor. It is believed (see TTF, 2003; 
Prideaux, 2000) that for the best of resort, particularly internationally 
renowned resort, to set up such a mass investment or to expand 
investment, an adequate level of public infrastructure (together with other 
fiscal and other incentives) is essential in the country. If not available, it 
becomes necessary to install expensive backup systems2. These add to the 
capital and operating costs of tourism development and act as a tax on 
tourism and thus reduce the competitiveness of tourism business relative 
to other where infrastructure is in place.  

From the foregoing discussion it is apparent that the role of transport 
is acknowledged as a prospective determinant in the attraction of tourism 
but to date, empirical study of the importance of transport on the tourism 
industry in general and the development of destinations has been 
particularly lacking.  

 
Empirical evidences 
 

Existing empirical researches in the field of the determinants of 
international tourism attractiveness have mainly been on a national basis 
and for developed countries cases. Moreover these were based either on 
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survey analysis or by the estimation of an international demand for 
tourism equation using time series data. We review the main studies from 
which we draw an econometric framework to analyse the importance of 
public and particularly transport infrastructure as a determinant of tourist 
arrival.  

Gearing et al (1974) offered one of the most comprehensive resource 
inventories in determining the attractiveness of a tourist destination by 
taking Turkey as a case study. They identified the following the list of 
attribute groups which were seen to be important namely natural factors, 
social factors, historical factors, recreational and shopping facilities, food 
and shelter. The authors also stressed on the infrastructure of the 
destination. Under this category feature highways and roads, water, 
electricity and gas, safety services, health services, communications and 
public transportation facilities.  The category was also extended to 
tourism infrastructure including hotels, restaurants, vacation villages, 
bungalows, motels, camping facilities. Subsequently Ritchie and Zins 
(1978) and Ferrario (1979) among others also identified more or less the 
same factors which they found to contribute to the attractiveness of a 
tourism destination.  Tang and Rochananond (1990) built on the 
significant factors affecting tourism as identified by Ritchie and Zins 
(1978) and also reported that infrastructure of a destination country was 
also ranked as an important element (with a mean score of 3.35). 

More recently studies from Murphy, Pritchard, Smith (1995) for the 
case of Victoria (Canada), Braithwaite et al (1998) (In TTF 2003) for the 
case of Australia, Kozak and Rimmington (1999) for the case of Turkey, 
Kim et al (2000) for the case of Sun Lost City, South Africa and McElroy 
(2003) for the case of 51 islands also highlighted the importance of 
infrastructure, particularly government financed infrastructure, for a 
destination success. 

The second type of studies performed in the field of the determinants 
of tourism was based on the estimation of an international tourism 
demand equation. Witt and Witt (1995) and Lim (1997) provide a 
comprehensive overview of the regression analysis, model specification, 
attributes and proxies. Among the most common independent variables 
used and reported to be important in the literature are income of origin 
country, cost of travel, relative prices, exchange rate, tourism 
infrastructure and level of development in home country among others.  It 
is important to point out that the majority of studies have overwhelmingly 
concentrated on developed countries cases have inadequately investigated 
the time series properties of the data, particularly with respect to 
stationarity. One rare study in the African context feature Naude and 
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Saayman (2004) who studied the determinants of tourist in the case of 
African countries using panel data regression approach.  Among the 
important factors they identified political stability, the relative cost of 
living, health, and hotel capacity. Though infrastructure has been 
analyzed in the study as a potential element and was found to be overall 
important however related exclusively to tourism infrastructure like hotels 
and restaurants.  

We have hardly come across any study using co-integration and error 
correction econometric modeling and including public capital (except 
Kulendran (1996) who employed co-integration techniques only) as likely 
potential factors as part of the explanatory variables. Moreover studies on 
small island economies has been very scarce and empirical findings in the 
above context is believe to add valuable insights in the growing body of 
literature. 
 
 
METHODOLOGY AND ANALYSIS 
 
Model specification and data source 
 

The study follows classical (see Witt and Witt 1995; Lim 1997) and 
more recent research (Nordstom 2002; Eilav and Eilav 2003; Naudee and 
Saayman 2004) in the area by specifying a demand function for 
international tourism, but extended the latter to include public capital 
stock of the country which has been segregated into transport and non 
transport. The function specified is thus as follows: 

TR = f (GDPH, GDPF, ROOM, XRAT, CPI, TRANS, NONTRANS) (1) 

The dependent variable (TR), the total number of tourist arrivals per 
annum is the measure of demand for tourism to Mauritius. The data were 
available from the Central Statistical Office of the country.  

The key independent variables in the model are total tourism 
expenditures and relative tourism prices. We follow the literature 
(example Nordstom 2002; Naude and Saayman 2004) in using real Gross 
Domestic Product (GDP) per capita in countries of origin (weighted 
average) as proxy for total expenditures on tourism. Overseas travel 
(especially recreational) is expensive and regarded as a luxury good in 
which case the discretionary income of origin is important.  

As for the case of relative prices (measured as CPI), we follow Eilat 
and Einav (2003) and Naudee and Saayman (2004) by using the CPI of a 
destination country adjusted by the $ exchange rate as a proxy for relative 
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tourism prices. The inverse of it shows the many baskets of goods a 
tourist has to give up in his home country in order to buy a basket of 
goods in the destination country. This measure of relative prices captures 
changes in the real exchange rate over time as well as cross sectional 
variation in the cost of travel. Demand for overseas travel in a particular 
destination is expected to be negatively related to relative tourism prices 
as higher within the country and relatively higher cost of living would 
make most tourists less enthusiastic about the destination. 

Exchange rates (XRAT) are often introduced into tourism demand 
models in addition to and separately from the relative price variable in an 
attempt to specifically examine the influence of nominal exchange rate on 
international tourism demand (see Martin & Witt 1988; Witt & Witt 
1995) among others. 

Urbanisation and development level of a destination country is 
consistent with more tourist arrivals, especially from developed countries 
(GHPH). Tourist might prefer more developed destinations or a minimum 
development level in choosing their destination. This is proxied by the 
income of the destination country. All the above three variables were 
obtained and constructed from the Penn World Table 6.1. 

In case of tourism infrastructure, we follow the standard literature 
and use rooms (ROOM) available in the country as a measure for the 
capacity of the tourism sector. The more the room the more the capacity 
and more competitive that country’s tourism sector (cheaper price as 
competition). Moreover a minimum is hotel accommodation size needed 
for a destination to reach its critical mass and also to convince airlines to 
establish routes (Naudee and Saayman, 2004). Data on the number of 
rooms were obtained from the Central Statistical Office of the country. 

For the purpose of our analysis we have added two variables namely 
transport (TRANS) and non transport capital (NONTRAN) stock of the 
country to proxy for the level transport infrastructure (inclusive of air, 
land and water transport) and constructed using the Perpetual Inventory 
Methodology (PIM). Non transport is equivalent to total public capital 
minus transport capital. It encompasses other public capital such as 
communication, energy, waste water and defense among). The Penn 
World Table 6.1 provided the data for the construction of these forms of 
capital stock. 

The study presented here is based on the small island of Mauritius 
over the year 1971- 2000. 
 
Econometric modeling 
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The regression model of equation 1 can be written as:  
tri = β0 + β1gdpht + β2gdpft +β3xratt + β4cpit + β5roomt + β6transt + 
β7nontrant + εt  (2). 
 
The specification is of a log linear one and the small letters denotes the 
natural logarithm of the variables for ease of interpretation of parameters.  
 
Tests of Stationarity 
 

To investigate the data univariate properties and to determine the 
degree to which they are integrated, both the augmented Dickey-Fuller 
(ADF) (1979) and Phillips-Perron (PP) (1988) unit-roots tests have been 
employed and the results are shown in table 2. The tests in fact provide 
solid evidence and tend to suggest that that the series are non-stationary in 
levels but indeed stationary in first difference. 
 
Table 1. Summary results of Unit Root Tests in level form: Dickey-

Fuller and Phillips/Perron Test 
                                                                                         

 
 
 

Table 2. Summary results of Unit Root Tests in first difference : 
D/F and Phillips/Perron Test 

 

 
 

Variables 
(in log) 

Lag 
sele-
ction 

Aug. 
Dickey 
Fuller 

Phillips  
Perron 

Critical 
Value 

Variable 
Type 

Aug 
Dickey 
Fuller 
Time trend 
(t) 

Critical 
Value 

Variable 
Type 

 tr 0 +0.25 +0.64 -2.979 I(1) -1.84 -3.594 I(1) 
gdph 0 -1.322 -1.64 -2.979 I(1) -1.331 -3.594 I(1) 
gdpf 1 -0.196 -0.944 -2.979 I(1) -2.4528 -3.594 I(1) 
room 0 -0.294 -0.763 -2.979 I(1) -1.38 -3.594 I(1) 
xrat 1 -1.58 -1.953 -2.979 I(1) -1.716 -3.594 I(1) 
cpi 1 -1.51 -1.645 -2.979 I(1) -2.44 -3.594 I(1) 
trans 1 +1.15 +1.656 -2.979 I(1) -1.43 -3.594 I(1) 
nontran 1 -1.53 -1.286 -2.979 I(1) -0.94 -3.594 I(1) 
 

Variables 
(in log) 

Lag 
selection 

Aug. 
Dickey 
Fuller 

Phillips 
Perron 

Critical 
Value 

Variable 
Type 

Aug Dickey 
Fuller with 
time trend (t) 

Critical 
Value 

Variable 
Type 

Δ tr 0 -5.07 -6.54 -2.98 I(0) -4.96 -3.603 I(0) 
Δ gdph 0 -5.03 -8.54 -2.98 I(0) -5.29 -3.603 I(0) 
Δ gdpf 0 -4.89 -5.34 -2.98 I(0) -4.88 -3.603 I(0) 
Δ room 0 -5.165 -6.34 -2.98 I(0) -5.23 -3.603 I(0) 
Δ xrat 0 -3.57 -7.45 -2.98 I(0) -3.69 -3.603 I(0) 
Δ cpi 0 -3.72 -4.32 -2.98 I(0) -3.70 -3.603 I(0) 
Δ trans 0 -7.16 -9.54 -2.98 I(0) -4.71 -3.603 I(0) 
Δ nontran 0 -4.93 -5.34 -2.98 I(0) -5.74 -3.603 I(0) 
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Co-integration issues  
 

Even when variables are non stationary but stationary in first 
difference they may still be co-integrated3 (see Stock, 1987). A test for 
cointegration is undertaken using the Johansen procedure and the results 
are reported in the table below. The Schwarz Bayesian Criterion (SBC) 
was used to determine the optimal lag length of the VAR and this chose 1. 
Results of co-integration rank by Johansen procedure are reported in table 
3. Evidence from both trace and maximal eigen-value tests suggests that 
there is at most a single co-integrating vector or analogously 2 
independent common stochastic trends within the variables equation. At 
the 5% level, trace value and maximum eigen-value test both shows there 
is one co-integrating vector. 
 

Table 3: Test result from Johansen procedure 
  

 
Note: Johansen Maximum Likelihood procedure of the cointegrating regression tr 
= (gdph,gdpf,room,cpi,xrat,,trans,nontran): number of co-integrating vectors(s) 
using the co-integration likelihood ratio 
 
Theoretical derivation of the error correction model (ECM)  
 

In what follows, since all the series have been proved to be I (1), we 
shall derive an Error Correction Model (ECM) of our demand for 
international tourism model. It has a number of useful properties and 
particularly provides us with a possible approach to deal with problems of 
non-stationary time series and spurious correlation. A major advantage of 
ECM is that it result in equations with first difference and hence 

 Null 
Hypothesis 

Alternative 
Hypothesis 

Test Statistic Critical Value 
5% 

Critical Value 
10% 

 
Maximal 
eigenvalue of 
the stochastic 
matrix 

r=0 
r<=1 
r<=2 
r<=3 
r<=4 
r<=5 
r<=6 
r<=7 

r=1 
r=2 
r=3 
r=4 
r=5 
r=6 
r=7 
r=8 

176.27 
44.93 
31.81 
19.74 
15.23 
10.23 
10.03 
1.16 

54.17 
48.57 
42.67 
37.07 
31 
24.35 
18.3 
11.54 

51.26 
45.75 
39.90 
34.16 
28.32 
22.26 
16.28 
9.75 

 
Trace of the 
stochastic 
matrix 

r=0 
r<=1 
r<=2 
r<=3 
r<=4 
r<=5 
r<=6 
r<=7 

r>=1 
r>=2 
r>=3 
r>=4 
r>=5 
r>=6 
r>=7 
r=8 

309.44 
133.17 
88.23 
56.42 
36.67 
21.43 
11.24 
1.16 

174.88 
140.02 
109.18 
82.23 
58.93 
39.3 
23.83 
11.54 

168.23 
134.48 
104.27 
77.55 
55.01 
36.28 
21.23 
9.75 
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stationary dependent variables but avoid the lost of valuable information 
on the long run relationship.  
Recall equation:  
tri = β0 + β1gdpht + β2gdpft +β3xratt + β4cpit + β5roomt + β6transt + 
β7nontrant + εt  (2).        
where the lower case variables denotes the natural logarithmic of the 
variables. 
If the explanatory variables were at all the times in equilibrium then 
clearly:  
trt =  β0 - β1gdpht - β2gdpft - β3xratt - β4 cpit - β5 roomt - β6 trant - β7  
nontrant =  0 (3).    

However there are many times when tr will not be at its equilibrium 
value relative to the explanatory variables and such times, the quantity  y 
= β0  - β1gdph - β2gdpf - β3xrat- β4 cpi- β5 room - β6 tran - β7  nontran will 
be non-zero and will measure the extent of disequilibrium between tr and 
the explanatory variables. Such quantities are therefore known as 
disequilibrium errors. 

Since the explanatory variables are not always in equilibrium we 
cannot observe the long run relationship (1) directly. We can only observe 
is a disequilibrium relationship involving lagged values of tr and the 
explanatory variables which in effect reduces to (1) whenever equilibrium 
happens to occur. We will denote the disequilibrium relationship by: 
trt = β0 + β1gdpht + β2gdpft + β3xratt + β4 cpit + β5 roomt + β6 trans t + β7 
nontrant + β8gdpht-1 + β9gdpft-1 + β10xratt-1 + β11cpit-1 +β12roomt-1 + 
β13transt-1+ β14nontrant-1 + αtrt-1+ ut   (4). 
where ut is a disturbance term. 

The problem with (4) is that it is an equation in the levels of variables 
that are likely to be non-stationary. However this can be re-arranged and 
re-parametrised as follows: Subtracting trt-1 from either side yields: 
tr- trt-1 = β0 + β1gdpht + β2gdpft + β3xratt + β4 cpit + β5 roomt + β6 transt + 
β7 nontrant + β8gdpht-1 + β9gdpft-1 + β10xratt-1 + β11cpit-1 +β12roomt-1 + 
β13transt-1 + β14 nontranst-1 + (αtrt-1-trt-1) + ut   (5). 

Also, Δtrt = β0 + β1 Δgdpht + β2 Δgdpft + β3Δxratt + β4Δ cpit + β5Δ 
roomt +Δ β6 trant + Δ β7 nontrant + (β1 + β8) gdpht-1 + (β2 + β9)gdpft-1 + 
(β3 + β10) xratt-1 + ( β4 + β11 )cpit-1 +( β5 + β12 )roomt-1 + ( β6 + β13 )transt-1 
+( β7 + β14 )nontrant-1  - (1- α)trt-1 + ut    (6). 

Further re-parameterising, we obtain: 
Δtrt = β0 + β1 Δgdpht + β2 Δgdpft + β3Δxratt + β4Δ cpit + β5Δ roomt + Δ β6 
trant + Δ β7 nontrant - (1- α)( trt-1 - γ2 gdpht-1 + γ3 gdpft-1 + γ4 xratt-1 + γ5 
cpit-1+ γ6 roomt-1 + γ7 trant-1 + γ8 nontrant-1+  ut    (7). 

And again re-parameterising: 



TOURISMOS: AN INTERNATIONAL MULTIDISCIPLINARY JOURNAL OF TOURISM 
Volume 1, Number 1, Spring 2006, pp. 53-72 

 65 

Δtrt = β1 Δgdpht + β2 Δgdpft + β3Δxratt + β4Δ cpit + β5Δ roomt + Δ β6 trant 
+ Δ β7 nontrant - (1- α)( trt-1- γ1- γ2 gdpht-1 + γ3 gdpft-1 + γ4 xratt-1 + γ5 cpit-

1 + γ6 roomt-1 + γ7 trant-1 + γ8 nontrant-1) + ut   (8). 
Where  γ1= β0/(1- α) ; γ2 = (β1+ β8)/(1- α) ; γ3 = (β2+ β9)/(1- α) ; γ4= (β3+ 
β10) /(1- α); γ5= (β4+ β11) /(1- α); γ6= (β5+ β12) /(1- α); γ7= (β6+ β13) /(1- 
α); γ8= (β7+ β14) /(1- α) 

Equation 8 is just another way of writing the disequilibrium 
relationship (4). However it gives very appealing interpretation. It can be 
regarded as stating that changes in tr depend on changes in the 
explanatory variables and on the term in the square brackets which is the 
disequilibrium error from the previous period. This makes sound sense 
since it implies that the lower (higher) is tr compared with its equilibrium 
value relative to the explanatory variable, the greater (smaller) will be the 
immediate rise in tr. The value of tr is thus being corrected for the 
previous disequilibrium error. Although (3) can be derived from 1 without 
referring to the long run relationship, it clearly makes sense to give it an 
error correction interpretation and regard the new parameters γ1, γ2, γ3 γ4 
γ5 γ6, γ7 and γ8 as parameters in a long-run relationship like (1). Notice 
that α and hence 1- α determine the extent to which the disequilibrium in 
period t-1 is ‘made up for’ in period t. 

An ECM makes use of any long-run information about the levels of 
variables that is contained in the data. An ECM such as 3 involves a 
parametrisation which clearly distinguishes between long-run and short-
run effects. We can observe that the parameters which appear in the 
disequilibrium error term are the long-run parameters. The coefficients of 
Δ explanatory variables βs, are clearly short term parameters, measuring 
the immediate impact effect on y of a change in the explanatory variable.  

So the equation to regress is equation 8. There are two ways in which 
the final preferred ECM can be estimated. Engle and Granger (1987) 
proposed a two-step procedure for the estimation of the above equation. 
Wickens and Breusch (1988) developed an alternative approach. They 
shown that while the properties of the short-run parameters are identical 
to those in the two-step procedures estimators, this does not appear to be 
the case for the estimators of the long-run parameters. There is evidence 
that the small sample bias is smaller for these latter estimators than it is 
with the two-step procedure. Since our sample is not a large one (30 
annual observations), the second approach is preferred2. 

The authors suggested applying OLS to (3) directly and hence to 
estimate both short and long run parameters together. Consider equation 8 
again that is, 
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Δtrt = β1 Δgdpht + β2 Δgdptf+ β3Δxratt + β4Δ cpit+ β5Δ roomt+ Δ β6 trant+ 
Δ β7 nontrant - (1- α)( trt-1- γ1- γ2 gdpht-1+ γ3 gdpft-1 + γ4 xratt-1 + γ5 cpit-1+ 
γ6 roomt-1 + γ7 trant-1 + γ8 nontrant-1) + ut                  
The equation can be can be rewritten as: 
Δtrt = β0 + β1 Δgdpht + β2 Δgdpft+ β3Δxrat t+ β4Δ cpit+ β5Δ roomt+Δ β6 
transt+ Δ β7 nontrant - (1- α)trt-1+ (1- α)γ2 gdpht-1+ (1- α) γ3gdpft-1 + (1- 
α) γ4xratt-1+ (1- α) γ5 cpit-1+ (1- α) γ6 roomt-1+ (1- α)  γ 6 trans+ (1- α) γ 7 
nontran + ut                                        
Where  γ1= β0/(1- α) ; γ2 = (β1+ β8)/(1- α) ; γ3 = (β2+ β9)/(1- α) ; γ4= (β3+ 
β10) /(1- α); γ5= (β4+ β11) /(1- α); γ6= (β5+ β12) /(1- α); γ7= (β6+ β13) /(1- 
α); γ8= (β7+ β14) /(1- α) 

The estimates of the long run parameter γ2, γ3, γ4, γ5, γ6, γ7 and γ8 can 
then be obtained from the ratio of the estimated coefficients of gdpht-1, 
gdpft-1, gdpft-1, xratt-1, cpit-1, roomt-1, transt-1, nontrant-1and trt-1. Similarly 
we can get estimate of γ1. The data presented at table 4 are obtained when 
running equation 9 using our time series data.  

 
Table 4. OLS results of the unrestricted regression in difference. 

Dependent Variable: tr (number of tourist arrivals) 
 

 
The results also pass all diagnosis test of serial correlation (DW = 2.12 
and Lagrange multiplier test of residual serial correlation), 
Heteroscedasticity (based on the regression of squared residuals on 

Regressor Coefficient  t-ratio 
β0 -1.17 5.03 
Δgdph 0.427 1.23 
Δgdpf 0.934 4.71 
Δxrat -0.498 -2.94 
Δcpi -0.344 -2.33 
Δroom 0.252 1.78 
Δtrans 0.127 3.85 
Δnontran 0.087 1.08 
trt-1 -0.801 -2.73 
gdpht-1 0.436 1.91 
gdpft-1 0.952 1.94 
xratt-1 -0.221 -2.32 
cpit-1 -0.587 -2.12 
roomt-1 0.257 1.73 
 transt-1 0.139 1.99 
 nontrant-1 0.106 1.24 
R2 0.79  
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squared fitted values) and R square of 0.79 is reported. The respective 
long run parameters were subsequently calculated to be: 
γ1 (constant)= - 1.46; γ2(gdph) =0.545; γ3(gdpf) =1.19; γ4(xrate)=0.321; γ5(cpi) 
=0.733; γ6(room) =0.276;   γ7(trans) =0.173;  γ8 (nontrans) = 0.132 

The results from the analysis shows that transport infrastructure can 
be seen to indeed be an important element of the tourism equation thus 
confirming the theoretical discussions. In fact there is a positive 
contribution of transport capital both in the short run (0.127) and in the 
long run as well (0.17). This would mean that a one percent increase in 
transport capital of the country will lead to a 0.17 percent increase in the 
number of tourist arrival in the country. It should be noted that non public 
transportation capital, though having a positive sign, has an insignificant 
effect in both runs. Tourism infrastructure is reported to impact positively 
on tourist arrival and is judged to be a more important element than 
transport infrastructure. The other variables in the model seem to have all 
the expected signs and are significant. In particular, the long run 
coefficient of 1.19 for the foreign income is slightly more than reported in 
the literature and may indicate that Mauritius is seen as a more luxury 
destination in the market.  Relative prices and exchange are found to 
negatively impact on the attractiveness of Mauritius as a destination. The 
negative and significant adjusted CPI indicates the tourists are relatively 
price sensitive. It is however estimated to be less than in the literature 
which reported that the price elasticity often fall with the range of unitary 
(Crouch (1995)) thus meaning that tourists might be less price sensitive.  
The positive and significant coefficient of domestic income, used as an 
indicator for development, suggests that a higher level of development is 
consistent with more tourist arrival. 
  
 
SUMMARY AND POLICY IMPLICATIONS 
 

Although many writers acknowledge the need for efficient transport 
as an overall element in a successful program of tourism development 
little serious research has been undertaken to shed light on the hypothesis. 
The link between transport capital and tourism arrival has been analysed 
using co-integration analysis and an error correction framework for the 
small island state of Mauritius. Results from the analysis show that 
transport capital stock of the country has been contributing positively of 
the number of tourist arrival during our period of study in both short and 
long run. Moreover tourism infrastructure is also seen to be an important 
ingredient, and maybe more important than transport, in the tourism 
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equation. Non transport infrastructure, though having a positive sign, was 
however found to be insignificant. The study thus highlights the 
importance of all means of transport infrastructure in adding to the value 
of service and experience received by tourism and surely helps to form an 
enhanced total experience of the area destination visited.  

It is recommended that government refrains itself in undergoing 
drastic cuts, particularly in transport capital expenditure, in times of 
budget constraint. In fact this has been a practice for most country 
including Mauritius. It is believed that the government would be better off 
in taking advantage of World Bank’s and other international institutions 
infrastructural and developmental loans instead of capital expenditure cuts 
from the budget. Moreover government needs to take immediate action to 
formulate and adopt a long term vision and spell out integrated transport 
policies involving all stake holders. Broad participation of different 
interest groups, particularly from the tourism sector and consumers is 
essential for the effectiveness of such planning. The case of private 
financing and joint public/private financing arrangements should be less 
ambiguous so long there is addition to the country’s stock of transport 
capital, no matter who is financing it. Government should ensure that the 
private sector have sufficient incentive to invest in transport capital and in 
its services as well.  
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ENDNOTES 
 
1. The exception of course being the enablement inherent in the host/guest 

relationship (see Smith, 1977; more recently, Sherlock, 2001) and the 
development of the tourist infrastructure (see Seaton, 1994; more recently, 
Eisinger, 2000, 2003) 

2. Mo, Howard and Havitz (1993) using survey methodology found that that 
tourist gave much importance to the preference to travel to countries where 
they have the same infrastructures as in their country. 

3. The Engle Granger Approach was also performed involved regressing the 
following regression namely Δtrt = β1 Δgdpht + β2 Δgdpf+ β3Δxrat + β4Δ 
cpi+ β5Δ room+Δ β6 trans+ Δ β7 nontran - (1- α) et-1 + ut . Interestingly the 
results obtained did not differ significantly as compared to the preferred 
approach. 

4. For example in Samoa, it is necessary for operators to install expensive surge 
protection equipment to guard against power variations. In Kiribati, electric 
provision is so unreliable that backups are necessary (TTF 2003). In 
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Vanuatu, electricity while reliable is so expensive that power and water costs 
account foe 12-15% to standard room rate. 

5. In fact it can be shown that in a case of co-integrated non-stationary series, 
ordinary least squares (OLS) estimates of the co-integration vector are 
consistent and more importantly converge on their true parameter values 
much faster than in the stationary case. 
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1980 1990 1997 1998 1999 2000 2001 2002 2003 

Population of 
MUS 

 
1060000 1080000 1147000 1159730 1174400 1186140 1189000 1190344 1195433 

No. Hotels 43 75 87 90 92 95 95 95 97 
Hotel Rooms 2101 4603 6668 6809 7267 8255 8657 9024 9647 
Tourist arrival 115080 291550 536125 558195 578085 656543 660318 681648 702018 
Tourism Rcpt 
(million) 

7500 
9207 10068 11890 14668 14234 18166 18238 19397 

Tourism 
Receipts (% of 
GDP) 

 
 
6% 10% 12% 13% 13% 14% 15% 16% 17% 
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AN EMPIRICAL STUDY OF PEACE TOURISM 
TRENDS BETWEEN POLITICALLY DIVIDED SOUTH 
AND NORTH KOREA: PAST, PRESENT & FUTURE 

 
 

 Youngsun Shin1

 
On April 13-15, 2000 South and North Korean leaders met in Pyongyang for a 
meeting of peace ending over fifty years of hostilities. According to this meeting, 
South and North Korea were believed to be among the economies most directly 
affected by the world peace process. This had a large effect on both countries in 
many aspects, socially, politically and economically. One of the sectors, which 
may gain immediate benefits, is tourism even though the study of the relationship 
between tourism and peace is relatively new. This study investigates of peace 
tourism trends between politically divided South and North Korea. It examines 
tourism as past, present and future activities in influencing reconciliation between 
the two peoples and governments and discusses the current state of affairs of this 
two countries and tourism between South and North Korea. 

 
University of Honam 

 

 
Keywords: Peace tourism trends, political division, South Korea, North 

Korea, reunification 
 
 
INTRODUCTION 
 

South and North Korea have been politically divided since the 
Korean War between the Capitalists and the Communists in 1950. Indeed, 
Korea’s “Fifty Years’ Crisis” began in August 1945- just weeks before 
the end of World War II- when Moscow and Washington agreed to 
demarcate the peninsula into separate Soviet and American military zones 
for the processing of the surrendering forces of the Japanese Imperial 
Army. The partition of Korea into two countries is a completely unnatural 
arrangement. With this arbitrary and almost accidental decision, the 
division of the Korean nation became a political fact (Eberstadt, 1995). 
The division of the Korean people could only be maintained by force of 
arms. Indeed, it has been maintained for the past five decades. Despite the 
obvious ideological differences between North and South Korea, both 
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share common linguistic and ethnic heritage, a common history and 
culture, and a common dream for a reunified Korea. After fifty years of 
separation, travel from South Korea to North Korea was completely 
prohibited, but some South Korean businessmen and few residents were 
secretly permitted to visit North Korea through third countries, mainly 
China. 

The dividing of a country, a frequent and major international event in 
the past five decades, has generated a group of unique political units. 
Although some units, such as Germany and Vietnam, eventually complete 
their division process by reunification through different processes, these 
uncertain entities seem likely to continue to appear in the future, and 
some may exist for considerable periods of time- especially South and 
North Korea. 

Tourism as a potential low-politics activity for influencing political 
interaction between the two Koreans was first recognized by Kim and 
Crompton (1990), who demonstrated that tourism is a vehicle for 
implementing people-to-people diplomacy in the context of Korea and 
that tourism can play a significant role in political integration of the 
Koreas (Yu, 1998). Indeed, this positive political tourism development of 
two-Koreas is expected to increased travel exchanges between the two 
peoples in the future, even if high political tension which involves top 
policy makers between South and North Korea in dealing with strategic 
and security issues remains. This paper examines South and North Korean 
tourism activities in the past, present and future, and discusses the current 
travel flows of South Koreans through Mt. Geumgang. The primary 
survey carried out to discover the perceptions and attitudes of domestic 
visitors while visiting the DMZ and how they perceived safety in the 
DMZ area. It also attempts to analyse the relationship of peace and 
tourism between the two politically divided countries. 
 
 
LITERATURE REVIEW 
 
Past Tourism Activities of the Two-Koreas 
 

The insights from this paper should provide support for the way 
forward for the anticipated unification of South and North Korea. 
However, the major problems relate to the different approaches adopted 
under capitalism and communism. Given that North Korea is a 
communist state with a political and economic system dominated by 
centralized planning, the impact of such an ideology on the tourism 
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industry is different to that under capitalism (Choi, 1995). The existence 
of travel restrictions is a common occurrence between quasi-states and 
this can give rise to unusual and distinctive travel patterns (Butler & Mao, 
1995). 

Despite the uncertainty, and sometimes even personal danger created 
by division, many people continue to travel between the elements of 
divided nations (Pearce, 1987). Economic necessity, religious obligations, 
family ties, political requirements, and pleasure are all reasons of the 
cross-border travel of people in such situations. Tourist movement has 
been integrated as part of the divided nation development, and has 
generally been a subject of negotiation between the elements involved in 
the political disputes. Because of the partitioning process and its results, 
political relations vary between divided nations and have resulted in 
different patterns of accessibility. Moreover, borders are commonly 
regarded as barriers or constraints, even in the context of tourism 
however, in many cases this goes beyond mere perception. Many 
examples exist where tourist flows between neighboring countries are 
heavily restricted (e.g. many African and Middle Eastern boundaries) and 
even altogether prohibited (e.g. South and North Korea) (Timothy, 1995). 

In the past, tourist flows between South and North Korea were 
heavily restricted and even altogether prohibited. Their own ideology and 
political system, maintained a zero-sum relationship that included 
attempts to overwhelm the other with their conflicting system (Koh, 
2000). In the past, the example of South and North Korea is no tourism 
between this pair of quasi-states, although recently both sides agreed to 
tourist travel between themselves. The populations under the authority of 
the two Korean governments have been kept in almost complete isolation 
from one another; unlike the two Germanizes, for example, there has been 
virtually no contact or communication between private citizens in North 
and South Korea since the stalemate in the Korea War some fifty years 
ago (Eberstadt, 1995). 

 
Present Tourism Activities 
 

Kim and Crompton (1990) reviewed the political environment 
surrounding the initiative for travel between the two Koreas, and 
perceived that the potential tourism movement between the two Koreas 
could be a primary vehicle for facilitating the unification of Korea. In this 
respect, North Korea has been recently opening its doors to the outside 
world. Even the two Koreas have made attempts to initiate tourism 
movement across the 38th parallel land succeeded in arranging a symbolic 



Youngsun Shin 

 76 

hometown tour in 1985. The response from around the world and 
especially from neighboring countries that tourism on the peninsula 
stands to benefit dramatically from the long overdue warming of relations 
between the two Koreas (McInermey, 2000). As a result, there has been a 
significant increase in inter-Korean exchanges and cooperation, and 
substantial improvement in maintaining peace on the Korean peninsula. 
Moreover, the South Korean government has been providing direct and 
indirect support, including guidance and advisory programs for visitors to 
North Korea, as part of the efforts to promote private-level inter-Korean 
exchange. 
 
Inter-Korean Summit   
 

The New government in South Korea in March 1998 announced that 
its policy toward North Korea will be aimed at realizing the concept of 
“peace, reconciliation and cooperation”. President Dae-Jung Kim also 
emphasized that the two sides must let separated family members in 
South Korea and North Korea meet and communicate with each other and 
that the two sides must try to expand cultural, academic and economic 
exchanges between them based on the principle of separating politics 
from economics. Likewise, the South Korea government eased 
administrative procedures for approval of visits to North Korea by 
representatives of conglomerates and heads of economic organizations, 
and under this new regulation, many businessmen in the South are 
expected to make visits to North Korea. So far only those who are pre-
designated as “business proprietors for South-North cooperation” have 
been permitted to visit North Korea, but this rule is also abolished, and all 
other business people will be permitted to visit North Korea (Koreascope, 
2000). 

Afterwards, President Dae-Jung Kim visited Pyongyang June 13-15, 
2000 for a historic summit meeting with North Korean leader Jong-Il 
Kim. The first ever inter-Korean summit, undeniably the biggest 
diplomatic event involving the two countries since the division of the 
Korean Peninsula in 1945, was made possible through the South Korean 
government’s persistent implementation of the engagement policy. This 
meeting had been made to promote national reconciliation, unity, 
exchanges, and cooperation, and to achieve peace and reunification at an 
early date (Koreaherald, 2000). The meeting marked another chance to 
start heading half a century of brotherly hatred. North Korea snubbed a 
Red Cross meeting consistently proposed by the South Korea for 
exchange of home-visiting groups and resolution of the issue of separated 
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families, arguing that they were political issues. The leaders of the South 
and North Korea discussed the question of the survival and future of the 
people, and came closer in their opinion that dialogue and cooperation is 
the way to prevent the deepening of nation division, to achieve common 
prosperity and advance peaceful unification. The two leaders could reach 
the historic decision, based on a consensus that peace and reconciliation-
cooperation coincided with the national interest, which will have for the 
future rather than the past. This testifies that the South Korean 
government will maintain its reconciliatory and cooperative policies 
consistently matched the direction of North Korea’s policy adjustment. 
Based on public support of the policies for peace and reconciliation-
cooperation, South Korea has been able to maintain its policies in a 
consistent way, and this has helped the South with extensive support from 
international society for its North Korea policy and induce the change 
North Korea’s attitude. Meanwhile, the policy coordination among South 
Korea, the United States and Japan based on South Korea, reconciliatory 
and cooperative policy has helped to create a favorable climate for North 
Korea’s participation in the international community. China and Russia 
also offered positive cooperation toward efforts for the peace and stability 
on the Korean Peninsula and the international community recommended 
inter-Korean dialogues. 

 
Mt. Geumgang tourism project   
 

The Mt. Geumgang project is regarded as one of the most significant 
events in the half century-old division of Korea and is the tangible result 
of Sunshine Policy of the Dae-Jung Kim administration. It was when 
President Dae-Jung Kim announced the principle of separating politics 
from economics that the Mt. Geumgang project was brought forward after 
nine years and the Mt. Geumgang Tour Project was finalized on June 22, 
1998.  

The two sides also agreed on other related issues, including 
‘Guarantee of the Safety of Tourists’ and ‘Guarantee of Access to 
Telecommunications during the Trip’. On September 7, 1998, the South 
Korean government approved the Mt. Geumgang Tour Project as an 
‘inter-Korean cooperation business’. The cruise ship Geumgang set sail 
for the historic tour on November 18, 1998, after two months of 
preparation. A total of 370,000 tourists visited Mt. Geumgang between the 
first trip on 18 November 1998 and December 2000 (Hyundai-asan, 
2001). Most South Korean tourists travelling to Mt. Geumgang are 
motivated by longing for kinship and cultural ties, with a few visitors 
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seeking pleasure and recreational activities (Unikorea, 2000). Huge 
numbers of South Koreans are expected to visit Mt. Geumgang, and more 
contacts between visitors and their Northern kin should help ease hostility 
between the two. A total of 340,844 tourists visited Mt. Geumgang during 
the six months from 18 November 1998 to 31 October 2000 (Table 1).  
 

Table 1. Visitors to Mt. Geumgang 
 

 
Source: KNTO (2004) 

 
Therefore, the Mt. Geumgang Project can serve as a milestone to 

promote further inter-Korean cooperation. Likewise, The South Korean 
Government hopes that the Mt. Geumgang project turns out to be 
successful and helps enlarge mutual human trade exchanges, thus leading 
to reconciliation and cooperation between the two Koreas. Stability and 
peace on the Korean Peninsula would definite contribute to promoting 
cooperation in Northeast Asia generally. Most of all, the Mt. Geumgang 
project provides South Koreans with an opportunity to experience the 
possibility of unification (KNTO, 2000). 

The Mt. Geumgang project has not only given an opportunity for 
South Koreans to see the mountain first hand, but also to create a basis for 
utter large scale exchanges of people between the two Koreas. Many 
Koreans hope that the project proves to be successful, thus gradually 
expanding the exchanges of both people and goods, and marking an 
important step towards restoring mutual confidence and enhancing 
reconciliation and cooperation between the two Koreas. The success of 
the project can help promote stability on the Korean peninsula, attracting 
more foreign capital investment to the peninsula. If the Mt. Geumgang 
project proves to be successful, greater sums of capital could be invested 
in the mountain area, and might result in the joint-development of nearby 
Mt. Sorak in the South. The Mt. Geumgang project represents a landmark 
event, the first-ever joint project between the two Koreas in the contact of 
tourism. In this sense, this project can continually contribute to the 
restoration of mutual confidence and development of common interests 
between the two Koreas. 

 
 
 

Year 1998 1999 2000 2001 2002 2003 2004 
(until Oct.) 

Total 

Total 10,543 147,460 212,020 58,833 87,414 77,683 228,248 822,201 
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The Korean Peninsula’s Future Tourism 
 

North Korea has not accomplished an overall renovation yet, neither 
has it opened its door wholly to foreign visitors. Furthermore, North 
Korea, sticking to its independent line, has been persisting in the defense 
of socialism and the idea of independence to delay the time of opening, so 
in a sense has failed to take the opportunity for development. To other 
communist nations, human exchanges (tourism, sports, art) have played a 
role in causing the opening and allowed trust ultimately to grow from 
experiences, but North Korea anticipates, that human exchanges introduce 
capitalistic poison and ideological pollution, and would cause the collapse 
of the established communist systems by a breakdown of the communist 
regime. 

Therefore, exchange and cooperation between North and South 
Korea in the field of tourism is not simple, and approaches to cooperation 
require thorough preparations. This is particularly so since tourism 
exchange and cooperation can strongly impact upon the solidity of the 
political/ economic system about which North Korea is so concerned, 
careful approaches of both sides are demanded. Above all things, 
considering the movements of residents of two different political systems, 
delicate consultation is urgent. In legislating for the tourism exchange and 
cooperation between South and North Korea, systematic legislation needs 
to be established on such matters as procedure of visit and limitation of 
behavioral exposure during sightseeing. Only when the tourism exchange 
between South and North Korea is thoroughly prepared, can it give 
prosperity and welfare to both sides simultaneously. Thus, South and 
North Korea should reciprocally complement systematic, legislative 
defects and make plans of activating tourism exchange as follows:   

First, South and North Korean leaders should re-open 
communications to actively cope with the recent changes of economic 
environment in the Korean peninsula. In particular, they must propel 
tourism culture policies for recovering the homogeneity of the Korean 
race in order to dissolve cultural heterogeneity which could occur in 
promoting tourism exchanges between the two countries. 

Second, through communication between the two sides, they should 
begin careful discussions to conclude an agreement on such matters as 
joint-development of tourism areas, sharing in the profits after tourism 
development, development of tourism education programs, should be 
drawn and reciprocal trust should be established based on the respect for 
each national system to put them into practice. For example, one possible 
focus could be on the pattern of tourism in and adjoining the DMZ, which 
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raising issues such as whether it would be visiting friends and relatives, 
visiting previous home areas, ecotourism, or more general tourist travel, 
and perhaps also or separately, whether the pattern of Korean tourists 
would be the same or different from those of foreign tourists visiting 
Korea after unification. One focus could be an eco-tour package around 
the area of the DMZ, which as been unpopulated and untouched since the 
Korea War in 1950, allowing nature to develop in its own way. As North-
South relations mature, the mutual development can be foreseen of some 
of the beautiful, undeveloped areas of North Korea such as DMZ. The 
ability to link the Trans Siberian Railway through the Korean Peninsula 
would make Korea the last stop for the central Asian and European 
traveler and would open a new vista in Korean tourism. The assumption 
being that tourism is a potential growth area in both South and North 
Korea. It is necessary to develop DMZ in ways that preserve the 
ecosystem itself as the proper tour source to meet these demands. 

Third, the government also seeks to restore the communication and 
transportation network between Seoul and Pyongyang aimed at 
facilitating access to Mt. Geumgang and other scenic places in the North. 
These recent improvements in North and South Korean relations suggest 
an investigation of the feasibility of joint North-South tourist products as 
a first step to reunification, which could yield great benefits to tourism on 
the Korean Peninsula (The Korea Times, 1998). 

Tourism exchange projects by Hyundai, including the Mt. Geumgang 
Tour, are not for only travel interchange between the South and North but 
also for making a momentum for unification, so tourism exchange should 
shift from private enterprise leading to governmental policy whereby 
North Korea would discard near-sighted prospects for simple acquisition 
of foreign currency and show some changes of attitude to develop 
exchanges and communications between South and North in the true 
sense. Thus, the South Korean and North Korean governments should be 
further invested Mt. Geumgang tourism project for peace and 
reunification. In other words, the major opportunities that can occur in a 
state of peace. 

Consequently, since the tourism exchange between South and north 
Korea could be an important element impacting considerably on the 
maintenance of each national system, it should be carefully carried out 
step by step and promoted in ways of combining industrial development 
with tourism industry and provide help to the future planning and 
development of Korean peninsula. 
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METHODOLOGY 
 

This paper undertakes an in-depth investigation of peace tourism 
trends between the two Koreas. It attempts to identify the full range of 
issues, views and attitudes towards peace tourism trends in order to 
provide an understanding of the causes of the current state and to 
hypothesise possible future changes. The research focuses on the 
following objectives: 
• A review of the ongoing peace process between South-North Korea and 

the related tension from a tourism perspective. 
• The exploration of the influence of peace through tourism in the DMZ 

area of South and North Korea. 
The questionnaire survey was used to investigate perceptions held by 

domestic visitors in the DMZ areas. Survey was restricted to one month 
period in different parts of the DMZ during the peak season in the spring 
of 2002. Data for domestic tourists were collected through the use of a 
self-completed survey instrument. Tourists were selected while taking 
their walks out in the areas for domestic tourists. With regard to the 
general profile of domestic tourists, a total of 160 questionnaires were 
collected, with 151 valid ones available for data analysis. Among the 9 
people who collected unanswered or uncompleted questionnaires, some 
have noted the reasons why they did not answer the questionnaire. All 
151 respondents, as mentioned before in the methodology, are adult 
domestic tourists.  
 
Perceptions of Tourism and Peace 
 

It was noted that tourism can prosper only in a peaceful environment, 
and any serious violation would jeopardize not only peace but tourism 
flows and economic welfare. Peace according to the survey is seen as a 
means of enhancing future investments, as a means of increasing 
opportunities for cooperation and overall economic trade links. In trying 
to assess whether a fear of instability in the region might affect future 
development, respondents were also asked to respond to the question 
whether this region of the DMZ area is perceived as a dangerous 
destination in terms of political instability. 33.2% of the respondents 
disagreed with this statement, and 37.1% were neutral. However, 29.8% 
agreed with this statement (Table 2). This could be explained by the fact 
that when the macro region has suffered considerable political instability 
in recent decades, any significant increase in such disruption would 
seriously depress tourist activity. Thus, it can be concluded that there was 
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a high level of agreement and certainty concerning the role of tourism and 
world peace when it came to the Korean peace process and how it 
affected the two Koreas. 
 
Table 2. Domestic tourists’ Perceptions about Peace and Tourism 

 

 
 

              Tourism can be a vital force for world peace 
Variables Frequency Valid (%) 
1=Strongly Agreed  
Agreed 
Neutral 
Disagreed 
5=Strongly disagreed  

46 
72 
27 
 5 
 1 

 30.5 
 47.7 
 17.9 
  3.3 
  0.7 

Total 151 100.0 
Mean: 1.96 
Std. Deviation: 0.824 
        Peace encourages tourism links between past hostile nations 
Variables Frequency Valid (%) 
Strongly Agreed 
Agreed 
Neutral 
Disagreed 
Strongly disagreed 

36 
74 
34 
 7 
 0 

 23.8 
 49.0 
 22.5 
  4.6 
  0.0 

Total 151 100.0 
Mean: 2.08 
Std. Deviation: 0.804 
          Investment in tourism is influenced by the peace process 
Variables Frequency Valid (%) 
Strongly Agreed 
Agreed 
Neutral 
Disagreed 
Strongly disagreed 

36 
75 
35 
 5 
 0 

 23.8 
 49.7 
 23.2 
  3.3 
  0.0 

Total 151 100.0 
Mean: 2.06 
Std. Deviation: 0.777 
Comprehensive peace and solution of the South and North Korea conflict is a 
prerequisite for tourism to prosper in the region 
Variables Frequency Valid (%) 
Strongly Agreed 
Agreed 
Neutral 
Disagreed 
Strongly disagreed 

52 
58 
33 
 7 
 1 

 34.4 
 38.4 
 21.9 
  4.6 
  0.7 

Total 151 100.0 
Mean: 1.99 
Std. Deviation: 0.902 
        The DMZ area region is a dangerous tourist destination 
Variables Frequency Valid (%) 
Strongly Agreed 
Agreed 
Neutral 
Disagreed 
Strongly disagreed 

 17 
 28 
 56 
 25 
 25 

 11.3 
 18.5 
 37.1 
 16.6 
 16.6 

Total 151 100.0 
Mean: 3.09 
Std. Deviation: 1.211 
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To explore the relationship between peace and tourism, and the 
sample’s profiles further, bivariate analyses between every pair of the 
variables were carried out, and are discussed in this subsection. On each 
of the 5 items, the distinctions among participants in different socio-
economic profiles were compared. F ratios in the one-way analysis of 
variance (ANOVA) were calculated and the results given below as the 
indication for distinguishing the group mean differences. However, if the 
variances of the groups are unequal in the population, a non-parametric 
test should be used instead of the parametric F test (Bryman and Cramer, 
1999). Kruskal Wallis tests were therefore conducted for unrelated 
samples with two or more groups, since some F ratios (Figures in 
parentheses in the following tables) were computed regardless of the basic 
assumption of equal variances. T tests were occasionally used as an 
auxiliary method if the profile variable had only two groups (e.g., 
gender). The positive or negative t values imply which group has higher 
means than the other group. The results below are firstly presented in a 
summarized table. Then they are discussed respectively in the order of the 
sample’s socio-economic background shown on the main questionnaire.  

Table 3 demonstrates the significance of bivariate analyses between 
the samples’ profiles and the tourists’ perceptions of the peace and 
tourism relationships. Ticks show statistical significance (p < 0.05). In the 
six socio-economic variables (i.e., sample’s gender, age, place of resident, 
educational level, income, occupation)  
 

Table 3. Summary of Statistical Tests between Tourists’ 
Perceptions and Respondents’ Profiles 

 

 
X = statistically significant 
(A: Gender, B: Age, C: Place of resident, D: Education, E: Income, F: 
Occupation) 
 

Peace and Tourism Relationship A B C D E F 
1. Tourism can be a vital force for world peace.         
2. Peace encourages tourism links between past hostile nations.      X 

3. Investment in tourism is influenced by the peace process. X      

4. Comprehensive peace and solution of the South and North 
Korea conflict is a prerequisite for tourism to prosper in the 
region. 

      

5. The DMZ area region is a dangerous tourists destination.  X     
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Differences between Respondents’ Profile on the Peace and 
Tourism Relationship 
 

Examinations were made to see whether men and women have 
difference perceptions of the relationship between peace and tourism. The 
only significant difference shown in Table 4 was in the item, ‘Investment 
in tourism is influenced by the peace process’. Table 5 presents the results 
of the ANOVA tests between respondents’ age and their perceptions of 
relationship between peace and tourism. Older groups were more in 
agreement about the relationship peace and tourism than the younger 
groups. Attempts were made at re-coding the age data into fewer groups 
and conducting subsequent tests so that other crucial statements were 
likely to emerge. However, The older groups were still more in agreement 
about the relationship between peace and tourism than younger groups 
when the group means of this item were compared.  

Table 6 demonstrates the outcomes of the tests between the peace and 
tourism relationship and respondents’ living places. No significant 
difference in the importance measure existed among the eight official 
regions in South Korea: Seoul, Gyeonggi Province, Chungchung 
Province, Keoungsang Province, Cheonra Province, Incheon city, Pusan 
city, Taegu city. This suggests that the informants from various regions 
did not value the relationship between peace and tourism differently. 
Table 7 presents the F and Kruskal Wallis tests of dependent occupation 
of the sample, and the five statements. There is a statically significant 
difference with regard to the statement “Peace encourages tourism links 
between past hostile nations.” In Table 8, five statements were held 
differently among the sample with different educational levels. A 
significant difference (p < 0.01) was shown in the ‘Peace encourages 
tourism links between past hostile nations.’ The higher educational level 
the sample had, disagreement there was with regard to the statements. As 
demonstrated in Table 9, respondents’ income failed to produce any 
significant result in distinguishing the statements. 
 

Table 4. Tests of the Peace and Tourism Relationship and 
Respondents’ Gender 

 
Peace and Tourism Relationship F (n = 151)           Sig. 

1. Tourism can be a vital force for world peace.   0.054 0.816 
2. Peace encourages tourism links between past hostile 
nations. 

0.227 0.634 

3. Investment in tourism is influenced by the peace 
process. 

7.498* 0.007 
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4. Comprehensive peace and solution of the South and 
North Korea conflict is a prerequisite for tourism to 
Prosper in the region. 

0.797 0.373 

5. The DMZ area region is a dangerous tourists’ 
destination. 

0.080 0.777 

 
 

Table 5. Tests of the Peace and Tourism Relationship and 
Respondents’ Age 

 
Peace and Tourism Relationship F (n = 151,  

6 groups)          
F (n = 
151,  5 
groups) 

1. Tourism can be a vital force for world peace.   1.310 1.516 
2. Peace encourages tourism links between past hostile nations. 1.126 0.406 
3. Investment in tourism is influenced by the peace process. 0.806 0.908 
4. Comprehensive peace and solution of the South and North 
Korea conflict is a prerequisite for tourism to Prosper in the 
region. 

0.698 0.259 

5. The DMZ area region is a dangerous tourists destination. 1.733 2.161 
 

Table 6. Tests of the Peace and Tourism Relationship and 
Respondents’ Place of Resident 

 
Peace and Tourism Relationship F (n= 151, 

8 groups)          
df = 7 F (n = 

151,  
2 groups) 

df = 1 
 

1.Tourism can be a vital force for world 
peace.   

0.831 0.639 0.140 1.660 

2. Peace encourages tourism links 
between past hostile nations. 

1.385 1.605 0.945 0.170 

3. Investment in tourism is influenced by 
the peace process. 

1.447 1.347 0.000 3.068 

4. Comprehensive peace and solution of 
the South and North Korea conflict is a 
prerequisite for tourism to prosper in the 
region. 

1.166 1.037 0.401 1.375 

5.The DMZ area region is a dangerous 
tourists destination. 

1.222 0.690 0.142 1.446 

 
Table 7. Tests of the Peace and Tourism Relationship and 

Respondents’ Occupation 
 

Peace and Tourism Relationship F (n= 
151, 
14 
groups)          

df = 13 F (n = 
151,  
6 groups) 

df = 5 
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1.Tourism can be a vital force for world 
peace.   

1.071 0.841 0.574 0.451 

2. Peace encourages tourism links 
between past hostile nations. 

1.739* 1.632* 1.628* 2.768* 

3. Investment in tourism is influenced by 
the peace process. 

1.363 1.323 0.670 1.041 

4. Comprehensive peace and solution of 
the South and North Korea conflict is a 
prerequisite for tourism to prosper in the 
region. 

1.025 1.471 2.281 0.883 

5.The DMZ area region is a dangerous 
tourists destination. 

1.126 1.490 0.669 1.996 

 
Table 8. Tests of the Peace and Tourism Relationship and 

Respondents’ Education 
 

Peace and Tourism Relationship F (n= 
151, 
4 groups)          

df = 3 F (n = 
151,  
3 groups) 

df = 2 
 

1.Tourism can be a vital force for world 
peace.   

0.984 2.392 0.316 1.733 

2. Peace encourages tourism links 
between past hostile nations. 

1.900* 3.971* 1.454* 1.154* 

3. Investment in tourism is influenced by 
the peace process. 

1.429 2.859 1.749 1.803 

4. Comprehensive peace and solution of 
the South and North Korea conflict is a 
prerequisite for tourism to prosper in the 
region. 

0.598 2.472 0.453 1.145 

5.The DMZ area region is a dangerous 
tourists destination. 

1.640 2.106 1.481 2.374 

 
Table 9. Tests of the Peace and Tourism Relationship and 

Respondents’ Income 
 

Peace and Tourism Relationship F (n = 151)          df = 4 
1.Tourism can be a vital force for world peace.   1.646 0.469 
2. Peace encourages tourism links between past hostile 
nations. 

0.386 1.594 

3. Investment in tourism is influenced by the peace 
process. 

0.636 0.317 

4. Comprehensive peace and solution of the South and 
North Korea conflict is a prerequisite for tourism to 
prosper in the region. 

0.370 0.553 

5. The DMZ area region is a dangerous tourists 
destination. 

1.611 0.581 
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Respondents Attitude to the Current Relationship between 
South and North Korea 
 

Many of the respondents was 19.9%, strongly believed that the 
present relationship between South and North Korea would positive, with 
41.1% agreeing. Nevertheless, 31.1% said they did not know, and 7.3%, 
0.7% did not agree and strongly disagreed that the present relationship 
between South and North Korea was positive (Table 10). 
 
Table 10. Present Relationship between South and North Korea* 

 
 Frequency Valid (%) 

Strongly Positive 
Positive 
Neutral 
Negative 
Strongly Negative 

30 
62 
47 
11 
1 

19.9 
41.1 
31.1 
7.3 
0.7 

Total 151 100.0 

* Question: What is your overall perception about the current situation between 
South and North Korea? 

 
Future Relationship between South and North Korea 
 

Many of the respondents, 23.2% strongly agreed that future 
cooperation between South and North Korea would improve the 
relationship, with 45.7% agreed. However, 25.8% said they did not know, 
and 4.6% and 0.7% did not agree and strongly disagreed that cooperation 
would be of any benefit in the future of two Koreas (Table 11). 
 

Table 11. Future Relationship between South and North Korea* 
 

 Frequency Valid (%) 

Strongly Positive 
Positive 
Neutral 
Negative 
Strongly Negative 

35 
69 
39 
7 
1 

23.2 
45.7 
25.8 
4.6 
0.7 

Total 151 100.0 

* Question: What is your overall perception about the future between South and 
North Korea? 
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CONCLUSIONS 
 

This study has presented the findings relating to descriptive and 
quantitative data in the main survey for domestic tourists. The socio-
economic background of the sample and the facts about the respondents’ 
choices of the DMZ areas were explored. Besides, comprehensive 
analyses of the DMZ areas previously visited by the sample, and the 
DMZ area likely to be visited in the future were made. This study about 
domestic tourists has presented the results of the survey in the fullest 
possible way. However, the further study should analyze and discuss the 
results of the international tourists’ survey and should compare domestic 
and international tourists with the data presented in the literature review.  

Tourism has significant political implications in world politics and 
international relations. Furthermore, peace on the Korean peninsula and 
eventually unification of Korea itself, will become an international issue. 
This paper has been written on the central premise that tourism is a highly 
political phenomenon with tourism. The issues address in this study 
suggest that the future of Korean tourism is dependent on the necessity to 
respond very promptly to some serious policy failures of the past. It is 
important that the researcher fully understand the factors that have 
contributed to recent growth and implement policies that will sustain 
recent tourism activities. Since many obstacles remain in the development 
of tourism and travel between South and North Korea are greatly 
influenced by the changing political relations of the two governments. In 
spite of a historical trend of expanded reconciliation and cooperation, the 
Korean Peninsula is still haunted by the specter of the Cold War. Military 
tension is still high in the Demilitarized Zone even after fifty years of 
national division. Therefore, South Korea government will continue with 
patience efforts to resume dialogue with North Korea. Furthermore, 
government should support in order to make our efforts for a better inter-
Korean relations and national unification successful, government have to 
maintain the consistency in South Korea’s policy and the policy must be 
made and implemented based on public consensus and support. 
Considering the recent developments in international relations and the 
North Korea’s devastated economy, it will be convinced that North 
Korea’s change is inevitable. Our ultimate goal – reunification-will 
probably have to wait a little longer. Consequently, a peaceful and 
successful Korean reunification can stand to benefit not only Koreans but 
also the entire world community. 
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PRODUCT DESIGN DECISIONS FOR DEVELOPING 
NEW TOURIST DESTINATIONS: THE CASE OF 

RHODOPI MOUNTAIN 
 

 Chris A. Vassiliadis1

 
The scope of the paper is to present the proper tourist product characteristics and 
market opportunities by the recipients of the tourist market, aiming at the support 
of the sustainable tourism design process. These characteristics concern the 
prospective elevated tourist destinations that may be exploited strategically by the 
tourist administration of the destinations. For the investigation of the most 
important product characteristics factor analysis was applied, as well as, spatial 
perceptual mapping techniques. The paper is based on a situation analysis, using 
as case the Rhodopi Mountain area in Greece. Results showed that the design of 
the elevation of the destination is a viable market prospective, if it is based on 
three major factors: the climate (geophysical and archaeological characteristics), 
taverns-restaurants (gastronomy) and parking areas (spa, post shops and health 
centers). Various combinations of relevant characteristics are proposed, which 
ameliorate particular effective characteristics of the area, which could raise the 
area’s attractiveness to professional partners and potential groups of customers.  

 
University of Macedonia 

George J. Siomkos 
Athens University of Economics & Business 

Aikaterini Vassilikopoulou 
Athens University of Economics & Business 

John Mylonakis 
Hellenic Open University 

 

 
Keywords: new tourist destinations, perceptual mapping, importance-

performance analysis, assessment of product characteristics, 
attribute-based procedure, tourist destinations’ design 

 
INTRODUCTION 
 

Development consultants and designers are usually concerned with 
the development and promotion of a selected tourist area. Sometimes 

                                                           
© University of the Aegean. Printed in Greece. Some rights reserved. ISSN: 1790-8418  

 

 



Chris A. Vassiliadis, George J. Siomkos, Aikaterini I. Vassilikopoulou & John Mylonakis 

 92 

hardship regions, like those ravaged by political adversities, aim to 
position their standing internationally as a new alternative tourist 
destination by highlighting unique product characteristics (Waitt, 1996; 
Kotler et al., 1993; Inskeep and Kallenberger, 1992; Wilkinson, 1997; 
Gunn, 1997). 

The scientific research has presented analysis techniques of the 
Destination Image, which focuses on identifying the appropriate product 
characteristics for particular groups of visitors (Chu and Choi, 2000; 
Uysal et al, 2000; Joppe et al, 2001; Ashworth and Voogd, 1995).  
The scope of this paper is to present the proper product characteristics and 
opportunities by the recipients of the Tourist Market (Tourist Offices and 
Visitors) to support a sustainable design process to increase tourism, and 
which can be managed by the destination’s respective Tourism 
Administration.  
 
 
PAST LITERATURE 
 

Previous research studies suggest that images of tourism products 
play crucial roles in potential visitors’ destination choice (Sirakaya et al., 
2001). To date, great importance has been given to Image Analysis 
techniques that support the development of a geographic unit. Image 
analysis, also, contributes to the development of successful marketing and 
positioning strategies. The geographic unit, otherwise labeled as 
destination, is examined as a Product that includes particular attractions. 
The capability to detect desirable product characteristics reinforces the 
competitiveness of the destinations (Aaker, 2001; Heath and Wall, 1992) 
and contributes to sustainable markets (Vukonic, 2000; Smith, 1989; 
Murphy, 1983; Haywood, 2000). This is very important for the case of 
promoting tourist destinations (Kozak and Rimmington, 1999; Evans and 
Chon, 1989).  

Image Analysis with the use of research techniques, such as the 
‘Importance–Performance’ technique (Martilla and James, 1977), would 
probably contribute to this direction as it could evaluate the merits of new 
tourist policies, taking into account the most attractive product 
characteristics (Gartner, 2000; Gunn, 1997). A process for the Image 
Analysis of the Destinations and their product characteristics’ promotion 
follows.  
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RESEARCH METHODOLOGY  
 

Before the statistical analysis of the research data, current situation 
analysis was developed. The analysis of the current situation was based 
on five control points (Swarbrooke, 2000) and was conducted in order to 
describe the characteristics of the area and detect the phase, in which the 
area finds itself, according to the Tourist Area Cycle (Butler, 1980; De 
Albuquerque and McElroy, 1992; Cooper, 2000).  

The above description is useful since it can support the detection 
process of the factors, which probably influence the strategies carried out 
by the Administration (Aaker, 2001; De Albuquerque and McElroy, 
1992). Within the process, an empirical research of collecting primary 
data was conducted. The primary phase of the empirical research 
contained in-depth interviews. The interviewees were the destination’s 
Administrative Bodies and the destination’s residents. Perception of the 
local community and its bodies is crucial for the design process especially 
when dealing with crises (Pearce et al., 1997). The second phase 
contained the assessment of the first phase’s results, i.e., the Tourist 
Demand’s most important product characteristics of the region. Tourist 
Demand refers to the tourist customers’ potential tourist offices and 
visitors (Wheeler, 1992). 

The process followed in this paper to analyze the destination’s 
characteristics follows the Attribute-based procedure and is based on the 
detection of the factors in space. The ‘spaced’ components stand for the 
basic categories of product characteristics, according to which customers 
decide for the purchase of a product or a service. In the present case, 
product characteristics are those which were described important by the 
Bodies of the local government and the residents. Assessing gain in 
product characteristics resembles the process of the Product Management, 
proposed by Hauser and Shugan (1980). 

For the investigation of the most important product characteristics 
and for the detection of new opportunities, which contribute to ensure the 
destination’s future success, factor analysis was applied (see also 
Oppermann, 1996; Go and Zhang, 1997; Chu and Choi, 2000). 
Subsequently, the factor analysis results were presented in space 
following the Perceptual Mapping technique. Data analysis with the use 
of Perceptual Mapping techniques is commonly used in marketing 
research, and especially for the design or redesign (i.e. repositioning) of 
new products, and new services (Hawes and Rao, 1985; Schiffman and 
Kanuk, 1991). This finding supports our case study, that is to say the 
designing and building of a new tourism destination in the mountain area 
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of Rhodopi, Greece. The product characteristics, which were included in 
the perceptual mapping, are presented in Appendix I. Potential recipients 
of the Tourist Market assessed the characteristics which were then 
positioned in space to identify product opportunities in perceptual 
diagrams (i.e., perceptual mapping procedure). To that end, a relevant 
quantitative research methodology was followed and is presented 
progressively below. 
 

Figure 1. Research methodology 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Situation analysis of the study area 
 

In this article the destination area is the mountain rural destination of 
Pomaks residence in the prefecture of Xanthi district (Thrace). The 
research area is geographically located in the Rhodopi Mountain, in the 
Northeastern part of Greece (Figure 1). According to Swarbrooke (2000), 
the current situation in an investigated destination is described by the 
following five important control points:  
• the development design (when and what benefits were gained)  
• the development level of the local tourist industry and its relations 

with foreign tourist organizations  

 Determine the important 
characteristics on the area 
based on consumers’ and 

the Administration’s 
views. 

Assess the importance of 
the characteristics that 

were detected. 
Presentation of perceptual 

maps. 

Extract conclusions and 
implications about the 

tourist product of the area  

Desk and 
secondary data 

 

Situation Analysis 

Administrative 
bodies and residents 

Important product characteristics of the 
destination or study area 

Demand evaluation of the above-mentioned 
product characteristics 

Tourist Offices Visitors 
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• the type of the Tourism and Tourists  
• the public sector’s policy  
• the sensibility of the local environment, the economy and culture 
 

Figure 2. The study area. 
 
 
 
 
 
 
 
 
  
 
 
 
 
 
 

For the description of the investigated destination’s current situation 
according to the five control points, the present study took into account 
the opinions of the local government bodies and the residents’ opinions 
(Brunt and Courtney, 1999; Lawson et al, 1998; Agrawal and Gibson, 
1999; Kousis, 2000; Jamal and Getz, 1995; McKercher, 1993; Hjulmand, 
2003). The research was carried out in the specific area by using in-depth 
interviews based on a predetermined questionnaire. The interviews were 
conducted based on the focus-group analysis technique. Eventually, 183 
residents were interviewed and their opinions coded, and classified in 
frequency tables. In addition, a relevant desk research, nine current 
development studies and advertising materials were investigated, to reach 
conclusions regarding public policy and market management of the area. 

 
 

Control points for the situation analysis 
 
The design and the local tourist development  
 

Tourist development in the residential area of Pomaks in the 
prefecture of Xanthi is considered nonexistent. It is worth mentioning that 
in a relevant question, concerning  obstacles against development, 38% of 

study area 
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the interviewees answered that appropriate road networks did not exist, 
25% considered development impossible because of the lack of an 
infrastructure, 17% implied that the area was not attractive for investment, 
14% believed  there were many problems or there was lack of hotels and 
hostels. In addition, 34% had a negative opinion about a future tourist 
development, 20% had a confused opinion, 28. 4% expressed a positive 
opinion, while 11.9% had a positive opinion with certain conditions. 
Regarding the available print promotional material (i.e., tourist brochures 
of the area), only one tourist office highlighted, the residential stretch, 
presenting the inhabitants, along with the natural and cultural sights as the 
area’ s particularities.  

 
The tourist demand (outline of the tourist types)  
 

The opinion of four local government supervisors is also notable. 
According to their view, there is a fundamental Tourist Demand because 
of hunters, weekend visitors driving in 4x4 cars, and students or members 
of the alpine clubs. According to them, tourist development can be 
possible if some thirty-five (35) characteristics of the area are promoted. 
These characteristics are presented below, in the data analysis section. 
Moreover, there is no relevant brochure; visitor information about the 
sightseeing and the destination is done mainly by word-of-mouth 
communication, published articles or rare media highlights.  

 
The public sector’s policy  
 

The analysis of relevant development studies conducted for the 
regional Administration shows a positive prospect because of the borders’ 
opening with neighboring Bulgaria. According to the judgment of the 
relevant contractor of public projects, this prospect is long-term because 
of other priorities assigned by the Government for building roads and 
border crossings. These officials measure prior improvements as 
marginal. The opinions of a group of residents (23%) are distinctive. 
According to them, the basic problem, which delays tourist development, 
is government policy.  

 
Sensibility of the local environment, economy and culture 
 

The area shows sensibility in all three factors. The natural 
environment presents unique elevating characteristics (e.g., medicinal 
sources, caves, rock goats, bears, wild pigs, hares and accipiter, tea and 
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rich vegetation on the mountain area). In order for these characteristics to 
be conserved, the forthcoming development has to respect them. Another 
important issue is the economy, which is based on agriculture (e.g., 
tobacco crops) and retail trade (primarily small retail shops that sell food, 
beverages and commodities for agricultural needs). According to the 
supervisors of the local administrative bodies, tourist development could 
probably contribute financially as subordinate income. Finally, the 
cultural identity presents a particularity as far as religion is concerned. 
This particular characteristic should be respected and policies have to be 
adapted in such a way, to maintain the unique traditions and folklore. At 
the same time, the nationalist feelings and disunion policies should be 
reduced.  

Based on the above points, the destination under investigation could 
be in the research-design and development phase (R&D) of the Product 
Life Cycle (i.e., the ‘conception of the new product idea’ phase) (Wasson, 
1978) or in the exploratory stage (Butler, 1980) or in the emergence stage 
(De Albuquerque and McElroy, 1992) of the Tourist Area Cycle.  

 
Collection and preparation of data  
 

The Administrative Bodies and the residents of the destination 
identified thirty-five (35) important product characteristics, as mentioned 
above (Appendix I). The characteristics were assessed with the use of a 
standardized questionnaire, with a 5-grade scale of measurement (where: 
0= “not-at-all important” characteristic and 4= “very important” 
characteristic). To that end, a representative sample of potential 
professionals working in tourist offices and visitors was interviewed. 
Finally, twenty-eight (28) questionnaires were fully completed by tourist 
officers and two hundred (200) questionnaires were completed at the 
airport by visitors who were leaving the area. The data were coded and 
classified with the use of a statistical package. The variables presented 
skewness between –2 and 2 and Kurtosis between –3 and 3 and were 
accepted for further analysis.  
 
 
DATA ANALYSIS  
 

The statistical analysis was completed in two phases. The first phase 
was the application of a factor analysis of the product characteristics, 
based on the opinions of the tourist offices, which are the potential 
external partners of promoting the destination. The second phase 
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concerned the analysis of the opinions of the destination’s potential 
visitors, regarding the thirty-five (35) product characteristics of the 
investigated destination.  

Table 1 presents the factor loadings that arise from the cross 
tabulations of the eleven (11) factors with the thirty-five (35) product 
characteristics that resulted from the Varimax rotation. The most 
important loadings, with correlation coefficient greater than 0.50, are 
highlighted. The analysis of each loading presented characteristics that 
supported the process of the defining names for the eleven (11) factors.  
 

Table 1. Factor loadings 
 

 
 
The factor names of the tourist offices study is presented in Table 2.  
 

Variable/ No Components of characteristics 
 1 2 3 4 5 6 7 8 9 10 11 
V12 0,90           
V14 0,84           
V11 0,83           
V9 0,70           
V37 0,54           
V7 0,53           
V28  0,90          
V40  0,59          
V29  0,54          
V26  0,54          
V32   0,88         
V30   0,77         
V39   0,77         
V31   0,66         
V25   0,54         
V38   0,50         
V16    0,86        
V15    0,83        
V17    0,73        
V21    0,56        
V24     0,82       
V10     0,70       
V13     0,54       
V33      0,87      
V35      0,64      
V34      0,64      
V22       0,76     
V18       0,74     
V6        0,85    
V27         0,75   
V20         0,63   
V19            
V6          0,80  
V36            
V23           0,88 
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Table 2. Factor names 
 

 
 
Respectively, the results from the tourists’ study are presented in Tables 3 
and 4.  
 

Table 3. Factor loadings 
 

Variable/ No Components of characteristics 
 1 2 3 4 5 6 7 8 9 10 
V38 0,83          
V25 0,73          
V13 0,73          
V39 0,70          
V26  0,83         
V27  0,78         
V28  0,60         
V29  0,59         
V11           
V32   0,79        
V30   0,75        
V31   0,68        
V7           
V14    0,93       
V12           
V37     0,74      
V21     0,73      
V22     0,71      
V20     0,54      
V15      0,83     
V16      0,81     
V17       0,82    
V36       0,80    
V18           
V19           
V6        0,68   

Factor Names of the Tourist Office Study (Names Extracted from the Factor Loadings of the 
Study with Coefficients of 0.50 or greater) 

Compo
nent 

Factor names 

1 Geophysics: Geographical and archeological characteristics of the place 
2 Infrastructure: Infrastructure (parking, post offices, restaurants and taverns, 

health centers) 
3 Healthcare: Spa activities and flora picking (mountain tea), physique and health 

activities  
4 Tradition: Historical / archaeological sites and information 
5 Lodgings: Lodgings in the agricultural country side and observing wild animals 
6 Hiking: Hiking, flora and bird watching, hunting 
7 Culture: Archaeological resources on the rocky mountains and cultural aspects  
8 Gastronomy: Gastronomy and caves 
9 Telecom: Telecommunications and historical sites 

10 Physical: Natural beauty  
11 Restaura: Restaurants & taverns  
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V8        0,67   
V9        0,55   
V23         0,78  
V40         0,75  
V24         0,62  
V34          0,72 
V33          0,54 
V35          0,50 
V10           

 
Table 4. Factor names of the tourists’ study 

 

 
 
 
RESEARCH RESULTS  
 

The perceptual maps of the product characteristics are generated from 
the factor score coefficients matrix. If the factor scores of the product 
characteristics are presented in an axis system in space, where axes X and 
Y represent the pairs of the strong cross tabulations between the factors 
(i.e., Factor pairs), combinations of product values between the pairs may 
be detected, which correspond with (to) the important product 
characteristics of the destination. The detection area of the effective 
characteristics in space (Space for New-Product Opportunity) is formed 
by the right and above the quadrant of the perceptual map (e.g., the factor 
scores which are above +0.5 for both factors). In this paper, because of 
the large number of factor combinations, only a few selected perception 
maps are presented. Indicatively, in Figure 2 (two) a Perceptual Map of 
the tourist study is presented, which concerns the factor that was named 
‘mountain’ and the results of two factor pairs (i.e., mountain - hiking and 
mountain - gastrlod).  

Observing the perceptual map, one may conclude (suggest) that the 

Factor Names  
(Names Extracted from the Factor Loadings of the Study with Coefficients of 0.50 or 

greater) 
Compo

nent 
Factor names 

1 Healthcare: Physique and health activities 
2 Infrastructure: Infrastructure (parking, post office, health centers) 
3 Health2: Spa activities & and centers flora picking 
4 River: Riversides and river places 
5 Culture: Historical / Archaeological sites and information 
6 Tradition: Traditional architecture of heritage buildings 
7 Religion: Temples 
8 Mountain: Caves, birds on rocky mountains, natural beauty 
9 Gastronomy: Gastronomy, lodgings, restaurants & taverns 

10 Hiking: Hiking, flora and bird watching, hunting 
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characteristics V23 V34, V6, V8, V7 and V9 could be product 
characteristics with successful perspectives in the market. The three 
characteristics that correspond (with) to the factor pairs are presented in 
Table 5.  
 

 
The above suggested research process of the perceptual analysis of 

the Bodies and the members of the local community, the investigated 
destination’s customers, as well as the detection of valuable (beneficial) 
product characteristics for an elevating tourist destination, could be 
summarized in the following six points:  
1. Determination of the product characteristics based on the opinion 

analysis of the members and bodies of the local community. The 
residents and the local Administration Bodies (i.e., municipality and 
local communities) express their opinions in focus groups about the 
ideal product characteristics of the investigated destination. In the 
present research, with the use of personal interviews and a 
standardized questionnaire, thirty-five (35) important product 
characteristics connected to the Pomaks residential area were 
determined. 

Perceptual maps

for the tourist study

(component8: mountain with other variables)
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2.  Assessment of the product characteristics expressed by 
customers. The product characteristics are assessed by potential 
visitors and professionals on the criterion of importance (i.e., 
tourist offices). In this study, the potential customers (potential 
visitors in Macedonia Airport, Thessalonica’s international 
airport and tourist offices in Thessalonica) rated the thirty-five 
(35) product characteristics by their relative importance of each 
characteristic on a 5-grade scale. The minimum value (i.e., 0) of 
the common rating expressed an insignificant characteristic, 
while the maximum value (4) expressed a very significant 
characteristic. 

 
Table 5. Most frequently mentioned characteristics for each factor 

pair 
 

 
 

3. Test of the statistical suitability of the variables for data analysis. The 
appropriateness of the variables was controlled on the basis of their 
variation and their value distribution (skewness control). All the 
variables in both analyses presented skewness in the value 
distribution between –2 and 2 and were used for further statistical 
analysis.  

4.  Statistical analysis of the data for the reduction of the number of 
characteristics and the determination of their basic representative 
factors, using the Common Factor Analysis. The statistical 
determination of the factors (components) was based on the rating 

 Factor Pairs 
The most frequently mentioned- 
The most beneficial characteristics 
for development and elevating.  

Tourist office study  Tourist study  

The Climate  
(V7) 

Geophysics & physical Health2 & mountain 
Health2 & gastrlod 
Health2 & river 
River & mountain 
Mountain & gastrlod 

Taverns and restaurants  
(V23) 

Healthcare & restaura 
Lodgings & restaura 
Hiking & restaura 
Culture & restaura 

Mountain & gastrlod 
Gastrlod & hiking 

Parking areas  
(V29) 

Infrastr & physical 
Infrastr & restaura 
Infrastr & telecom 
Infrastr & culture 
Telecom & physical 
Telecom & restaurant 
Physical & restaurant 

Infrast & hiking 
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analysis of the thirty-five (35) product characteristics, as were 
evaluated by two hundred (200) potential visitors and twenty-eight 
(28) tourist offices in Thessalonica. The factor estimation can be 
expressed mathematically by the following relation: F1jk= [(degree of 
the value of the 1st regarding the 1st product characteristic under 
investigation) * (factor score, for the 1st product characteristic, k)] 
+..+ [(degree in value that the last observation expressed for the last 
product characteristic under investigation m) * (factor score, for the 
last product characteristic under investigation, m)] = Result or 
estimation degree of the factor for the 1st observation .Where:  1= the 
first observation (1..n), j= tourist area product (of the destination 
under investigation), k= investigated characteristics (k..m). 

5.  Classification of the Varimax rotation technique results in a table 
and drawing of useful conclusions. The table that presents the results 
includes the product characteristics (in the horizontal dimension-
rows), and the basic factors or components, which were determined 
by the previous step [4] (in the vertical dimension-columns). For each 
factor, both the factor loading and the factor score are determined. 
Furthermore, the high correlation values that are expressed through 
the factor loadings (e.g., correlations with values above 0.50) are 
presented. The factor naming procedure follows according to the 
most important product characteristics that each factor contains. 
Finally, the Perceptual Mapping for detecting opportunities in 
valuable product characteristics follows, based on the factor scores 
(Hauser and Shugan 1980).  

6.  Construction of perceptual maps and determination of the 
characteristics’ degree of benefit (new product opportunities based on 
beneficial characteristics). The factor scores are presented in the 
Perception Maps. The two dimensions correspond to two relevant 
factor pairs and the axes’ values range between –1 and 1. In the 
present study, two analysis tables were created, one for potential 
visitors and one for potential tourist offices. Moreover, the entire 
probable cross tabulations in factor pairs were created in order to 
detect product characteristics, which are effective in the market or are 
beneficial for the area.  

 
 
CONCLUSIONS & STRATEGIC IMPLICATIONS FOR BUSINESS 
 

The proposed design and renovations under examination can be 
justified, according to market segments (i.e., tourist offices and visitors), 
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if they are based on three distinct factors (climate, taverns/restaurants and 
parking areas). As for the climate factor, in the case of tourist offices, a 
system should be designed, comprising of geophysical and 
archaeological characteristics, to give visitors the opportunity to admire 
the natural beauty of the area.  Respectively, in the case of tourists, the 
spa and herb collection activities should be encouraged. In addition, the 
geophysical particularities of the mountain (e.g., caves, birds in rocks and 
beauty) should be enhanced to promote residential growth. The focus 
should also be placed on gastronomy with special emphasis on restaurants 
and taverns.  

In the tourist offices, visitors’ attention should be drawn to the area’s 
spa facilities herb flora, and any activity which promotes personal health. 
The existence of adequate housing in an agricultural setting, and the 
opportunity to observe wild flora in plains and mountainous regions, bird 
watching, hiking and hunting, as well as cultural points of interests like 
the rock painting representing the Persian God Mithras should readily 
attract discerning consumers. As for parking, which is always an 
important consideration, the design process should incorporate post shops 
and health centers.  

The proposed process provides useful information to managers 
responsible for designing rural tourist destinations. The research reveals 
possible combinations of characteristics, which may successfully attract 
professional partners or potential groups of customers. The questionnaire, 
however, could have been distributed to Greek tourists also or to a larger 
sample of foreign visitors. It would have been interesting to investigate 
the tourist product characteristics, and market opportunities as perceived 
by tourists visiting Greece for a short period of time versus eco-tourists. 
Finally, further research could have focused on other areas’ tourist 
characteristics in order to cross-culturally compare the results of the 
present paper.  
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Appendix 1. Important product characteristics of the area. 
 

 

The characteristics were expressed by members of local Government’s 
Bodies and by the residents based on their importance and their proprietness 
for a tourist evelation of the specific residential area. 

 
Natural 
Natural beauty (V6) 
Climate (V7) 
Caves (V8)  
Rocks with impressive shapes and birds’ nests (V9) 
Rock goats and bears (V10) 
Drinkable water (V11) 
Forests (V12) 
Tobacco cravings and small farms (V13) 
Rivers and the riparian fields (V14) 
 
Cultural  
Traditional mills and traditional buildings (V15) 
Traditional bridges (V16) 
Historical religion temples (V17) 
Rock paintings (archaeological findings (V18) 
Traditional bakeries (V19) 
Historical points (V20) 
Libraries and information brochures for the civilization of an area (V21) 
Laographic elements (V22) 
 
Technical  
Taverns and restaurants (V23) 
Hotels, hostels and apartments for rent (V24) 
Sport fields (V25) 
Health centers (V26) 
Telecommunications (V27) 
Post office (V28) 
Parking areas (V29) 
Spa installations (V30) 
 
Activities  
Herb collection (V31) 
Baths in spa (V32) 
Hunting (V33) 
Observation of nature, landscape and animals (V34) 
Walking in traditional roads and mountain footpaths (V35) 
Visits in religious temples- mosque (V36) 
Study and investigation of the history of the area and visits in the 
archaeological areas (V37) 
Sports and exercise (V38) 
Visits in fields and crops (V39) 

Participation in meals with good food and beverages (V40) 
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STRATEGIC EMPLOYEE TRAINING AND 
DEVELOPMENT IN CHINESE LUXURY HOTELS 

 
 

 Yu Wang1

 
Training and development is increasingly important to the international hotel 
industry, especially in China. This paper examines some Chinese four- and five-
star hotels’ training and development (T&D) practices from a Western human 
resource development (HRD) perspective and compares the results between the 
Chinese state ownership and Sino-foreign joint ventures using multiple case 
studies. Results seem to show that the western way of training and development 
may not necessarily lead to superior training effects in the Chinese context than 
those used by state-owned hotels. It suggests that a better T&D model for Chinese 
hotels may emerge by learning the lessons from both kinds of hotels’ good 
practices. 

 
Leeds Metropolitan University 

 

 
Keywords: training and development, state-owned and joint-venture hotels, 

China 
 
 
INTRODUCTION 
 

Discussions about the critical value of human resources to 
organisations’ success have become increasingly popular. It is generally 
believed that more effective utilisation of human resources in 
organisational context is likely to give organisations a competitive 
advantage (e.g. Guest, 1987). Particularly, the success is likely to spring 
from organisational capabilities such as speed, agility, learning capacity 
and employee competence (Leonard-Barton, 1995). However, how to 
achieve these organisational capabilities is an issue which is far from the 
moment to draw any convincing conclusions, but many have argued that 
the traditional training function with its focus on the operational level 
cannot meet organisations’ demands for core competency in the new 
economy (e.g. McCracken and Wallance, 2000). With such a background, 
the new-born human resource development (HRD) theories seem to have 
provided possible solutions to these problems.  
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Absorbing its rationales from strategic management, human capital 
theory and resource-based view (e.g Lepak and Snell, 1998), human 
resource development (HRD) is a bundle of theories, which initially 
emerged and developed from the traditional training function and is 
generally seen as the strategic management of training and learning, so as 
ultimately to achieve the objectives of organisation and to ensure the full 
utilisation of the knowledge and skills of individual employees (Griego; 
Geroy, and Wright, 2000). In compared with traditional training, some of 
the often-argued features of HRD include:  integration with organisational 
missions and goals; top management support; line manager commitment 
and involvement; existence of complementary HRM activities; 
recognition of culture; and emphasis on evaluation (Garavan, 1991). 
However, there is considerable debate within the training and 
development literature regarding those distinctions. One of the most 
noticeable disagreements is about the applicability of HRD's assumptions 
into the organisational context, since there have hardly been any empirical 
evidence supporting the successful implementation of a whole set HRD 
principles (e.g. Mabey, Salaman and Storey, 1998). This raises a need for 
more empirical research to monitor such strategic changes in workplace 
training, if it is happening. 

Having well-trained and motivated employees cannot be more critical in 
service industries, such as hotels. As a labour-intensive industry, the hotel 
industry depends upon employees to deliver service to their customers. It 
seems obvious that training staff how to deal with people and provide the 
right service with the required standards is a must for hotels in obtaining 
satisfied customers and generating profit as a result. Indeed, facing more 
turbulent market environments, development of human resources has 
become a critical issue for the hotel industry in recent years with the growing 
interests of relying on it to achieve competitive advantages (Nolan, 2002). 
Also, there is a great deal of literature focusing on and verifying the 
benefits of  offering better training to improve employee productivity, 
performance, and motivation in the service industry. Yet little research 
focus has been placed on the strategic aspect of training and development 
at hotels’ organisational level (e.g. Baum, 1995). On the other hand, due to 
various reasons, such as the financial constrains (Wood, 1994), high labour 
turnover (Boella, 2000) and lack of training customs (Mullins, 1998), the 
management of human resources in hotels is underdeveloped and lacking in 
sophistication (Lucas, 2004).   Given the fact that the hospitality industries 
are growing globally in a rapid speed, more research attention on strategic 
training and development is needed to sustain these industries’ prosperous 
development. 
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RESEARCH CONTEXTUAL BACKGROUND 
 

China is a fertile ground for conducting hospitality researches, and in 
fact it is also a country urgently requires such attention. Since its adoption 
of the 'Open Door' policy in 1978, tourism and hospitality industries in 
China have experienced rapid and remarkable changes. More specifically, 
the Chinese hotel industry has been the recipient of massive investments. 
During the 1980s and 1990s, the Chinese government encouraged foreign 
investment in the hotel industry and allowed foreign hotel companies to 
develop hotels that meet international standards (Lee, 2002). This has 
resulted in 10,888 hotels for overseas tourists, which has generated 
around £ 8.5 billion in the year 2004. If the estimation by the World 
Tourism Organisation is right that China will become the world's number 
one tourist destination by 2020, in order to sustain this massive and rapid 
growth, the hospitality industry in China needs to possess a qualified and 
trained workforce to meet the needs of increasing demanding customers 
and to respond effectively to changes in its surrounding environment. 

It is true to say that China has made remarkable achievements in both 
its economic and tourism development in the last two decades. Yet, it is 
also true to say that China has not yet finished its economic transition and 
remains a mixed economy system, where market principles and the 
central planning system interact and conflict (Pine and Qi, 2004). Major 
market environmental transformations have, therefore, prompted 
organisations’ need to dislodge some of their established beliefs and 
practices and adopt or even create new, more market-oriented views on 
management. Furthermore, serious threats exist which may have an 
impact on the rapid expansion of the Chinese hospitality industry. These 
include the serious shortage of qualified labour (Stuttard, 2000) and the 
lack of research effort in the field of human resource management 
(Anderson and Nicholson, 1999) especially in the hospitality industry 
(Pang, Roberts and Sutton, 1998). Previous research indicates that human 
resource management and human resource development are 'imported' 
concepts in China (Warner, 1995). Together with the fact that the 
development of the hotel industry in this country is still in its infancy 
(Kaye and Taylor, 1997), how useful that western human resource 
development models are for the Chinese hotels is questionable. 
Furthermore, how well that both Chinese indigenous and foreign invested 
hotels are in training and developing their employees under the influences 
of the need for both internationalisation and localisation is literally 
unknown due to the research shortage on this regard. 
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FIELD RESEARCH AND SOME PRELIMINARY FINDINGS  
 

With above theoretical and contextual concerns in mind, this research 
was designed to explore the current training and development strategies 
and practices in Chinese luxury hotels (4*-5*) and evaluate them against 
certain key features underpinning Western human resource development 
models (e.g. strategic integration, systematic planning and implementing 
processes, learning culture and management commitment, etc.). 
Comparisons of the findings between the Chinese state-owned and Sino-
foreign joint-venture hotels were also conducted aiming to learn lessons 
from both types of hotels, which have formed the majority of Chinese 
luxury hotels. 

The field research was conducted using both case studies and postal 
questionnaire surveys among Chinese luxury hotels (4*-5*) in three 
gateway cities in China, namely, Beijing, Shanghai and Nanjing. Due to 
the space limit, only the preliminary findings generated from case studies 
are reported here. In total, eight hotels were purposely selected to conduct 
comparative case studies. They were approached directly by phone, letter 
or in person. Some of the key features of those hotels are presented in 
Table-1. The main data collection methods used in each hotel are semi-
structured interviews with managers at different levels and reviewing of 
relevant documents (e.g. company policies, training strategies, training 
manuals and training appraisals). By doing this, information gathered was 
relatively comprehensive and comparable between hotels and at the same 
time embraced the potential variations and the depth on issues that this 
research concerned. All together, twenty-eight interviews were 
accomplished with at least 3 interviews within each case hotel (twenty-
five were recorded with managers’ permission). The duration for each 
interview was varied between 45 minutes to 2 hours subject to the time 
schedule agreed by the interviewees. 

The findings suggested that although employee training and 
development (T&D) was widely regarded as an increasingly important 
issue by the interviewed hotel managers in China, the actual 
sophistication of those hotels’ T&D practices and their management 
commitment were varied from case to case. One of few consistent 
findings of this research was that all of the eight case hotels spent most of 
their training time on delivering basic skills training to frontline 
employees, though some hotels might have paid relatively more attention 
to their management development and training for organisational culture 
change. The general focus on operational skills rather than interpersonal 
skills among Chinese hotels is understandable given the facts that service 
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quality in hotels largely depends on the frontline employees’ performance 
and the Chinese labour market is filled up by primarily unskilled labour 
forces. In terms of training and development techniques, most of the 
contemporary training methods discussed in the Western T&D literature 
were found having their applications in the Chinese hotel industry. 
However, despite the appearance of increased variety of training methods, 
most of the Chinese state-owned hotels still relied on conventional 
training delivery methods (e.g. lectures and apprenticeship). Cautions are 
needed when interpreting this finding as understandings of one training 
technique can be very different from hotel to hotel. As evidenced in the 
cases in China, training behaviours could be very different even when 
they reported having applied the same training approach. 
 

Table 1. Some key features of the case hotels 
 

 
 

Furthermore, the differences in hotels’ ownership seemed to have 
some influences on their T&D practices but only to a certain extent. 
Generally speaking, training and development process in those joint-
venture hotels was more systematic in compared with that in the state-
owned hotels as their training procedures were more complete and 
programmes were more consistent. For example, all of the studied joint-
venture hotels undertook “training and development need assessments” 

 
Hotel 
Code 

Star 
Rate 

Year 
of Est. 

No. of 
rooms 

No. of 
Employees Property Ownership Managerial 

Ownership 
Hotel 
Chain Some of the Features of the Hotel and Its Training 

SOH1 5* 1993 600 800 
Chinese State-owned 
(Parent is the provincial 
government) 

A Chinese Hotel 
Management Company Yes 

Known as one of the best hotels in China 
A flagship hotel of a hotel management company 
Having associated training university 

SOH2 5* 1992 994 1300 Chinese State-owned 
(Parent is local tourism group) Chinese No 

Reasonable good performer  
a member hotel of a local tourism group 
Providing hotel training services to other hotels 

SOH3 4* 2000 200 270 
Chinese State-owned 
(Parent is China’s largest oil 
company ) 

Chinese No 
A new successor in the local hotel market 
Positive learning environment driving by the hotel’s 
senior management 

SOH4 4* 1984 245 310 
Chinese State-owned 
(Parent is the local metropolitan 
government) 

Chinese No 

A moderate performer 
Still having most traditional features of Chinese state-
owned enterprises (e.g. “iron-rice bowl” policies) 
Focused on basic skill training 

 

JVH1 5+* 2000 549 865 Sino-American 
Joint Venture The American Partner Yes 

Good performer (in terms of ARO rate) 
Systematic training procedures 
Management training follows the American company’s 
instructions and procedures   

JVH2 4* 2000 344 450 Sino-French 
Joint Venture The French Partner Yes 

Good performer (in terms of ARO rate) 
Systematic training procedures 
Emphasising training with the chain’s features  

JVH3 4* 1997 376 487 Sino-Japanese 
Joint Venture 

Joint management with 
the Japanese side 
occupying key 
management positions  

Yes 

Reasonable good performer 
Training is designed to follow detailed job descriptions 
made by the Japanese side in 1980s 
Emphasising on team building 

JVH4 5* 1992 408 480 Sino- Hong Kong 
Joint Venture 

The Chinese partner- 
a local hotel 
management company 

Yes 

Good performer 
Positive leadership in training and learning among 
senior and middle management 
Articulating learning culture 
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regularly, and they all had written T&D plans. In contrast, T&D 
initiatives in some Chinese state-owned hotels were rather ad hoc without 
enough appreciation about the importance of synergy and consistency that 
required for more effective T&D activities as proposed in those Western 
human resource management and development theories. They were 
especially underdeveloped on aspects like strategic integrations (with 
business strategies and other HR functions), employee involvement and 
T&D evaluations. 

Moreover, findings seemed to suggest that T&D practices in those 
state-owned hotels were heavily influenced by their leaders’ learning 
attitudes and the resources available; and that in the Sino-foreign joint-
venture hotels were largely shaped by the human resource management 
policies and practices employed by the foreign partners of the hotels. 
However, based on this study’s findings from four “learning” hotels 
included (i.e. two state-owned hotel and two joint-venture hotels), it is 
argued in this paper that most of the good T&D practices are transferable 
between hotels under different types of ownership in China, though the 
transferring process is primarily affected by hotel management’s learning 
perceptions and further moderated by the available T&D resources.  

Evidence collected from this research, especially from those joint-
venture hotels supported the rationales that underpinned Western human 
resource development (HRD) models that effective T&D activities in 
hotels required to have systematic and strategically integrated T&D 
structures, which was particularly true when considering hotels’ long-
term development. Furthermore, some “emotion”-involved elements 
identified in the Chinese state-owned hotels seemed to have provided 
valuable ingredients to be added into the existing Western HRD models, 
which could help to increase their robustness in a cross-culture context 
and also to improve their effectiveness in the hotel industry. It was found 
that positive learning attitudes and energetic learning leaders had the 
power to turn passive training activities into active “learning from heart”. 
It is, therefore, proposed that to build up an effective training and 
development architecture in the Chinese hotel industry, both systematic 
training and development structure (as widely addressed in Western 
human resource development literature) and consistent emotional inputs 
(e.g. devoted learning managers; turning trust-based personal 
relationships into learning drives, etc.) are necessary. More empirical 
studies are needed to further test these ideas.  
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BOOK REVIEW 
 
 

 Tourism, Recreation and Climate Change1

     The editors are to be congratulated for assembling a wide range of 
tourism topics in which climate plays a part, written by some of the most 
competent contributors in the field. This is an area that has sadly lacked 
an enlightened treatment bringing tourism study potentially in contact 
with new knowledge emerging from innovative global change science and 

 
Michael Hall & James Higham, editors. Channel View Publications, 

England; 308pp. £21.56, paperback (ISBN 1-84541-003-3) 

 
 

It is encouraging to see a scholarly contribution concerning climate 
change and tourism especially at a time when too many in the tourism 
industry and academic community appear either skeptical or indifferent to 
the world about them. There is no doubt climate change characterised by 
extreme and unexpected events, may appear inconsistent with a common 
idea of gradual global warming, but great changes are taking place 
(Steffen et al.2004). Between the  preparation of this book and this 
review, many unpredictable events have taken place which for the science 
community itself has been startling and calls for major revision of former 
scientific approaches towards warming and sea level increases (Kerr. 
2006) Already ominous, is an  earlier warning that irreversible thresholds 
are likely to be crossed within human lifetimes, causing transformations 
so fast that inhabitants of affected areas are unlikely to be capable of 
adapting (Steffen et al. 2004: 10).  

Linear ice-melt models where increased temperature predicts 
disappearance of existing ice sheets within millennia, non-linear 
behaviour suggests they may be gone in a century or two. Temperature 
increase so far is enough to have glaciers in Greenland and Antarctica 
galloping towards the sea as existing warming and melting removes the 
resistance of the glacial seaward face and lubricates its undersides. The 
marine displacement of huge dislodged ice chunks  are “dramatically 
driving up sea levels...And if [scientists] don’t understand what a little 
warming is doing to the ice sheets today they reason, what can they say 
about ice’s fate and rising seas of the greenhouse world of the next 
century or two?” (Kerr 2006: 1698; Rignot & Kanagaratnam 2006 ).  

                                                           
© University of the Aegean. Printed in Greece. Some rights reserved. ISSN: 1790-8418  

 

 



Bryan Farrell 

 118 

related endeavours. This is a valuable early step. Conditions are changing 
so rapidly that in the future, it is likely that this work will be followed in 
considerably modified and revised forms, by others who will play a 
crucial part in bringing tourism closer in touch with modern research of  
global biospheric transformations all of which may have bearing on 
tourism and its futures.            

The book is divided into three parts: Context, The effects of climate 
change on tourism flows and recreation patterns, and Adaptation and 
response. Authors are drawn from eleven countries, five of which  are 
those where English is not the primary language. This allows  readers  a 
valuable glimpse of different viewpoints and in some cases topics and 
treatments they might otherwise not meet.  Unlike much tourism research 
that has a narrow disciplinary orientation, two-thirds of the authors appear 
to be from academic departments or organisations where interdisciplinary 
research may be commonplace allowing tourism and climate to be 
integrated with greater ease than usual. This is something that will be seen 
later, to be increasingly necessary for tourism researchers pursuing 
climate change and other transformations, likely to occur more frequently 
than at present, with greater intensity, and with wider ramifications.  

References are in the main well selected and include in the first 
chapter, useful newspaper resources shown diagrammatically, 
chronologically tracking news on climate change as well as relevant 
internet sites especially those referencing the Intergovernmental Panel on 
Climate Change (IPCC). There is little or no emphasis on the work of  the 
International Geosphere-Biosphere Programme (IGBP 2006) and the 
International Human Dimensions of Global Environmental Change 
Programme (IHDP 2006). I will return to both later. Perhaps at the 
present, the most prolific publisher of up-to-date authenticated material on 
climate change is through the highly regarded journal Science although 
for  tourism community readers, science writer interpretations found in 
good leading newspapers and magazines could be more effective. 

The book is well illustrated and includes an intriguing diagram of  
‘the tourism system and climate change’ that must pose a myriad  
questions to every observer and indicates the range of transformations set 
in train by climatic variation. A wide spectrum of interests forms the bulk 
of the book sandwiched between three valuable introductory and 
concluding chapters highlighting the complexities of climate-tourism 
relations and the difficulties inherent in making tourism sustainable under 
conditions some anticipated, while others are a complete surprise.  It has 
to be understood that in the light of new knowledge and recent glacial 
behaviour revelations (Kerr 2006), authors are looking into the future and 
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traversing maybe dangerous slopes without  well tested models,  guidance 
from their own disciplines,  or knowing whether the science or methods in 
use are adequate.   

The text notes that studies in tourism and climate are only two 
decades old and this reviewer realises only too well that few of us are 
qualified to pass judgment in this area. Consequently with great hesitation 
I make only suggestions some authors might wish to consider before 
doing follow up studies, which I hope they will.  

In 1986 the IGBP embarked on studies of the mounting critical 
changes to the Earth System that had increased considerably during the 
past two centuries. Joint ventures were developed with the World Climate 
Research Programme (WCRP), and the International Programme on 
Biodiversity (DIVERSITAS). By 1988 IGBP realised that natural systems 
were so reciprocally related to human activity through coevolution and 
adaptation that it was essential  to partner physical and biological 
scientists with social scientists in order to understand the reality of both 
change, and the earth surface as it  existed.  

Conventional disciplinary training was a distinct handicap to 
researchers’ understanding of governing processes and transformations. 
Consequently the IHDP (human dimensions) was initiated. As the groups 
coordinated and cooperated along with the IPCC it became apparent that 
workers were  dealing with merged systems of humans and nature and 
that it was obvious to the  IGBP that both the Earth System and its 
subsystems were actual realities (IGBP. 20001). They were not as 
expected, but nonlinear complex adaptive systems about which their 
disciplinary upbringing of the separation of man and nature had 
overlooked. Likewise their long-held views of linear deterministic, cause 
and effect science and related analytical tools were shown to have limited 
utility. They were now dealing with largely unpredictable systems with 
emergent properties, self-organisation, ecosystem thermodynamics and 
their own life cycles. A new set of behaviours and attributes such as 
ecological resilience, system hierarchy and the identification of driving 
variables had to be learned. This new knowledge now had to be skillfully 
added to the store that already existed. From this mix, global change 
science, new biology, revised ecology, and ecological economics have 
emerged and added much to our understanding of how the world works. 
This is the context in which climate change most profitably should be 
viewed, especially in its effect on tourism.  

There are models to help navigate this new environment. but not 
specifically only about climate change. Several articles have been 
published recently in tourism but we lag far behind other areas (Farrell 
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and Twining-Ward 2004; Miller and Twining -Ward 2005). Outside 
tourism I suggest the excellent works of Moran (2006) and the cross 
disciplinary enterprise of Moran and Ostrom (2005) involving twenty-
three researchers from a variety of existing disciplines who incorporate 
the principles outlined above focusing not on climate but on land 
cover/use change..     Assuming that the disastrous weather and related 
events in the Gulf Coast of the US, August 2005, were exacerbated by 
warmer marine surface temperatures brought about by climate change, no 
better case study exists than New Orleans, where world renowned tourism 
was obliterated in hours followed by an unimaginable cascade of 
unexpected events. These have continued for months and perhaps will for 
years to come. Local and national newspaper, television and radio internet 
archives  provide a wealth of material on this possible, perhaps likely, 
precursor of coastal tourism’s futures during the next two centuries. 
Tourism was centred on New Orleans, the place, all of it in its urban 
complexity, and not what tourism researchers choose to focus upon. What 
happens afterwards is happening to tourism, even with much of it gone. 

Despite suggesting directions new work might take the work in hand 
now exists and is one that should be a must-have on the reading list of 
every tourism course as well as in every department and institutional 
library. 
 
Bryan Farrell 
University of California 
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BOOK REVIEW 
 
 

International Dialogue: Global, European, National and 
Multicultural Dimensions of Tourism1

The second chapter, composed of seven essays, deals with 
geotourism, cultural heritage, and tourism development. Most of the 
essays discuss how to exploit cultural aspects of towns in Poland. Kurek 
explores cemeteries as an attraction.  Lopatkiewicz explores the wooden 

 
Wojciech J. Cynarski & Kazimierz Obodynski, editors. EACE 

Press, Rzeszów, Poland, 2005; 256pp., (ISBN 83-89721-07-45) 

 
 

This softcover book should be interesting to those who have an 
interest in Tourism and Leisure research in eastern Europe. In many ways, 
this book seems to be typical of the current trend of holding a conference 
and then editing the proceedings of the conference into a book. In this 
case, the resulting book should be of interest to researchers, students, and 
people involved in the Tourism and Leisure industries in Poland.  
However, for those with little or no interest the development of the 
tourism and leisure industries of Poland or eastern Europe, few of the 
essays should be of interest. 

The book is divided into four different chapters, each composed of 
six to twelve papers. The first chapter, composed of six essays, deals with 
questions of globalization and tourism in Europe. Only two of the articles 
in the first chapter are theoretical—meaning that they are not clearly 
centered around topics linked with Polish tourism. Cynarski and 
Obodynski’s theoretical article on sports, tourism, and multiculturalism 
sets the tone for the entire book by dealing with the theoretical 
implications of how sports and tourism can work to encourage 
multiculturalism. Kruczek deals with a related issue, tourism and 
European integration. However, the other articles in this chapter deal with 
more Polish-specific topics. For example, Buczynski and his coauthors 
write about tourism development on the Polish-Belarussian border, while 
Dawidejt-Jastrzebska and Trzcielinska-Polus write about tourism 
development along the Czech-Polish border. Panczyk contributes two 
articles on triathlons, one in the Bug Euroregion and one in the Polish part 
of the Carpathian Euroregion. 
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churches of southern Poland as an attraction. The articles by Zaborniak, 
Staszewska-Ludwiczak, and Drobek deal with the cultural tourism 
potential in Poland, while Mytskan and his coauthors explore the 
resources for tourism in the precarpathian region of Ukraine. Rettinger, in 
his essay, gives an analysis of the geotouristic potential of the Slonne 
Mountains, which is different from the other essays in this chapter in that 
it looks upon the natural setting as the draw for tourism development and 
not the cultural landscape. 

The third chapter, composed of six essays, deals with tourism as an 
economic activity. This chapter is probably the least interesting for those 
readers with little or no interest in Polish-specific topics. The articles deal 
largely with analysis of the development of tourism services in Poland—
such as Smolen and Pawlak’s analysis of the supply of tourist services in 
Poland in recent years and Pawlak’s essay on the conditions for 
international tourism in Poland. The only article that would probably be 
of interest to those who are looking for something that is not Polish-
specific is the contribution by Sosnowski and others that looks into the 
development of agrotourism in several European countries, although the 
Polish experience is highlighted.   

The final chapter is a medley of twelve papers that deal with social 
and humanistic dimensions of tourism. What is truly unique about this 
chapter are the three contributions that look into the heart rate of people 
participating in various types of activities (high altitude hiking, Nordic 
walking, and long-distance canoeing). These three chapters look into the 
medical aspects of various forms of exercise, something unique for a book 
on tourism. Otherwise, there are contributions from other authors that 
seem distinctive, such as Dziubinski’s essay on tourism in the teachings 
of Pope John Paul II. The former Pope is also a topic in Ponczek’s piece 
on sports tourism.  There are also two essays, on martial arts and tourism 
that the editor, Dr. Cynarski coauthored. Two pieces that seem to stick out 
of this book since they do not deal with Poland nor the Carpathians are 
Webster’s piece on the vacationing habits of Greek Cypriots and 
Dluzewksa’s piece on tourism development in Turkey.   

This is clearly not a book that will revolutionize Tourism and Leisure 
studies. However, it is an interesting book for those interested in what is 
happening in Poland and understanding the issues of the development of 
tourism in some of the new states of the European Union. The value of 
this book, above all else, is that it gives academics the chance to see how 
eastern European academics are making contributions to the fields of 
Leisure and Tourism.  In this sense, the book is a benefit for those of us 
who are neither entirely familiar with either the development of tourism 
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and leisure in Poland nor familiar with Polish academics in the field. In 
many ways, this work is a harbinger for what we can expect of the 
academics from the new eastern European members of the European 
Union. 

There are strengths and weaknesses in the book, as a piece for 
students and scholars. First of all, sometimes the language used seems a 
bit odd, since it is often highly philosophical and abstract. This may be 
because of the way in which the mostly Polish authors have been trained 
to communicate in academic texts. At any rate, it is not a major concern.  
Otherwise, a strength of the book is that the essays are often short, often 
taking just a few pages in length. The benefit of such short essays is that 
teachers can use the short essays as case studies for their students quite 
easily. Such short essays are definitely a benefit for those of us who teach 
and need interesting case studies for our students. 

All in all, this book is a good book for students, scholars, and 
practitioners. The book is especially useful for those interested in tourism 
and leisure development in Poland and eastern Europe but is also of use to 
those with interests outside of the region. Mostly, though, this book is a 
harbinger of what we can expect from Polish and other eastern European 
academics in the near future. It is a good opportunity for those of us who 
are involved in leisure and tourism to learn about what is happening in 
Poland in terms of the development of tourism and to learn about who the 
major figures in the academic field in Poland will be in the next few 
years. 
 
Craig Webster2
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CONFERENCE REPORT 
 

 Managing Change in Tourism and Hospitality1

In order to address such challenges, 4 parallel sessions were 
organized addressing a variety of significant and challenging academic 
topics, namely: tourism demand profiling; human resources management; 
technology in operations; quality and satisfaction in education; teaching 
and learning; quality and customers relations; evaluating insourcing & 
outsourcing options; cross cultural management; valuation 
methodologies; teaching methodology, design & technology; achieving 
customization; changes in food; changing orientations; marketing issues; 
tourism demand and internet. Each session was chaired by experienced 
and internationally known academics, namely: Kostas Zafeiropoulos; Liz 
Ineson; Evangelos Christou; Bill Samenfink; Bob Harrington; Bob 
Bosselman; Peter Jones; Nancy Scalon; Henry Clavijo; Audrey Mccool; 
Rai Schacklock; Nick Johns; Seyhmus Baloglu; Joseph Hegarty; 

 
23rd EuroCHRIE Congress, 26-28 October 2005, Paris, France 

 
 

The European Council on Hotel, Restaurant and Institutional 
Education, the federation for Europe, the Mediterranean Basin, Middle 
East, Africa, Australia and New Zealand of International CHRIE (I-
CHRIE) held another successful and constructive conference this year in 
Paris, the city of lights! The theme of the 23rd EuroCHRIE Congress was 
“Managing Change in Tourism and Hospitality”. The only concept in life 
that never changes is… change, and the tourism and hospitality industries 
are full of changes! Change is always with us, the world is changing 
constantly, and the impacts of change are critical for tourism & hospitality 
management and education. Change generates even more change, both at 
macro-environmental and micro-environmental level. Change can be 
small-scale or large-scale. Change can also be seen as a constant 
revolution, having an impact on political, social, cultural, technological 
and economic environments. Any stakeholder in tourism and hospitality, 
industry practitioner, educator or researcher, is facing vital questions like: 
How to prepare for the change? How to accept change? How to manage 
change? How to optimize change? How to survive with change? How to 
teach change? All these questions required the input of a highly 
diversified audience in order to approach this broad spanned concept.  
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Marianna Sigala; Clayton Barrows; and Paul Kirrage. Their aim was to 
foster a constructive debate and a wide coverage of issues within their 
track, a task well delivered and highly beneficial for the paper presenters. 

The congresses proceedings featured 66 refereed papers and 6 
refereed work-in-progress articles from a pool of 124 papers submitted 
from 21 countries. 2005, was the first year EuroCHRIE achieved such a 
remarkable submission record, a fact that comes to no surprise to the 
academic community since research networking is a highly promising 
activity, the congress hosts put together a brilliant professional and social 
program for all delegates, needless to mention the attractiveness of a city 
like Paris and the possibility offered to authors of high quality papers to 
publish an improved version of their papers in a special issue of the 
refereed journal “TOURISM”. 

During the three days of the conference, the outstanding speeches 
given by the keynote speakers, namely: Cathy Kopp (Executive Vice 
President, Human Resources, Accor Group); Jean-Claude Baumgarten 
(President of World Travel & Tourism Council); Paul Dubrule (Co-
founder of Accor – President of Maison de la France); Bruno Fareniaux 
(Former-Director – French Ministry of Tourism), gave plenty of food for 
thought to all delegates, a fantastic opportunity for reflecting on a number 
of interesting topics.  A great opportunity for the academic community to 
witness the practical application of many academic topics was facilitated 
by the two industry panel discussions chaired by Peter O’Connor (IMHI) 
and Henry Clavijo (Institut Paul Bocuse) focusing both on technology and 
change and the current hotel school trends.  

The nice blend of PhD students and well established academics was a 
true learning experience for the former of what is involved in these events 
and the rewards they can accumulate from social networking with people 
sharing the same research interests. 

The 24th EuroCHRIE Congress (in 2006) will be held in the historical 
city of Thessaloniki (Greece) and with over 300 paper submissions can 
guarantee an even greater successful learning trip. For more information, 
please visit the conference website www.eurochrie2006.gr. 
 
Kalotina Chalkiti 
University of the Aegean 
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FORTHCOMING EVENTS 
 
 
ATLAS Annual Conference 2006, “The transformation of tourism 
spaces”, Lodz, Poland, September 20-22, 2006. For more information 
contact Leontine Onderwater at leontine.onderwater@atlas-euro.org or 
visit http://www.atlas-euro.org. 
 
The Fifth Asia Pacific Forum for Graduate Research in Tourism, 
“Threats and Challenges to the Tourism Industry: Reform and Perform”, 
Bangkok, Thailand, September 20-22, 2006. For more information 
contact Dr. Ilian Assenov at ilian@fsi.psu.ac.th or visit 
http://www.fsi.psu.ac.th/gradresearchconf06. 
 
International Conference on “Perspectives of Rural Tourism in the New 
Europe”, Kosice, Slovakia, October 5-7, 2006. For more information 
contact Ján Derco at jan.derco@tuke.sk or visit http://www.tuke.sk/fberg-
kgp or www.kgptour.tuke.sk. 
 
MCIS'06 “Mediterranean Conference on Information Systems”, Venice, 
Italy, 5 - 9 October, 2006. For more information contact the conference 
secretariat at Gianni Jacucci or visit http://www.mcis06.org. 
 
 2006 Annual Conference of the International Society of Travel and 
Tourism Educators (ISTTE), “Imagination, Entertainment, and Future 
Opportunities in Tourism Education”, Las Vegas, Nevada, USA, October 
12-14, 2006. For further details please contact Clark Hu at 
clark.hu@temple.edu or visit the website at http://www.istte.org. 
 
2006 TTRA Canada Conference, “Transitions in Tourism”, Château 
Montebello, QC, October 15-17, 2006. For more information contact 
Michael Conlin at michael.conlin@shaw.ca or visit 
http://www.ttracanada.ca. 
 
9th World Leisure Congress, “Leisure…Integral to social, cultural and 
economic development”, Hangzhou, China, October 15-20, 2006. For 
more information contact Holly Donohoe at h.donohoe@rogers.com or 
visit http://www.worldleisure.org. 
 
24th EuroCHRIE Congress, “In search of excellence for tomorrow's 
tourism, travel and hospitality”, Thessaloniki (Makedonia Pallas hotel), 
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Greece, October 25-28, 2006. Hosted and organised by the University of 
the Aegean, Greece. For more information contact, Ms. Chryssoula 
Hatzigeorgiou (Congress Manager) at chhatz@hol.gr or visit 
http://www.eurochrie2006.gr. 
 
2006 International Hotel & Restaurant Association (IH&RA) Human 
Resources Development Forum, “Education and Industry Partnerships 
in Hospitality Industry”, Buenos Aires, Argentina, October 27-27, 2006. 
For submission of presentation proposals, please contact Prof. Kaye Chon 
at hmkchon@polyu.edu.hk. For further information on how to register for 
the 43rd IH&RA Congress & the Forum, please visit the following 
website: www.ih-ra.com. 
 
Turk-Kazakh International Tourism Conference 2006, “New 
Perspectives and Values in World Tourism & Tourism Management in 
the Future”, Alanya, Antalya, Turkey, November 20-26, 2006. For more 
information contact Professor Ahmet Aktas at aktas@akdeniz.edu.tr or 
visit http://www.akdeniz.edu.tr/alanya. 
 
Sport and Tourism Destinations Global Network for Regional 
Development, “The Selection of a Sports Portfolio for the Development 
and Image of a Tourism Destination”, Mallorca, Spain, November 21-23, 
2006. For more information contact Susana Zaragoza at 
szaragoza@noos.es or visit http://www.illesbalearsforum.org. 
 
International Tourism and Media Conference 2006, La Trobe 
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Research Papers should be not longer than 6000 words and not shorter 
than 4000. Research Notes should be not longer than 2000 words and not 
shorter than 1000. Case Studies should be not longer than 3500 words and 
not shorter than 2500. Book Reviews should be not longer than 1500 
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of the article) will be automatically rejected and should not be entered 
into the reviewing process. 
  
Manuscript Style & Preparation 
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additional comments and discussion, and should be numbered 
consecutively in the text and typed on a separate page at the end of 
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• Quotations must be taken accurately from the original source. 
Alterations to the quotations must be noted.  Quotation marks (“ ”) 
are to be used to denote direct quotes.  Inverted commas (‘ ‘) should 
denote a quote within a quotation. If the quotation is less than 3 lines, 
then it should be included in the main text enclosed in quotation 
marks.  If the quotation is more than 3 lines, then it should be 
separated from the main text and indented.  

• The name(s) of any sponsor(s) of the research contained in the 
manuscript, or any other acknowledgements, should appear at the 
very end of the manuscript.  

• Tables, figures and illustrations are to be included in the text and to 
be numbered consecutively (in Arabic numbers). Each table, figure or 
illustration must have a title.  
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• The text should be organized under appropriate section headings, 
which, ideally, should not be more than 500-700 words apart.  

• The main body of the text should be written in Times New Roman 
letters, font size 12.  

• Section headings should be written in Arial letters, font size 12, and 
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research papers, research notes, case studies, book reviews, 
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• Author(s) are responsible for preparing manuscripts which are clearly 
written in acceptable, scholarly English, and which contain no errors 
of spelling, grammar, or punctuation. Neither the Editorial Board nor 
the Publisher is responsible for correcting errors of spelling or 
grammar.  

• Where acronyms are used, their full expression should be given 
initially.  

• Authors are asked to ensure that there are no libellous implications in 
their work. 

 
Manuscript Presentation 
 
For submission, manuscripts of research papers, research notes and case 
studies should be arranged in the following order of presentation: 
• First page: title, subtitle (if required), author’s name and surname, 

affiliation, full postal address, telephone and fax numbers, and e-mail 
address. Respective names, affiliations and addresses of co-author(s) 
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than 150 words and up to 6 keywords that identify article content. 
Also include a short biography of the author (about 50 words); in the 
case of co-author(s), the same details should also be included. All 
correspondence will be sent to the first named author, unless 
otherwise indicated. 

• Second page: title, an abstract of not more than 150 words and up to 
6 keywords that identify article content. Do not include the author(s) 
details, affiliation(s), and biographies in this page. 
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